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General field of study

041 Economic Sciences

0413 Business §i administrare
Business and management

Domeniul de formare profesionali
Professional formation field

Program - de master

Business Management si Antreprenoriat
Master Program

Business Management and Entrepreneurship /.

Tipul programului de master Program de master (stiintific) MS
Type of master's program Science master program

Numairul total de credite de studiu 120 ECTS
Number of study credits

Titlul obtinut la finele studiilor
Conferred Title

Baza admiterii

Master in Stiinte economice

Master of Economics

Diploma de studii superioare de licentd sau un act
echivalent de studii

Diploma of Licentiate Higher Education or an Equivalent Act of Study
Romiind/rusi/englezi

Romanian/ Russian / English
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Organizational forma of the higher education Full-time learning
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Language of learning
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/_“ CALENDARUL UNIVERSITAR (in sdptiméni) / UNIVERSITY CALENDAR (in weeks)

Anul de Activitati de instruire iuni A ?
studin St st Exainaton somane, e v
Year of study szmesfrull Semestrul 11 | Semestrul T | Semestrul 11 Semestrul | Semestrul 11 larna Primavarj Vara
I Semester | 1M Semester F' Semester | IM Semester | Semester 1M Semester Winter Spring Summer
A’nul 1 01.09- 01.02- 07.10- 02.03- 25.12-  (03.05-10.05%* 01.07-
F'Year 30.09 20.05* 24.01* 20.06* 07.01* 31.08*
Minimum-ul 15 (sistem (sistem '
Ic:lrtrl'ﬂclu':c' sdptdméani [ modular) | modular)
orientare
ciitre alt
domeniu
01.10-
24.12*
15
sdptiméni
Anul [1 12.09- - 05.10- [24.05-18.06| Practica de Practica de 25.12-  |25.04-02.05** -
1M Year 18.11*+ 22.01 ** | (Sustinerea specialitate cercetare 07.01**
15 (sistem tezelor de 21.11- Februa'ric -
siptamani modular) | ™Master) 23.120 e
TOTAL 30 15 3 3 5 15 3 2 9
r. sdptimani | siptiméni | saptimani | saptimani sdptimani | sdptamdni | siptimani saptdmani saptimani
saptdmani
*Nota: datele, stipulate in calendarul universitar se referi la anul universitar 2020-2021
** Nota: datele, stipulate in calendarul universitar se refera la anul universitar 2021-2022
PLANUL PROCESULUI DE STUDII PE SEMESTRE / ANI DE STUDII
PLAN OF THE PROCESS OF STUDY BY SEMESTERS / YEARS OF STUDY
Cod Denumirea unit#tii de curs/modulului Numir de ore Numir de ore pe | Forma de Nr.
Code Title of the course / module Number of hours tipuri de activitdti | evaluare | ECTS

Nr. of hours by Formof | Nr.of
types of activity evaluation | ECTS

Total | Contact | Studiu | Curs | _ 35
direct |individual S [ 2%
Direct | Individual E § g
contact study “ =
ANUL1//F' YEAR
SEMESTRUL 1/ F'SEMESTER
F.01.0.001 | Economics Managerial axat pe
solutionarea problemelor (ateliere) Examen
Managerial Economics based on 150 50 100 20 20 Exam 2
Problem Solving (Workshops)
F.01.0.002 | Managementul in conditii de risc si
e t 150 | 50 100 | 20 |30 Baamen | s
Risk and Crisis Management
F.01.0.003 | Metodologia si etica cercetarii in
stiinte economice 5
Methodology and Ethics of Research 150 Bl 0 20 | 3% Eg;n’:n
in Economic Sciences ——
F.01.0.004 | Diplomatia economic X 5
Economic Diplomacy 150 A 100 20 ] 30 Exam
F.01.0.005 | Proprietatea intelectuals: politici, legi Exarmen
si aplicatii X 5
Intellectual Property: Policy, Law and D 4 110 G | = Exam
Use
S.01.0.006 | Recrutare, selectie si inductie in MRU
Recruitment, Selection and Induction | 150 40 110 16 | 24 Examen 5
in HRM Exam
Total semestrul 1/ Total I' semester 900 280 620 112 | 138 | 30 6 30
SEMESTRUL 11/ II" SEMESTER
F.02.0.007 | Studii comparate: politici, reforme si
tendinte in mediul de afaceri si
managementul IMM (ateliere) 150 50 100 20 30 Exirii 5
Comparative studies: policies, reforms Evam
and trends in business environment
and SME management (workshops)




Denumirea unititii de curs/modulului

Lod Numir de ore Numiir de ore pe Forma de Nr.
Code Title of the course / module Number of hours tipuri de activitdti | evaluare | ECTS
Nr. of hours by Formaf | Nr.of
types of activity evaluation | ECTS
Total | Contact | Studiu | Curs | , | § &
direct |individual E | 2%
Direct | Individual E S 3
contact study é E =2
F.02.0.008 | Managementul proiectelor si ]
monitorizare comerciald Examen
[ Project Management and 150 2 lod 20 | 0 Exam 3
Commercial Monitoring
F.02.0.009 | Modelarea proceselor decizionale Examen
\ Decision Analysis 150 30 10D 20 | 30 Exam 5
S.02.0.010 | Conflict management: strategii de
mediere §i negociere
Conflict Management: Mediation and 120 40 119 16 |24 Examen 5
Negotiation Strategies B
S.02.A.011 | Strategic Marketing Management
orientat spre crestere corporativd si
crearea valorii
Strategic Marketing Management for
Corporate Growth and Value —
S.02.A.012 | Marketing european si international: | 150 40 110 16 | 24 5
: Exam
perspectiva IMM
\ International and European
Marketing: SME Perspectives
\ S.02.A.013 \ Strategie de marketing si planificare
Marketing Strategy and Planning
S.02.A.014 | Reglementarea internationald  a
mediului de afaceri §i uzante
comerciale in contracte internationale
International  Regulation of the
Business Environment and
Commercial Usances in International
Contracts Bmen
S.02.A.015 | Reglementarea business-ului, litigii si | 150 40 110 16 | 24 Easi 5
arbitraj international
Business Law, International Litigation
and Arbitration
S.02.A.016 | Uzante comerciale 1in contracte
internationale
Commercial Practices in International
Contracts
| Total semestrul 11/ Total I Semester 900 270 630 | 108 | 162 | - 6 30
‘ Total anul I/ Total I Year 1800 550 1250 220 (300 ( 30 12 60
l ANUL I1/ I YEAR
[ SEMESTRUL 111/ [IF{ SEMESTER
S.03.0.017 | Finantarea antreprenorialului, Analiza .
economici a deciziilor manageriale Xameil
Entrepreneurial Financing. Economic LA al 100 20 | 30 Exam >
Analysis of Managerial Decisions
S.03.0.018 | Contabilitatea i  managementul Examen
riscului 150 50 100 | 20 | 30 Exam 3
Accounting and Risk Management
S.03.A.019 Inovare, Startup-Uri si Capital Venture
Innovation,  Startups and Capital
Venture
S.03.A.020 | Managementul inovatiilor §i .
dezvoltarea de noi produse xXamen 5
Innovation Management and New 130 4 10 16| 24 Exam
Product Development
S.03.A.021 | Desing si antreprenoriat inovativ
Innovative  entrepreneurship  and
| Design




C:;e Denulr}i:lea unititii de curs/modulului Numiir de ore Numiir de ore pe | Forma de Nr.
e of the course / module Number of hours tipuri de activititi | evaluare | ECTS
Nr. of hours by Formof | Ny of
types of aclivity evaluation | ECTS
Total | Contact | Studiu | Curs | Y
direct |individual g |82
Direct | Individual E |52
contact |  study “ 1&=
S.03.A.022 | Business to Business marketing
management: perspectiva globali
Business to  Business Marketing
Management: Global Perspective
S.03.A.023 | Politica concurentiald §i strategii Examen
S 150 40 110 16 | 24 Exa:’ 5
Competition Policy and Competitive
Strategy
S.03.A.024 | Management intercultural
Cross-Cultural Management
Stagiu profesional Examen | |
Internship <A i 72 | 108 Exam 1
Total semestrul 111/ Total IIF¢ Semester | 900 180 720 72 | 108 | - 5 30
SEMESTRUL IV / IV* SEMESTER ]
Cercetarea si elaborarea tezei de | 900 900 Examen 30
master Exam
Research  and  Master  Thesis
Preparation
Total semestrul 1V/ Total IV* Semester | 900 900 1 30
Total anul 11/ Total I Year | 1800 180 1620 72 | 108 | - 6 60
. ~ Total | 3600 | 730 | 2870 | 292 | 408 | 30 18 120
FORMA DE EVALUARE FINALA A STUDIILOR
FINAL EVALUATION OF STUDIES
N.d/o Forma de evaluare finali a studiilor Termene de | Nr. ECTS
organizare
1 Sustinerea tezei de master: cercetare teoretico-aplicatd in Business Management si iunie 30
Antreprenoriat June
Master thesis: Theoretical Applied Research in Business Management and
Entrepreneurship
STAGIILE DE PRACTICA
FIELD EXPERIENCE
Nr. Tipul stagiului de practici An | Semestru Durati Perioada Nr. ECTS
Internship de (nr.sapt./nr.ore) desfasurarii
studii
1 | Stagiu profesional II 1 5/300 Noiembrie — decembrie 10
Internship November - December
Total 5/300 10
DISCIPLINE LA LIBERA ALEGERE
COURSES FOR FREE CHOICE
Cod Denumirea unititii de curs/modulului Numiir de ore Numir de ore pe | Forma de Nr.
Code Title of the course / module Number of hours tipuri de activititi | evaluare | ECTS
Nr. of hours by Formof | Nr.of
types of activity evaluation | ECTS
Total | Contact | Studiu | Curs | _ 35
direct |individual ] Ss
Direct | Individual E | S2
contact study £ &=
ANULI// P YEAR
SEMESTRUL 1/ P SEMESTER
S.01.A.001 | OMC: Reglementare, Practici si "
Politici Xamen 5
World Trade Organization: Law, 150 50 100 20130 Exam
Practice and Policy
S.0I.A.002 | Managementul Riscului Fraudelor si | 150 50 100 20 | 30 Examen | 5

5




- T
/-tod Denumirea unititii de curs/modulului Numdir de ore Numir de ore pe | Forma de Nr.
Code Title of the course / module Number of hours tipuri de activititi | evaluare ECTS
Nr. of hours by Formaof | Nr, of
types of activity evaluation | ECTS
Total | Contact | Studiu | Curs - $x
direct |individual 2 | 2%
Direct | Individua! E g2
contact | _study v le=
Servicii  Anti-Frauda: Strategii de Exam
prevenire, detectare i combatere
Fraud Risk Management and Anti-
Fraud  Services:  Strategy  for
Preventing, Detection and Response
SEMESTRUL 11/ i SEMESTER
8.02.A.003 | Creativitate, Design §i Antreprenoriat Examen
Creativity, Design & Entrepreneurship | 150 30 100 20 | 30 -~ 5
S.02.A.004 | Etichetarea §i ambalarea marfurilor g
pentru export 20 | 30 Examen
Labeling and packaging the goods for 10 30 H Exam ?
export
S.OL.A005 | Investifii si Dezvoltare Durabili:
Politici, Legi si Instituii E
Investment  and  Sustainable | 150 | 50 100 | 20 |30 o s
. am
Development:  Policy, Law, and
Institutions
ANULIL/ IPY YEAR
SEMESTRUL 111/ II* SEMESTER
S.03.A.006 | Shopper marken.ng 150 50 100 20 | 30 Examen 5
Shopper marketing Exam
S.03.A.007 | Comunicare Strategici si  noi
competente Software Examen
Strategic Communication and New 1 20 0y a1 50 Exam >
Software Skills
S.03.A.008 | Antreprenoriat constructiv §i
managementul IMM Examen —
Entrepreneurship and SME Business 130 2 1o 4 |80 Exam 3 e
Management ek
L Total 1200 400 800 160 | 240 8 40 v
MINIMUM-UL CURRICULAR INITIAL, DE ORIENTARE CATRE ALT DOMEN]U!
MINIMUM INITIAL CURRICULAR, ORIENTATED TO ANOTHER FIELD A
Cod Denumirea unitatii de curs/modulului Numir de ore Numiir de ore pe | Forma de Nr. -
Code Title of the course / module Number of hours tipuri de activititi | evaluare | ECTS 0"
Nr. of hours by Formof | Nr.of i
types of activity evaluation | ECTS
Total | Contact | Studiu | Curs Lo | 8
direct |individual 2|3 s
Direct | Individual E 93
contact study @i
ANULI// F' YEAR
SEMESTRUL I / M SEMESTER
F.01.0.001 | Microeconomie Examen
Microeconomics 50 30 100 20 30 Exam 3
F.01.0.002 | Fundamentele managementului Examen
Fundamentals of Management 150 e " 2|3 Exam ;
F.01.0.003 | Macroeconomie Examen
Macroeconomics 150 = 100 20 | 30 Exam :
F.01.0.004 | Fundamentele marketingului Examen
Fundamentals of Marketing 4l 9l 100 20 | 30 Exam :
F.01.0.005 | Bazele antreprenoriatului Examen
Basic Knowledge of Entrepreneurship — 3l o 20 |30 Exam >

6
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Denumirea unitiitii de curs/modulului

Numiir de ore

Numirdeorepe | F
Code Title of the course / module Number of hours tipuri de activit';ti e(\]:lr::lfee
Nr. of hours by Form of
types of activity evaluation
Total | Contact | Studiu | Curs | _ .
direct |individual 2 |2 ‘g
Direct | Individual g | S8
Sooe e | - contact study @ | E=
F.01.0. undamentele contabilitiyii Examen
Fundamentals of Accounting 150 30 100 20 | 30 Ex;nm
Total | 900 300 600 120 | 180 | - 6
PLANUL PENTRU MODULUL PSIHOPEDAGOGIC (SE SOLICITA SUPLIMENTAR)
PLAN FOR THE PSYCHOPEDAGOGIC MODULE (ADDITIONAL APPLICATION,
Cod Denumirea unititii de curs/modulului Numiir de ore Numiir de ore | Forma de
Code Title of the course / module Number of hours pe tipuride | evaluare
activitai Form of
Nr. of hours by | evaluation
types of activity
Total | Contact | Studiu [Curs| | o
direct |individual E R
Direct | Individual E | g3
contact study T
SEMESTRUL I/ FF'SEMESTER
F.03.0.001 | Fundamente ale psihologiei 120 30 90 16 | 14 Examen
Basics of Psychology Exam
F.03.0.002 | Etica pedagogica 90 30 60 16 | 14 Examen
Ethics in Pedagogy Exam
S.03.A.003 | Psihologia varstelor §i a dezvoltarii 120 30 90 16 | 14 Examen
Ages and Developmental Psychology Exam
S.03.A.004 | Psihologia personalititii
Psychology of Personality
Total semestrul I/ Total I Semester | 330 90 240 48 | 42 3
SEMESTRUL I1/ I SEMESTER
F.04.0.005 | Pedagogie 120 30 90 16 | 14 Examen
Pedagogy Exam
F.04.0.006 | Educatia incluzivi 90 30 60 16 | 14 Examen
Inclusive Education Exam
S5.04.A.007 | Tehnologii educationale 90 30 60 16 | 14 Examen
Educational Technologies Exam
S.04.A.008 | Teoria si metodologia curriculumului
Curriculum Theory and Methodology
Practica pedagogica | — activititi 450 450 Examen
extracurriculare Exam
Pedagogical practice ! - extracurricular
activities
Total semestrul 11/ Total II" Semester | 750 90 660 48 | 42 4
Total anul 1/ Total I Year | 1080 180 900 9 | 84 7
SEMESTRUL 111/ Il SEMESTER
S.05.A.009 | Teoria i metodologia evaluarii 90 30 60 16 | 14 Examen
Evaluation Theory and Methodology Exam
S.05.A.010 | Managementul clasei
Class Management
§.05.A.011 | Didactica generali si a specialitatii 180 60 120 30 30 | Examen
General and specialty didactics Exam
Total semestrul 111/ Total 111 Semester 270 90 180 46 | 14 | 30 2
SEMESTRUL VI/ VI" SEMESTER
Practica pedagogicd 2 - activitafi | 450 450 Examen
curriculare Exam
Pedagogicdl  practice 2 - curricular
activities
Total semestrul VI/ Total VI" Semester | 450 450 1
Total anul 11/ Total 1l Year | 720 90 630 46 | 14 | 30 3
Total | 1800 270 1530 142 98 | 30 10




ATRICEA CORELAR]] FINALITATILOR DE STUDIU A

LE PROGRAMULUI CU CEL
Cod Denumirea unititii de curs/modululyj w\ MM‘
Code Title of the course/module l (]ie &‘,ulm‘;stint]e3 . lde ;LHHQIi W‘q petente
OO0 Economics Manager v pe-saimormrer] - 12 | 13 [ 21, {22, R EEN Xy
problemelor (ateliere)
Manfzgeria! Economics  based on  Problem | * * * g
\W
F.01.0.002 Managementul tn conditii de risc $i Criza I ——
L | Risk and Crisis Mang zement + s * #:
U005 Metodologia 1 etica soreeir Ty e |
economice
Methodology and Ethics of Research in | * * * *
Economic Sciences
F.01.0.004 Diplomatia economicy T
Economic Diplomacy i ¥ * "
F.01.0.005 Proprietatea intelectuala: politici, legi i aplicatii T
Intellectual Property: Policy, Law and Use * * ¥ *
$.01.0.006 | Recrutare, selectie si inductie in MRU T
Recruitment, Selection and Induction in HRM ¥ * ¥ *
F.02.0.007| Studii comparate: politici, reforme si tendinte in
mediul de afaceri i managementul IMM
(ateliere)
Comparative studies - policies, reforms and . * " "
trends in business environment and SME
management (workshops)
F.02.0.008 | Managementul proiectelor §i monitorizare
comercialj + & " +
Project  Management  and Commercial
Monitoring
F.02.0.009 | Modelarea proceselor decizionale . + + 4
Decision Analysis
S.02.0.010 | Conflict management: strategii de mediere si
negociere & + %
Conflict ~ Management:  Mediation  and
Negotiation Strategies
S.02.A.011 | Strategic Marketing Management orientat spre
crestere corporativi si crearea valorii + + " 5+
Strategic Marketing Management Jor Corporate
Growth and Value
S.02.A.012 | Marketig european si international: perspectiva
IMM + + +
International and European Marketing: SME
Perspectives
S.02.A.013 | Strategie de marketing si planificare " " " +
Marketing Strategy and Planning
S.02.A.014 | Reglementarea internationald mediului de
afaceri §i uzante comerciale in contracte
internationale g + + +
International  Regulation of the Business
Environment and Commercial Usances in
International Contracts
S.02.A.015 | Reglementarea business-ului, litigii si arbitraj
international + + + +
Business Law, International Litigation and
Arbitration
S.02.A.016 | Uzante comerciale in contracte internationale N
Commercial  Practices  in  International | + + +
Contracts
S.03.0.017| Finantarea antreprenorialului. Analiza
economica a deciziilor manageriale + + +
Entrepreneurial Financing. Economic Analysis




% ——
Contabll}tatea $i managementy] riscului
Accoum‘mg and Risk Management ¥ |
S.03.A.019| Inovare, Startup-Uri si Capital Venture + :
Innovation, Startups
S.03.A.020

and Capital V, +
Managementu] inov SHlure * *

atiilor si :
Sitidue t $i dezvoltarea de noj

Innovation M
anagement and +
Development New  Product ¥

S.03 i
03.A.021 | Desing $i antreprenoriat inovatjy

Innovative entre j
2 preneurship and Design * !
S.03.A.022 Business to Business marketin -

perspectiva globaly
Business to Business Marketing
Global Perspective

Politica concurentiala i strategii competitive
Competition Policy and Competitive Strategy * ’ ’
Management intercultural
Cross-Cultural Management i " i
Stagiu profesional
Internship i * * ' " " ’ i
Cercetarea si elaborarea tezei de master
Research and Master Thesis Preparation i i * ' ' " i i !

£ management:

Management: L * * *
S.03.A.023

'S.03.A.024

Finalitati de studiu

La finalizarea acestui program de studii studentul va:
Cunostinte

1.1 Situa in avangarda nivelului de cunostinte specializate din domeniul managementului businessului si

antreprenoriatului, ca baza a gindirii si/sau cercetirii originale, infelege necesitatea de schimbare in administrarea

afacerilor, s& fie capabil sd comunice, si motiveze pe altii, s4 construiascd echipa si sa se orienteze spre rezultate.

Be at the forefront of specialized knowledge in the field of business management and entrepreneurship, as the basis

of original thinking and / or research, understands the need for change in business management, to be able to

communicate, motivate others, build the team and move towards results.

Constientiza critic impactul forfelor externe asupra managementului businessului §i antreprenoriatului, inclusiv

presiunile economice, schimbarile sociale si culturale, cét si preocupdrile ce tin de mediile ambiant, ecologic si etic.

Understand the critical impact of external forces on business management and entrepreneurship, including economic

pressures, social and cultural change, environmental concerns, environmental and ethical concerns

1.3 Adapta cunostinte din managementul si marketingul afacerilor internationale din perspectiva solutionarii problemelor
Adapt knowledge of international business management and marketing from a problem-solving perspective

Abilitafi

2.1 Detine abilitafi specializate pentru rezolvarea problemelor in materie de cercetare si/sau inovatie in managementul
businessului §i antreprenoriatului, abilititi tehnice, personale, interpersonale necesare pentru solufionarea

problemelor complexe din domeniul de referin{

Have specialized skills to solve problems in research and / or innovation in business management and

entrepreneurship, technical, personal, interpersonal skills necessary to solve complex problems in the reference j_‘?eld

Demonstra o gama de abilitafi pentru dezvoltarea de noi cunostine teoretice §i practice si proceduri de comunicare

eficients in strategii de mediere si negociere a conflictelor din domeniul businessului §i antreprenoriatului. _

Demonstrate a range of skills to develop new theoretical and practical knowledge and effective communication

procedures in mediation and negotiation strategies in business and entrepreneurship conflicts :

2.3 Aplica abilititile specializate si s3 integreze cunogtintele achizitionate in diferite domenii de munca sau studiu

Apply specialized skills and integrate knowledge acquired in different areas of work or study
Competente

3.1 Gestiona operatiuni complexe, imprevizibile i utiliza noi abordari strategice in procesul de munca gi/sau de studiu
Manage complex, unpredictable operations and use new strategic approaches to work and / or study

3.2 Elabora si aplica mecanisme de analizi §i de revizuire a performantei strategice a echipelor §i formula modele
academice relevante de gestiune a domeniului de referinti

Develop and apply mechanisms to analyze and review the strategic performance of teams and formulate relevant
academic models of reference domain management __
33 Determina in ce mod cunostinjele practice obfinute, competentele, abilitatile analitice pot fi aplicate_efef:tlv in
afacerile din lumea reald, in managementul si antreprenoriatul durabil intr-o serie de contexte de eficientizare a
proceselor decizionale si operajionale ale entitdfilor economice ' i
Determine how practical knowledge, skills, analytical skills can be effectively applied to tmplemen-t real—wof
business, management and sustainable entrepreneurship within a range of contexts streamlining decision-making
and operational processes of the economicentities

1.2

2.2
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. erii pentru o cariers in mediul de aficeri. cu a cii. rogran?ul de master Business Management §i Antreprenoriat
transnationale, structuri economice, institufii de — coent pe managementul businessului si antreprenoriat si pentru a activa in companii
programului de masterat va putea activa in calitate de m , centre de anahz{a.il equ’tm‘i, in domeniul businessului si inovarii. Absolventul
_ Absolventii vor define cunostintele, abilit ??:g?r s Ieadenriane Intreprinider, Antregireor ete,
teoretice si a eticii profesionale in management: ma;keén 3 comp BIERfELED mfe51onale, specificate fn plan, care se referd la cunoasterea bazei
econciice, ansgereninl Wisiessilin, § strepvenor g $:im gdnumd. strarea afac'e'rnlon cunoasterca bazei teoretice si a eticii profesionale in gtiine
logisticd, cooperare economic intemafional) I xl:iv ) at, din diverse domeny economice (nzanfagernnem, contabilitate, finante, marketing si
cu. parteneri de interese specifice in domenip,’d stud? m(licro sl macro, economics {nmag@al, C'aI‘$l si mtel.eagﬁ neoesnatea interactiunii acestora
el Aiboraren g ap oo e timeton d at; emf)nstr.are_a competentei ax}al'mce privitoare la inovatiile din domeniul administrérii
oestiune a domentului de referingt ecarns e anal_ .125' i revizuire a perfox.'rr_lap;el sia .echlpe]or si _formula modele academice relevante de
X . ui ge re: ern};i, gestionarea operatiunilor complexe, imprevizibile si utilizarea de noi abordiri necesare in procesul de muncé
sifsau de studlu;.orgamzarea si planificarea afacerilor in functie de prioritifi (elaborarea strategiilor, obiectivelor, anticiparea activitatilor i
rezxﬂtat_elon:); realmtrea programelor si proiectelor de dezvoltare a afacerilor mici si mijlocii; proiectarea si realizarea unui demners de cercetare in
domeniului studlat; si naqsvelsale: dezvoltarea autonomiei, responsabilitiii $i inifiativei profesionale; acceptarea evaluzrii din partea celorlalti in
actul supervizirii profesionale; activitatea permanenti de autoevaluare si perfectionare profesional’; dezvoltarea capacititilor de time-
management, eyaluare a rezultatelor; aplicarea tehnicilor de muncd fin echipa. Finalitafile Programului de masterat Business
Management §i Antreprenoriat, reflectate in planul de invatimant, corespund obiectivelor programului de studiu.

Obiectivele programului de studii

Misiunea si obiectivele programului de masterat Business Management $i Antreprenoriat, formulate in conformitate cu
principiile Strategiei de dezvoltare a educatiei, Cadrul National (CNCRM) si cadrul European al Calificarilor (EQF), se
incadreazi in misiunea si obiectivele ULIM, expuse in Carta ULIM, Strategia de dezvoltare institutionald ULIM pentru anii
2020-2025, Conceptul educational ULIM, Conceptul Educational al facultatii. Finalitatile de studii sunt conforme cerintelor
CNCRM si EQF/Tuning project, EU. Programul este realizat in concordanta cu stipularile CNC pentru domeniul stiinfe
economice, prevederile generale pentru invitimantul de masterat in domeniul stiinfe economice, continute in Conceptia
educationald a facultitii, misiunea ULIM, care promoveaza invatimantul §i cercetarea in conformitate cu exigentele unei
societiti bazate pe cunoastere, pe invitarea de-a lungul intregii vieti si integrarea in circuitul national, regional, european si
mondial, contribuind la dezvoltarea durabild a societitii.

Racordarea programului de studii si a continuturilor din Planul de invitimant la tendintele internationale din

domeniu
La elaborarea programului de studiu s-a finut cont de prevederile Cadrului National al Calificarilor, Cadrului European al Calificrilor
ative ULIM, astfel incét Planul de invéifimént si continuturile curriculare

(ciclul I — studii superioare de masterat, nivelul 7 ISCED) si acte norm
asigurd achizitionarea cunostingelor, abilitifilor si competentelor necesare conform cerintelor CNCRM si EQF/T! uning project, EU. Programul de
it in conformitate cu demersul strategic de dezvoltare a ULIM este in continud

master Business Management i Antreprenoria :
inovare/perfectionare, in functie de cerinfele piefei educationale, nationale si internationale. In acest sens, mentionm §i racordarea continutului
curricular al programului la tendinfele pietei educationale §i a muncii din Europa Centrald si de Est, precum si SUA.

Evaluarea agteptarilor sectorului economic gi social o
Necesitatile si agteptarile sectorului economic implicd vaste abilitdgi de directionare eficientd a resurselor, inclusiv: i)
lor, i) la nivel meso — impact

la nivel micro — gestionarea capacitdfilor si imbundidfiri ale serviciilor / produselor §i procese ‘
asupra refelelor de inovajie; iii) la ni (3 la scard, cu imbundtdfiri ale fondului de

vel macro - cresterea in capacitate i eficien,
cunogstine.
Asteptarile sectorului social se referd: i) la ocuparea Sorfei de muncd,
Sorfei de muncd; ii) la calitatea viefii, prin obfinerea de

imbundtdfirea ratei ocupdrii
termeni de sdndtate §i mediu (protecfia medinlui) 3i, de asemenea, iii) la coeziune socia

prin dezvoltarea capitalului uman,

beneficii bazate pe servicii gi / sau
id, prin acfiuni de

produse in
incluziune, de securitate gi de libertate de acfiune. Resursele umane au un potential vast, dar neexploatat.
in acest context, obiectivele programului de master Business Management gi Antreprenoriat, derivand din cele expuse
lor mentionate, includ achizitionarea de

undere cu agteptarile domenii
miei cunoagterii, la ocuparca

fortei de muncd, la dezvoltarea §i

ituionald gi in coresp

in Strategia de dezvoltare inst
contribui la cresterea econo

abilitati §i competenje ce Vor
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§i avansate e,
. . , B esar
h,,.'cC""Omlc (la toate nivelele) $1social, c4t sila Valorief c

> 1a furnizare,
rilo 3t eficientd a resyrge), de facilitaj
T In procesy e ¢ b
La proiectarea continyty]y; lanului aborare 4 Programy]
n A ui de
a finut cont de recomandarile  Planului de fnygpymano la studi

- Or sociali - gtyde . .
cademic i ) mobilityt M1 §i angajatori, ge ex erien
; sare itatilor perso i di L perienfa
procesului de stygij P€ semestre/ani de stugf“tru pregitirea SPecialistulu iy ¢ Personaluluj didactie Plany] de Invafdmant
de evaluare finalz s i .

. fionarea periodics g planului de invatima
; e, ¢ regulamentar, dupa discutii si i

gurare a calitatii ULIM, ale reprez i
de studiu.

Relevanta programului de studii

pentru piata fortei de muncs
Programul de master Business Management si Angre
Calificarilor/Cadrul E

uropean al Calificarilor si

'prenoriat este relevant in raport cu Cadrul National al
asigura plenar

dicar C pregatirea specialistilor in domeniy] vizat, capabili s3 desfasoare
activitati profesionale in conformitate cu cerinfele pietei muncij $i solicitarile specifice ale angajatorilor. In acest sens ULIM

promoveaza politici de comunicare eficienty cu angajatorii din domeniu, organizénd intruniri in cadrul
ofertele educationale si sunt identificate modali ntinuturilor
ublice

carora sunt elucidate
litdti de imbunititire a co
de acorduri cu agenti economici §l institutii p din tari si de peste hotare
carora studentii au posibilitatea sd-§i petreac stagiile

curriculare. ULIM are incheiate circa 115

(ministere, agentii, departamente etc.), in baza
lterioard in cAmpul muncii.

programului asupra beneficiarilor / absolven;ilo_r, :
sporirea interesului pentru tematica programului

cadrele didactice. Calitatea programului de stu
studentilor si angajarii lor ulterioare, soliciti re
stiinte economice, implici studentii si cadrele d

dii este apreciati de organizatiile-partenere, care ofers posibilitatea stagierii
alizarea in comun prin diferite modalitati a instruirii specialistilor in domeniul
idactice de la catedr in activititi de cercetare-consultare.
Posibilititile de angajare a absolventilor )
Dezvoltarea competentelor incluse in Programul de masterat Business Management si Antreprenoriat este strans
legatd de obiectivele de dezvoltare durabili i ODD 8 (munc# decents

€ invéfare, in ansamblu. Absolventul programului de masterat va putea activa in calitate
de manager sau leader a unei entit3fi economice (publice si / sau private),
Accesul la studii a titularilor de diplome obtinute dupi finalizarea respectivului program de studii
Titularul diplomei de master are acc

es la Ciclul ITl QF-EHEA / nivelul 8 EQF - studii superioare de Doctorat.
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