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PLAN DE iINVATAMANT
pentru ciclul II, studii superioare de master

Nivelul calificarii ISCED si CNC
Level of qualification
Yposensv keanugpurxayuu ISCED u CNC

Nivelul 7 ISCED / CNC
7 ISCED / CNC Level
Yposenv 7 ISCED / CNC

Domeniul general de studiu 032 Jurnalism si informare
General field of study 032 Journalism and information
Oobwan obnacme 00yuenusn 032 JKypnanucmuxa u ungopmayus
Domeniul de formare profesionala 0321 Jurnalism si comunicare

Professional training field
Oobnacms npogeccuonanvHoil n0020MoBKU

0321
0321

Journalism and communication

Kypnanucmuxa u KOMMYHUKAYUSL

Program de master
Master Program
Mazucmepckaa npozpamma

Managementul Institutiilor Media
Media Institutions Management
Menedocmenm meduauHCmumymos

Tipul programului de master
Type of master's program
Tun mazucmepckoi npozpammol

Master profesional (MP)
Professional Master (PM)
Ipogheccuonanvras macucmpamypa

Numairul total de credite de studiu
Number of study credits
Obuee Konuuecmeo yueOHvIX Kpeounmos

120 ECTS

Titlul obtinut la finele studiilor
Conferred Title
IlIpuceausaemoe 36anue no 3asepuienuu 0dyuenus

Master in Stiinte ale comunicarii
Master of Communication Science
Mazucmp KOMMYHUKAYUOHHBIX HAYK

Baza admiterii
Admission requirements
Ocnosanue 0na nocmynjienus

Diploma de studii superioare de licenta sau alt act echivalent de
studii

Higher education diploma or equivalent study diploma
obpazoeanuu  (nMuyenyuam) uiu  Opyeou

Juniom o  evicuem

9KBUBANEHMHBIU OOKYMEHM 00 00pa308anuu

Limba de instruire
Language of learning
A3vik 00yuenusn

Romainé/ /engleza /rusa
Romanian / English / Russian
Pymuvincxuii / Anenuiickuii / Pycckuil

Forma de organizare a invataméantului
Form of Study
Dopma odyuenusn

invifimant cu frecventi
Full-time learning
Ounas popma 0byuerus



https://mecc.gov.md/sites/default/files/7_cnc_master_in_stiinte_ale_comunicarii_1.pdf

CALENDARUL UNIVERSITAR
UNIVERSITY CALENDAR

AKAJEMHAYECKHH KATEH/IAPD
Anul de studiu Activitati de instruire Sesiuni de examene Stagii de Vacante
Year of study Study Activities Examination Sessions practicd Holidays
T'00 obyuenusn Yueonaa oeamenvnocmeo IK3amenayuonnvle ceccuu Interships Kannkysbl
Semestrul 1 Semestrul 11 Semestrul 1 Semestrul 11 Ilpakmuxka Tarna Priméavara Vara
' Semester 11" Semester " Semester 11" Semester Winter Spring Summer
Cemecmp 1 Cemecmp 11 Cemecmp 1 Cemecmp 11 3uma Becna Jlemo
Anul I septembrie/ februarie/ decembrie mai/iunie Sem. II ianuarie aprilie iulie-
F'Year decembrie mai /ianuarie may/june 11! Semester Jjanuary april august/
1 xypc september/ february/ december/ Mati/urons Cemecmp 11 AHBAPb anpens July-
december may Jjanuary august
cenmabpv/ gespanv/ oexabpv/ urob-
Odexabpb mai saneaps/ agzycm
Anul II septembrie/ februarie- decembrie mai/iunie Sem. III ianuarie aprilie
1 Year decembrie mai / /ianuarie (susfinerea 11" Semester | january april
2 kypc september/ Sfebruary/ december/ tezei de Cemecmp 111 SAHBAPD anpenb
december may Jjanuary mast'er)
may/june
cenmsbps/ d)e@paflb / oexabpv/ (defense of the
Odexabpb mati AHBAPb master's
thesis)
maii/
UIOHb
(3awuma
mazucmepcko
i
Juccepmayuu)
PLANUL PROCESULUI DE STUDII PE SEMESTRE / ANI DE STUDII
PLAN OF THE PROCESS OF STUDY BY SEMESTERS / YEARS OF STUDY
IUIAH OPTAHU3AIUH YYEBHOI O IIPOLHECCA 110 I'OJIAM H CEMECTPAM
Cod, grad de Denumirea unititii de curs/modulului Total ore Numér de ore pe tipuri Formade |Nr. credite|
obligativitate, Title of the course/module Total number of hours de activitati evaluare Nr. of
nr./ord. Haumenosanue yueonoii oucyuniunst / mooyns Obuyee Konuuecmeo uacos Number of hours by types Form of credits
Code, degree of of activity evaluation | Konuuec
obligation, Konuuecmeo uacoe no ®opma meo
no./ord. suoam 3anuamuil OLIeHKH _ |[Kpeoumog
Koo, Total Contact Studiu C! S L/P
cmeneny Total direct individual
oba3amenvh Hmozo Direct Individual
ocmu, Ne/n contact study
Konmaxmmn |Camoc
ble 4acvl |IbHAA pa6omu
ANUL L /F YEAR /| I KYPC
SEMESTRUL 1/ F'SEMESTER/ I CEMECTP
F.0.01 | Cultura media: teorii si practici comunicationale | 180 60 120 30 30 Examen 6
Media Culture: Communication Theory and Exam
Practice Oxzamen
Meoua-xynemypa. meopuu u
KOMMYHUKAMUGHbIE NPAKMUKU
F.0.02 | Metodologia si etica cercetdrii in jurnalism si | 180 60 120 30 30 Examen 6
informare Exam
Methodology and Ethics of Research in dxzamen
Journalism and Communication
Memooonozus u smuxa Uccie008aHull 8
IHCYPHANUCTIUKE U KOMMYHUKAYUSX
F.0.03 | Economia institutiilor media 180 60 120 30 30 Examen 6
Media Institutions Economics Exam
DKOHOMUKA MEOUAUHCIUMYMOE Oxzamen
S1.0.04 | Management strategic al institutiilor media 180 60 120 24 36 Examen 6
Strategic Management of Media Institutions Exam

' C = Curs / Course / JIexuuu

S — Seminar / Seminar / CeMunaps!

L — Laborator / Laboratory / JlabopatopHble
P — Proiect / Project / [Ipaktuueckas pabora




Cmpamezuueckoe Memnedoicmenm dxzamen
MEQUAUHCMUMYMO8
S2.0.05 | Cadrul legislativ de reglementare mass-media 180 60 120 24 36 Examen 6
Legislative Framework for Media Regulation Exam
3axonooamenvnas baza pecyauposanus dxzamen
cpeocms Maccosoll unpopmayuu
Total semestrul I/ Total I'' Semester / Bcezo 5 30
I cemecmp 900 300 600 138 | 162
SEMESTRUL II/ II"* SEMESTER / I CEMECTP
F.0.06 | Managementul proiectelor media 180 60 120 30 30 Examen 6
Media Projects Management Exam
Ynpaenenue medua-npoexmamu Ok3aMeH
F.0.07 | Drepturile de autor si proprietatea intelectuala in | 180 60 120 30 30 Examen 6
media Exam
Copyright and Intellectual Property in Media Oxzamen
Aemopckoe  mpaso U UHMELIEKMYANbHAS
cobcmeeHHOCMb 8 Meoud
S1.0.08 | Managementul  procesului de  productie | 180 60 120 24 36 Examen 6
audiovizuala Exam
Management of Audiovisual Production Process Ox3zamen
Ynpaenenue  npoyeccom  ayouosusyanvbrnozo
npousso0cmaa
S2.0.09 | Managementul platformelor media digitale 180 60 120 24 36 Examen 6
Digital Media Platform Management Exam
Ynpaenenue yughposvimu medua-niamgpopmamu Okzamen
SP.0O.10 | Practica profesionala I: integrarea in mediu | 180 126 54 126 | Examen 6
profesional Exam
Professional Internship I: Integration into the Oxzamen
Professional Environment
Ipogheccuonanvnan npakmuxa I: unmezpayus 6
npogheccuoHanvbiyIo cpedy
Total semestrul Il / Total II" Semester / 5 30
Bcezo Il cemecmp 900 366 534 114 | 126 | 126
Total anul I/ Total I Year / Bcezo I Kypc 1800 666 1134 264 | 276 | 126 10 60
ANUL 11/ II" YEAR/ II KYPC
SEMESTRUL Il / III"* SEMESTER/ Il CEMECTP
S2.A.11 | Marketing digital si promovare media 180 60 120 24 36 Examen 6
Digital Marketing and Media Promotion Exam
Lugposoii mapxkemune u npoodgudicerue 8 meoua Ok3zamen
S2.A.12 | Strategii de marketing pentru continut cross-
media
Marketing Strategies for Cross-Media Content
Mapkemuneogvie  cmpameauu 015 KpOcc-
MeOQUliH020 KOHmMeHmd
S1.A.13 | Inteligenta artificiala 1n productia de continut | 180 60 120 24 36 Examen 6
digital Exam
Artificial  Intelligence in Digital Content Oxzamen
Production
Hckyccmeennvlii  unmeniekm 8 — CO30aHUU
yugpposozo konmenma
S1.A.14 | Design si dezvoltare web pentru continut media
Web Design and Development for Media Content
Beb-ouzaiin u pazpabomxa medua-KoHmenma
S2.A.15 | Redactare si productie de continut pentru New | 180 60 120 24 36 Examen 6
Media Exam
Writing and Content Production for New Media Ox3zamen
Konupatimune u npouzsodcmeo xommenma 0ns
HOBbIX Medud
S2.A.16 | Analiza discursului mediatic
Analyzing media discourses
Ananuz meduaduckypca
SP.0.17 | Practica profesionala II: aplicarea competentelor | 360 252 108 252 | Examen 12
avansate Exam




Professional Internship II: Application of Oxzamen
Advanced Skills
Ipogpeccuonanvruas npaxmura Il: npumenenue
VenyOAEHHbIX KOMREemeHyutl
Total semestrul 111 / Total III" Semester/ 900 432 468 72 | 108 | 252 4 30
Bcezo Il cemecmp
SEMESTRUL 1V / IV* SEMESTER / IV CEMECTP
S1.A.18 | Responsabilitate profesionala si sustenabilitate in | 180 60 120 24 36 Examen 6
institutiile media Exam
Professional Responsibility and Sustainability in Oxzamen
Media Institution
IIpogpeccuonanvuas  0meemcmeeHHOCHb U
YCMOU4UBOCTG 8 MEOUAUHCIMUMYMAX
S1.A.19 | Documentarul ~ de  televiziune:  scrierea
scenariului si realizarea productiei
Television Documentary: Scriptwriting and
Production
Tenesuzuonnvlii.  OOKYMEHMANbHOIL — DUTLM.
Hanucanue cyeHapus u npou3eoo0cmso
Elaborarea si sustinerea tezei de master 720 480 240 480 | Examen 24
Master’s Thesis Development and Defense Exam
Hanucanue u  3awuma  mazucmepckotu Ox3zamen
Juccepmayuu
Total semestrul IV / Total IV" Semester/ Bcero 480 2 30
IV cemecTp 900 540 360 24 36
Total anul I1 / Total II"" Year / Bcezo 11 kypc 1800 972 828 96 | 144 | 732 6 60
Total | 3600 | 1638 1962 360 | 420 | 858 14 120
STAGIILE DE PRACTICA / FIELD INTERNSHIPS/ IIPAKTHKA
Tipul stagiului de practica cod SP* Sem. Durata Nr.sapt./ ore | Perioada desfasurairii Nr. de
Type of Internship Sem Duration Period credite
Tun npakmuxu, koo CII Cem Nr.weeks / hours Ilepuoo npoeedenusn Nr. of
IIpooonscumenvhnoc credits
mo (uucno neoenv / Konuuec
yacoe) meo
Kpeoumo
8
Practica profesionald I: integrarea 1n mediu 180 ore semestrul 11
. I o oe A 6
profesional 3 saptamani semester Il
Professional Internship 1. Integration into the 180 hours 1l cemecmp
Professional Environment 3 weeks
Ilpogeccuonanvnas npaxmuxa I: unwmeepayus 6 180 uacoes / 3 Hedenu
npogeccuoHanbHy0 cpedy
Practica profesionala II: aplicarea competentelor 360 ore semestrul 111
I . e A 12
avansate 6 sdptamani semester 111
Professional Internship II: Application of Advanced 360 hours 111 cemecmp
Skills 6 weeks
Ilpogeccuonanvnas  npaxmuxa II:  npumenenue 360 uacos / 6 nedenu
VenYONEHHBIX KOMNemeHyull
Total ) 540 ore ) 18
Bcero 9 saptamani
540 hours
9 weeks

540 uacoe / 9 neoenwv




FORMA DE EVALUARE FINALA A STUDIILOR / FINAL EVALUATION OF STUDIES / ®OPMA HTOT OBOH

OLHEHKH OBYYEHHA
Nr. Forma de evaluare finala a studiilor / Termene de organizare Nr. de
Form of Final Evaluation of Studies !/ Organization Dates credite
Dopma umoz060it oueHKu 0o0yuenus Cpoxu npoeedenusn Nr. of credits
Konuuecmeo
Kpeoumog
1 Elaborarea si sustinerea tezei de master mai-iunie 24
: Master’s Thesis Development and Defense May-June
Iloo2omoeka u 3awuma mMa2ucmepckoll duccepmayuu Mau-uroHb

MINIM CURRICULAR NECESAR PENTRU CONTINUAREA STUDIILOR SUPERIOARE LA CICLUL II2
MINIMUM CURRICULUM REQUIREMENTS FOR CONTINUING HIGHER EDUCATION AT THE CYCLE 11
KYPPHUKYJIAPHbIH MHHHUMYM JUIA ITPOJIOJUKEHHA BBICHIET QO OFPA30BAHHA BO BTOPOM ITHKJIE

Cod Denumirea unitatii de curs/modulului Numair de ore Numir de ore pe | Formade Nr. ECTS
Code Title of the course / module Number of hours tipuri de activitati | evaluare | Nr.of
Koo Haumenosanue yueonoiu oucyuniunot / Konuuecmeo uacos Nr. of hours by Form of | ECTS
Mmooyna types of activity evaluation | Konuuec
Konuuecmeo uacos | ®opma meo
no euoam oyenku ECTS-
deamenvHocmu Kpeoumo
Total | Contact | Studiu | § N P 3
Total | direct |individual| £ § | S8
Bcezo Direct | Individual | §5 € 5 3
contact study § g E E 5 E
Konmaxmn| Camocmos| 3 ENIRR §
blewacsl | menvnas | 3 § £ 35
paboma | S £ 8
ANULI//T* YEAR /I KYPC
SEMESTRUL I/ I*SEMESTER / I CEMECTP
F.01.01 Introducere 1in stiintele comunicarii 180 90 90 40 50 Examen 6
Introduction to Communication Exam
Science Oxzamen
Beeoenue 6 nayxky kommynuxayuu
F.01.02 Bazele teoriei si practicii jurnalismului 180 90 90 40 50 Examen 6
Basis of Journalism: Theories and Exam
Practice Oxzamen
OcHogbl  meopuu U NPAKMUKU
HCYPHATIUCTIUKY
F.01.03 Sistemul mass media din Republica | 180 60 120 30 30 Examen 6
Moldova Exam
Mass Media System of the Republic of Oxzamen
Moldova
Cucmema CMH 6  Pecnybnuxe
Mondosa
F.01.04 Cultura si civilizatie europeana 180 60 120 30 30 Examen 6
European Culture and Civilization Exam
Eeponeitickas kynomypa u yugunuzayus Ixzamen
F.02.05 Genurile presei scrise si audiovizuale 180 90 90 40 50 Examen 6
The genres of written and audiovisual Exam
media Oxzamen
JKanpwr newamnot u ayouosuzyaibHou
npeccwl
Total | 900 390 510 180 | 210 5 30

2 Sunt propuse absolventilor de la alte domenii de studii, care opteaza pentru programul de master Managementul Institutiilor Media / Are
proposed to the graduates from other fields of study that choose the master program in Media Institutions Management/ Tlpennaraercs
BBIITYCKHUKAM APYTUX CIEHUATbHOCTEH, KOTOPBIC BRIOUPAIOT MAarHCTEPCKYIO IPOTpaMMy 1o Meredcmenm MeouauHcmuntymog

5




PLANUL PENTRU MODULUL PSIHOPEDAGOGIC (SE SOLICITA SUPLIMENTAR)

PLAN FOR THE PSYCHOPEDAGOGIC MODULE (ADDITIONAL APPLICATION)

IUIAH ICUXONEJATOTHYECKOI' O MOAYJIA (IPEJJOCTABJ/IAETCA JIONIOJIHUTEJIBHO 110 3AITPOCY)

Cod Numarul de ore / Number of hours | Konuuecmeo Forma de |Nr. credite
Kon uacos evaluare Nr. of
Denumirea unititii de curs Total Contact Studiu Contact direct Form of credits
HanmenoBanue y4eGHOM THCHUILIMHBI Beero | direct | individual Direct contact evaluation | Konuuecnt
Direct | Individual Koumakmmuoie uacot Dopma 60
contact study Teoreti'ce Cursul:i ouenku | kpeoumosd
Koumaxkn{ Camocmos Theoretical | practice
Hble yacvl menvHas / /Practic
paboma Teopernye al/ /
CKHe MpakT
YeCKHe
3aHATHUSA
ANULI// T YEAR /I KYPC
SEMESTRUL I/ I SEMESTER /I CEMECTP
F.0.01 Fundamentele psihologiei si psihologie | 90 30 60 20 10 Examen 3
educationala Exam
Basics of Psychology and Educational DK3aMeH
Psychology
OcHogbl  ncuxonocuu U neoazocuieckotl
ncuxon02uu
F.0.02 Fundamentele pedagogiei. Andragogie 90 30 60 20 10 Examen 3
Basics of Pedagogy. Andragogy Exam
Ocnoswvl nedazozuxu. Anopazozuxa dxzamen
F.0.03 Etica profesionald in pedagogie 60 30 30 20 10 Examen 2
Professional Ethics in Pedagogy Exam
Ilpogheccuonanvras smuxa 8 nedazozuxe dxzamen
Total semestrul I / Total I semester / 240 920 150 60 30 3 8
Bcezo I cemecmp
SEMESTRUL 1L/ II"* SEMESTER /I CEMECTP
S.A.04 Psihologia  dezvoltarii:  copilaria  si | 90 30 60 20 10 Examen 3
adolescenta
Developmental Psychology: childhood and
adolescence
S.A.05 IHlcuxonoeuss  pazeumus:  0emcmeo  u
NOOPOCMKOBLLIL 603pACT
Psihologia personalitatii
Psychology of Personality
Ilcuxonoeus nuunocmu
S.A.06 Teoria si metodologia curriculumului si a | 120 60 60 30 30 Examen 4
activitatilor extracurriculare
Theory and Methodology of Curriculum and
Extracurricular Activities
S.A.07 Teopus u memoouka yuebHO20 NiAHA U
6HEYUEOHOI OesimebHOCMU
Managementul clasei de elevi
Classroom Management
Ynpasnenue wikonvnvim knaccom
Practica pedagogica 1 — initiere 1in | 450 450 Examen 15
specialitate
Pedagogical internship 1 - introduction to
the specialty
Ileoazocuueckas npaxmuka 1 — 68edenue 8
CcneyuanbHoOCmb
Total semestrul Il / Total II"Y Semester / 660 920 570 50 40 3 22
Bcezo Il cemecmp
Total anul I/ Total I Year / Bcezo I Kypc 900 180 720 110 70 6 30
ANUL I1/ II" YEAR /Il KYPC
SEMESTRUL Il / III"* SEMESTER/ Il CEMECTP
F.0.08 Educatia incluziva 90 30 60 20 10 Examen 3
Inclusive Education Exam
Hnxmosusrnoe obpasosanue




S.A.09 Metodologia si tehnologia instruirii si | 90 30 60 20 10 Examen 3
evaluarii Exam
Methodology and Technology of Teaching
and Assessment

S.A.10 Memooonozus u mexuonocuu obyuenus u
OYEeHUBAHUS
Elemente de cercetare educationala
Elements of Educational Research
OcHogbl nedazo2uiecko2o uccied08aHus
Total semestrul 111 / Total III"! Semester 180 60 120 40 20 2 6
/ Bcezo 111 cemecmp

SEMESTRUL IV /IVth SEMESTER /1IV CEMECTP

S.0.11 Didactica generala si particulara 180 90 90 46 44 Examen 6
General and Subject-Specific Didactics Exam
Obwas u npedmemuas OUOAKMUKA
Practica pedagogica 2 — activitati curriculare | 450 450 Examen 15
si extracurriculare Exam
Pedagogical internship 2 - curricular and
extracurricular activities
Tleoazocuueckas npaxmuxa 2 — yuebuvie u
sHeyUeOHble 8UObl OesIMENTbHOCMU
Proiect de recalificare profesionala 90 90 Examen 3
Professional Re-training project Exam
Ipoexm no npogheccuonanvbholl
nepenoo02omoske

Total sem. 4 Total semestrul IV / Total | 720 920 630 46 44 3 24

IV™" Semester/ Beero 1V cemectp
Total anul 11 / Total II'" Year / Bcezo Ilkypc 900 150 750 86 64 5 30
Total / Bcezo 1800 | 330 1470 196 134 11 60

PONDEREA RECOMANDATA A UNITATILOR DE CURS/MODULELOR

RECOMMENDED WEIGHT OF COURSE UNITS/MODULES

PEKOMEH/JIYEMOE COOTHOIIEHHE YYEBHBIX KYPCOB / MOJYJIEH

Gradul de obligativitate
Degree of obligation
Cmenens 00a3amenvnocmu

Functia in formarea profesionala
Function in vocational training
Ponb 6 npogheccuonanvroit noocomogke

Program de master
Master's program
Mazucmepckasa npozpamma

Master stiintific (MS)

Master of Science (MSc)
Hayunas mazucmpamypa
Nr. credite
Nr. of credits
KoanuecTBo KpeanToB
Obligatoriu Unitati de curs/module fundamentale (F) 30
Mandatory Fundamental course units/modules (F)
Obsi3amenvibie baszosvie yuedbnvie oucyunaunvt / mooyau (F)
Obligatoriu  si  optional | Unitati de curs/module de specialitate (S) 48
Mandatory and optional Specialized course units/modules (S)
Obsi3amenvibie u | Ipogunupyrowue yuebnvle oucyuniunst / mooyau (S)
Gaxyremamugovle
Obligatoriu Stagii de practica (SP) 18
Mandatory Internships (SP)
Obszamenvhole Ipaxmuxa (SP)
Obligatoriu Teza de Master 24
Mandatory Master’s Thesis

Obs3amenvHvle

Mazucmepckas duccepmayus




LISTA COMPETENTELOR SI A REZULTATELOR INVATARII AFERENTE PROGRAMULUI DE STUDII
LIST OF COMPETENCIES AND LEARNING OUTCOMES RELATED TO THE STUDY PROGRAM
IIEPEYEHb KOMIIETEHIIHH H PE3YJIBTATOB OBYYEHHA, COOTBETCTBYROIIIHX YYEFHOH ITPOI'PAMME

Competente generale si profesionale
specifice / General and specific professional
competencies
Oowue / Ilpogpeccuonanvnote
KomMnemenyuu

Rezultate ale invatarii conform nivelului CNC / Level 7 CNC Learning Outcomes
Pezynomamut 00yuenusa ¢ coomseemcmeuu c yposwem 7 CNC

Absolventul/candidatul la atribuirea calificarii poate / The graduate/candidate for
qualification can:
Botnycknuk / kanoudam nHa npuceoenue KeaiuhuKayuu cnocooen

CG 1. Operarea eficienta cu date si informatii
specifice domeniului profesional

CG 1. Efficient operation with data and
information specific to the professional field
CG 1. Dppgpexmusnan paboma c dannvimu u
unghopmayueti, OMHOCAWUMUCS K
npogeccuonanvrol obnacmu

1) evalueaza critic datele si informatiile din domeniul jurnalismului si comunicarii, pentru a
intelege procesele, tendintele si perspectivele din sfera profesionala.

1) critically evaluate data and information in the field of journalism and communication, in
order to understand processes, trends and perspectives in the professional sphere

1) kpumuuecku oyerusaem OaHHble U UHPOPMAYUI) 6 OONACMIU IHCYPHATUCIIUKU U
KOMMYHUKAYUU C Yeblo NOHUMAHUSA NpOYeccos, MeHOeHyul U Nepcnekmus 6
npogeccuonanvholi cepe.

2) realizeaza cercetari, studii si expertize in domeniul mediaticcomunicational si derivatele
acestuia cu scopul de a evalua profilul unei entitati publice sau private si de a emite unele
recomandari.

2) conducts research, studies and expertise in the media and communication field and its
derivatives with the aim of evaluating the profile of a public or private entity and issuing
some recommendations.

2) NPOBOAUT UCCIICAOBAHUSI, aHAJIN3bI U SKCIICPTU3bI B 00JIACTH MEANA 1 KOMMYHHKALUH 1
CMEXXHBIX HAIIPaBICHUSX C LENBI0 OLEHKU NPOQHIIS MyOIHYHOTO HIIK YaCTHOTO CYOBEKTa I
BBIPA0OTKU PEKOMEHALI.

CG 2. Elaborarea produselor mediatice si
comunicationale

CG 2. Developing Media and Communication
Products

CcG 2. Paspabomxka Meoua- u
KOMMYHUKAYUOHHBIX NPOOYKMOG

3)proiecta activititi si elabora produse din domeniul mediatic si cel comunicational.
3)design activities and develop products in the media and communication fields.
3)npoexmupyem OesamenvHOCMb U paspabameiéaem npoOyKmuvl 6 obnacmu meoua u
KOMMYHUKAYUU.

4) aplica cadrul legislativ, normativ si deontologic in domeniu

4) apply the legislative, normative and deontological framework in the field.

4) npumensiem 3aKOHOOAMENLHYIO, HOPMAMUBHYIO U OCOHMONIOSUHECKYI0 0a3y 8 OaHHOU
obnacmu.

CG 3. Gestionarea activitatilor de evaluare a
impactului si feedback-ului privind produsele
specifice domeniului mediaticcomunicational
CG 3. Managing Impact Evaluation and

Feedback  Activities for Media and
Communication Products

CcG 3. ocywecmensiem  ynpaejeHue
0esamenbHOCHbIO N0 OYeHKe 6030elCmeus U
cobopy 0m3v1808 Ha Mmeoua- u

KOMMYHUKAYUOHHBIE NPOOYKMbL.

5) demonstra abilitati de expertiza in raportarea comparata sau evolutiva a unor fenomene
mediaticocomunicationale specifice.

5)demonstrate expertise in comparative or evolutionary reporting of specific media and
communication phenomena.

5) Oemoncmpupyem dKcnepmuble 3HAHUA 6 CPAGHUMENTLHOM UMY IBOTIOYUOHHOM AHATU3E
cneyuguueckux meoud- u KOMMYHUKAYUOHHBIX AGINEHUL.

6) evalua atitudinea publicului privind produsele jurnalistice si comunicare, pentru a estima
impactul si efectele asupra consumatorului.

6) evaluate the public's attitude towards journalistic and communication products, in order
to estimate the impact and effects on the consumer.

6) oyenusaem omHOWEHUE AYOUMOPUU K JHCYPHATUCHICKUM U KOMMYHUKAYUOHHBIM
NPOOYKMAM C Yenblo OnpeodeneHus ux 6030eticmeus U 8IUAHUA HA nompedumens.

CG 4. Aplicarea eficientd a instrumentelor
digitale in procesul de producere si distribuire
a continuturilor specifice domeniului

CG 4. Effective Application of Digital Tools in
the Production and Distribution of Domain-

Specific Content

CG 4. Dpgpexmusno npumensiem yughposwvle
UHCIMpYMeHmbl npu co30anuu u
pacnpocmparenuu KoHmenma,
cneyuguunozo  0na  NpoghecCUOHATbHOU
obnacmu.

7) utiliza eficient programe de software specifice noilor media, cu scopul eficientizarii
procesului de lucru.

Teffectively use software programs specific to new media, in order to streamline the work
process.

7. a¢ppexmueno ucnonvzyem npospammmoe obecnedenue, cneyuguuroe s HOBbIX Meoud,
€ Yenvlo onmumuzayuu paboyezo npoyecca.

8) monitoriza impactul si efectele continuturilor in spatiul mediaticcomunicational real si cel
virtual.

8) monitor the impact and effects of content in the real and virtual media and communication
space.

8. ocywecmensiem monumopune 8o30elicmsusi u dPHEKMo6 KOHMEHMA 6 PeaibHOM U
BUPMYATLHOM NPOCMPAHCIBE MEOUA U KOMMYHUKAYUU.

Arie ocupationald 1: GESTIONAREA INSTITUTIILOR MEDIATICE SI PRODUCEREA CONTINUTURILOR MEDIA INTEGRATE
Occupational Area 1: MANAGEMENT OF MEDIA INSTITUTIONS AND CREATION OF INTEGRATED MEDIA CONTENT
Ipogeccuonanvuas obnacme 1: MEHE/DKMEHT MEJJUAUHCTHUTYTOB H CO3[AHHUE HHTEI'PUPOBAHHOI' O MEJ{HA-

KOHTEHTA

CP 1. Evaluarea pietei informationale
CP 1. Evaluation of the information market
CP 1. Oyenka unghopmayuonnozo pulika

9) examina si evalua piata informationald, cu scopul stabilirii potentialelor avantaje dar si a
factorilor de risc.

9) Examine and assess the information market in order to identify potential advantages as
well as risk factors.

9) uccredyem u oyenusaem uHGOPMAYUOHHBLIL PLIHOK C YENbIO BbIAGIEHUA NOMEHYUATLHBIX
npeumyuecms, a makdxce pakmopos pucka.

10) aprecia activitatea institutiilor media traditionale si a noilor media, prin prisma
respectarii cadrului legislativ si normativ in domeniu

10) Evaluate the activity of traditional media institutions and new media from the
perspective of compliance with the legislative and regulatory framework in the field.
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10) oyenusamv OesimenbHOCMb MPAOUYUOHHBIX U HOBbIX MeOUd ¢ MOYKU 3DeHus
COOMBEMcmausl 3aKOHO0AMenbHOU U HOpMAmMueHoU baze 8 0aHHOU cepe.

CP 2. Gestionarea institutiilor mediatice
CP 2. Management of media institutions
CP2.Vnpasnenue meoua-yupesicoeHuamu

11) dezvolta propriile strategii de gestionare a institutiilor, subdiviziunilor media, aplicand
practici internationale.

11) Develop personal strategies for managing media institutions and subdivisions, applying
international practices.

11)paspabameieamsv unousudyanvbhvle cmpame2uy YnpasieHus MeouayupesrcoeHuamu u ux
noopazoeneHusMU ¢ NPUMeHeHUeM MeHCOYHAPOOHBIX NPAKTNUK.

12). identifica propriile tehnici de promovare a unei institutii media, cu scopul asigurarii
vizibilitatii si obtinerii Increderii publicului

12) identify personal techniques for promoting a media institution to ensure visibility and
gain public trust

12) ompedenamev nepconanvhvlie Memoobl NPOOGUINHCEHUA MeOUuayupexcoenus Ois
obecneuenus e2o y3HA8AeMoCmu U 3a60€6aHUs 008epus 0OUeCmEeHHOCU.

CP 3. Documentarea detaliata in vederea
producerii de continuturi media integrate
CP 3. Detailed documentation for
production of integrated media content

the

CP 3. Iloopobnas Ooxymenmayus no
npouseoocmey UHMeSPUPO8aAHHO20
Meouakoumenma.

13) colecta si examina informatii privind subiectele de interes public, utilizand bazele de
date oficiale, care oferd informatii structurate si triate.

13) collect and examine information on public interest topics using official databases that
provide structured and filtered information.

13) cobupaev u ananuzupyem un@opmayuo no memam, nPeoCmasisIIOUUM 0OUeCmEeH bl
unmepec, UCNONBL3YA ouyuanvrvle 6a3vl OaHMHbIX, npedocmasisoujue
CMPYKMYPUPOBAHHYIO U OMPUTLIMPOBAHHYIO UHPOPMAYUIO.

14) aprecia calitatea, produsului media prin prisma cadrului legislativ si normativ in
domeniu, aprobate la nivel national si international.

14) assess the quality of media products based on the legislative and regulatory framework
in the field, approved at both national and international levels.

14) oyenusaev xavecmeo meduanpoOyKmos Ha 0CHO8e 3aKOHOOAMENbHOU U HOPMAMUBHOT
basvl 6 OanHOU obracMuU, YMEEPICOEHHOU KAK HA HAYUOHANLHOM, MAK U HA
MENCOYHAPOOHOM YPOGHSIX.

CP 4. Crearea continuturilor media integrate si
utilizarea programelor de software in vederea
sporirii circuitului informational

CP 4. Creation of integrated media content
and the use of software programs to enhance
the informationflow

CP 4. Cozlanue  uHmMespupoOBaAHHO2O
MeouaxKonmenma u UCnonb306aHUe
NPOSPAMMHOZ0 obecneuenus onsa

onmumusayuu qulOpMdl{uOHHOZO nomoka.

15) intreprinde actiunile necesare pentru crearea continuturilor med ia integrate.

15)take the necessary actions to create integrated media content.

15) npeonpunumaem Heobxooumvle Oelicmus ONA CO30AHUA UHMESPUPOBAHHO20
MeOuaKoHmenmd.

16) identifica formatul potrivit mediului de informare, adaptind materialele la specificul
canalelor multimedia.

16) identify the appropriate format for the information environment, adapting materials to
the specific characteristics of multimedia channels.

16) onpedensiem nooxodswuii gopmam Onsi UHDOPMAYUOHHOU Cpedbl, A0ANMupys
Mamepuansl 100 0CODEHHOCMU MYTbMUMEOUIHBIX KAHATIO8.

17) utiliza eficient instrumente digitale in procesul de distribuire a continuturilor media
integrate, aplicand softuri speciale cu scopul sporirii audientei.

17) use digital tools efficiently in the process of distributing integrated media content,
applying specialized software to increase the audience.

17) apghexmueno ucnoivzyem yughposvie UHCMpYyMeHmbl 8 nPoyecce pacnpoCMpPaHeHs
UHMESPUPOBAHHOO MEOUAKOHMENMA, NPUMEHSS  CNeYUdIUsUPOSAHHOE NPOSPAMMHOE
obecneyenue 0isl yseaudenus ayoumopuu.

CP 5. Interpretarea evenimentelor si
identificarea tehnicilor relevante de explicare
a fenomenelor media

CP 5. Interpretation
identification of relevant
explaining media phenomena
CP 5. Uumepnpemayusa
onpedenenue  peneeaHmMHbIX
00BACHEHUA MeOUAABNEHUI.

of events and
techniques for

cobvimutl  u
Memooos

18) intreprinde actiunile necesare, avand drept scop interpretarea multiaspectuala a
evenimentelor si generarea de solutii in situatii de criza

18) take the necessary actions aimed at the multi-faceted interpretation of events and the
generation of solutions in crisis situations

18) npeonpunumaem neobxooumvie Oelicmeus, HANPAGIEHHbIE HA BCECMOPOHHION
unmepnpemayuro coObIMULL U 6bIpabOMKY peuenuti 8 KPUSUCHBIX CUNYAYUSAX.

19) stabili tehnici interdisciplinare cu aplicabilitate inaltd in vederea explicérii fenomenelor
media

19) establish interdisciplinary techniques with high applicability for explaining media
phenomena

19) paspabamweisaem  MmedHcOUCYUNTUHADHBIE
npuMeHUMocmu 0Jist 00bACHEHUs MeOUAsI6IeHUL.
20) utiliza programe specifice in scopul redarii grafice a unui continut informational
complex

20) use specific programs for the graphical representation of complex informational content
20) ucnonvsyem cneyuanusupoBaHHvle NPOSPAMMbL 0N 2PAPUYECKO20 NPeOCmAasieHUs.
CNLOHCHO20 UHPOPMAYUOHHO20 KOHIMEHMA.

Memoobl C  8bICOKOU Cmenenvio

Arie ocupationali 2: GESTIONAREA STRATEGICA A ACTIVITATILOR DE COMUNICARE, PR SI PUBLICITATE
Occupational Area 2: STRATEGIC MANAGEMENT OF COMMUNICATION, PR, AND ADVERTISING ACTIVITIES
Ipogheccuonanvuas obrnacmy 2: CTPATETHIECKOE YIIPABJIEHUE KOMMYHHKAIIHOHHOH, PR- H PEKJIAMHOH

JEATEJIBHOCTBIO.

CP 6. Analiza si gestionarea directiilor
strategice de comunicare si PR

CP 6. Analysis and management of strategic
directions in communication and PR

21) analiza procesul de comunicare, fluxurile si mediile de comunicare interna si externa
21) analyze the communication process, flows, and media of internal and external
communication

21) ananusuposams npoyecc KOMMYHUKAYUl, NOMOKU U CPeOCmaa Hympenuell U GHeuHell
KOMMYHUKAYUU.
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CP 6. Ananuz u ynpaenenue
cmpame2uiecKuMyu HanpagieHusmu 6 cgepe
KommyHukayuu u PR.

22) dezvolta strategii de comunicare institutionalad bazate pe expertiza si inovare

22) develop institutional communication strategies based on expertise and innovation

22) paspabamvieaem cmpamesuu UHCMUMYYUOHAILHOU KOMMYHUKAYUU HA OCHO8E
IKCnepmu3bl U UHHOBAYUIL.

23) elabora directii de comunicare cu publicul, pentru a construi o relatie solida si sandtoasa
cu mediul extern.

23)formulate communication directions with the public to build a strong and healthy
relationship with the external environment.

23) popmynuposame Hanpasnenus KOMMYHUKAYUU C 0OWeCMBEHHOCIbIO OISl NOCMPOEHUS.
NPOUHBIX U 300POBIX 63AUMOOMHOULEHUIL C 6HEUIHell CDeOOll.

24) identifica procedurile de interactiune eficientd cu mass-media si alte entitati

24) identify procedures for effective interaction with the media and other entities.

24) onpedensiem npoyedypel ghexmuenoco 63aumooeticmaus co cpeocmeamu Maccosou
unghopmayuy u Opy2umu CMpyKmypamu.

CP 7. Organizarea evenimentelor speciale
destinate publicului

CP 7. Organizing special events for the public
CP 7. Opeanuzayus CNeyuanIbHbIX
Meponpusimuti 015 WUPOKOU NYOIUKU.

25) realiza actiuni si evenimente speciale in domeniul comunicarii, cu scopul de a lansa sau
promova anumite servicii, produse sau campanii

25) organize actions and special events in the field of communication to launch or promote
certain services, products, or campaigns.

25) ocywecmensiem Oelicmeusi U OpP2AHU306bIEAMb CHEYUANbHbIE MEPONPUAMUsL 6 Cepe
KOMMYHUKAYUL C YeNbIO 3aNYCKA ULU NPOOSUIICEHUS ONPEOENERHBIX YCLy2, NPOOYKMOS Ul
KamMnauuil.

26) elabora activitati si produse de PR.

26) develop PR activities and products.

26) pazpabamuvieamv PR-meponpusamus u npooykmal.

CP 8. Dezvoltarea si implementarea planului
de consultantd in domeniul comunicarii

CP 8. Developing and implementing a
communication consultancy plan

CP 8  Pazpabotka W  peamu3aius
KOHCYJbTaTHBHOTO  IlaHa B chepe
KOMMYHHMKAalLUH.

27) evalua situatia actuald in domeniul de activitate, cercetand si diagnosticdnd probleme de
comunicare

27)evaluate the current situation in the field of activity by researching and diagnosing
communication issues

27)oyenusaem mekywyio cumyayuio 8 cpepe 0essmenbHOCmu HOCPeOCmEoM UCCAe008aHUSL
U OUASHOCMUKY KOMMYHUKAYUOHHBIX NPOOTIEM.

28) selecta strategia relevanta in vederea realizarii procesului de consultanta

28) select the relevant strategy for carrying out the consultancy process

28)6biOUpaem coomsemcmeyowyo cmpamezuio 0N OCYWecmeneHus KOHCYIbMAamueHo20
npoyecca.

29) aplica tehnici de mediere in interiorul institutiei si Intre institutie si entitatile din mediul
extern

29) apply mediation techniques within the institution and between the institution and
external entities

29) npumenAms Memoobl MeOUayuu GHYMPU YUPEHCOEHUS U MeXHCOY YUpedtCcOeHuem u
BHEULHUMU CIPYKIMYPAMU.

CP 9. Realizarea activitdtilor publicitare si a
campaniilor de branding

CP 9. Executing advertising activities and
branding campaigns

cpP 9. Ocywecmenenue  pekiamHou
OdeamenbHocmu U OPeHOUH208bIX KAMNAHUIL

30) realiza produse publicitare, pentru a promova anumite produse, servicii, institutii

30) create advertising products to promote certain products, services, or institutions.

30) Cozoasamsb pexnammvle npoOyKmul 05l RPOOSUINCEHUS ONPEOEEHHBIX MOBAPOS, YCIY2
UnU yupesrcoeHull.

31) proiecta, planifica si desfasura campanii de publicitate si de branding/rebranding, cu
scopul de a creste notorietatea si recunoasterea brandului

31) design, plan, and carry out advertising and branding/rebranding campaigns to increase
brand awareness and recognition
32)paspabamvisams, NAAHUPOBANMb u
OpeHOUH208ble/PeOPEeHOUH208ble  KAMNAHUU
0C6edoMNIEHHOCMU 0 OpeHOe.

32) elabora expertize in baza datelor colectate si analizate, cu scopul de a identifica noile
paradigme de construire a brandului

32) develop expertise based on collected and analyzed data to identify new paradigms for
building a brand

32) pa3BUBaTh SKCIIEPTHBIC 3HAHUS HA OCHOBE COOPAaHHBIX U IIPOAHANIN3UPOBAHHBIX JaHHBIX
JUISL BBISIBIIEHHS] HOBBIX ITApaJIUrM NOCTPOCHHs OpeHa.

Peanu3o8uleans
OnIsl  NOGbLUUEHUS

Ppexiamnbvle u
Y3Hasaemocmu u

CP 10. Distribuirea si promovarea activitatilor
de comunicare, PR si publicitate

CP  10. Distributing and  promoting
communication, PR, and advertising activities
CP 10. Pacnpocmpanenue u npoogudicenue
KoMMyHukayuonnot, PR- u  pexiamnoi
OdesmenbHoCHU.

33) integra activitatile comunicationale si de publicitate in mixul comunicational

33 )integrate communication and advertising activities into the communication mix.
33)unmezpuposams  KOMMYHUKAYUOHHblE U DEKIAMHble — Meponpusmus 8
KOMMYHUKAYUOHHBII MUKC.

34) distribui si profila recomandari in vederea imbunatatirii activitatilor si produselor de
comunicare, PR si publicitate.

34) distribute and profile recommendations to improve communication, PR, and advertising
activities and products

34)  pacnpocmpansme U CMPYKMypUpo8amv — peKOMeHOayuu  no
KoMMyHukayuounoti, PR- u pexiammotl 0essmenbnocmu u npoOyKmos.

VAYHUeHuo
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MATRICEA CORELARII REZULTATELOR INVATARII ALE PROGRAMULUI CU CELE ALE UNITATILOR DE CURS

CORRELATION MATRIX OF THE PROGRAM LEARNING OUTCOMES WITH THOSE OF THE COURSE UNITS
MATPUIIA COOTBETCTBUA PE3YIIBTATOB OBYYEHUA ITPOI'PAMMBI C PE3YJIBTATAMU OBYYEHHA 110 YYEBHBIM JIHCHUIVINHAM

Denumirea
unitatii de curs
Title of the course
Haumenoeanue
yueonoit
oucyunnumnsl /
MO0y

Cod
Cod
e
Koo

Nr. ECTS KoanuecTBoO

Rezultatele invatarii
Learning Outcomes
Pesynvmamot 00yuenusn

Generale / General /| O6uue

Profesionale / Professional / IlpodeccuonajibHble

GGl |GG2 | GG3 [ GGa | cp1 [ cr2 [ cp3 | cp4 | cpP5 | CP6 | cp7 | cps

CP9

| cr1o

Rezultate ale invitarii conform nivelului CNC / Learning Outcomes According to CNC Level

14

o~ oo O
—_ = —

20
21

N < g Y g
N [o\ e\ B e\ B e BNQ

23

w ol N o o S| O 8 9 T 2

29
30
31

32
33
34

Cultura media:
teorii si practici
comunicationale
Media Culture:
Communication
Theory and
Practice
Meoua-xkynemypa:
meopuu u
KOMMYHUKAMUEHDbL
€ NPaKmuKy

F.0.01

=)}

0,5

0,5
0,5
0,5

0,5
0,5
0,5
0,5

0,5
0,5
0,5
0.5

Metodologia si
etica cercetarii in
jurnalism si
informare
Methodology and
Ethics of Research
in Journalism and
Communication
Memooonozus u
smuka
uccnedo8anull 8
JICYPHATUCTIUKE U
KOMMYHUKAYUSX

F.0.02

Cadrul legislativ
de reglementare
mass-media
Legislative
Framework for
Media Regulation
3axonodamenvhas
basa
pez2ynuposanus
cpeocme maccogou
ungopmayuu

F.0.03

0,5

0,5
0,5

0,5
0,5
0.5
0,5
0.5
0,5
0,5
0,5
0s




Denumirea
unitatii de curs
Title of the course
Haumenoeanue
yueonoi
oucyunnunsl /
MO0y

Cod
Cod

Koo

Nr. ECTS KoanuecTBoO

Rezultatele invatarii
Learning Outcomes
Pesynvmamol 06yuenusn

Generale / General /| O6uiue

Profesionale / Professional / IlpogeccuoHajbHbie

GGl | GG2 | GG3 | GG4

CP1 | cp2 [ cP3 |

cP4 | cps ] CP6 [ cp7 | cps

CP9

| cp1o

Rezultate ale invitarii conform nivelului CNC / Learning Outcomes According to CNC Level

(e
—

—
—

[\l
—

on
—

<t
—

i \g 0 oo O
—_ o = = =

20

— | N| n| I Vg Y K
AN N AN AN A

29

30
31

32
33
34

Management
strategic al
institutiilor media
Strategic
Management of
Media Institutions
Cmpamezuueckoe
Meneoacmenm
Meouauncmumymo
8

S1.0.04

=)}

Economia
institutiilor media
Media Institutions
Economics
DKkoHOMUKa
MeOUauUHCIMumymo
8

S2.0.05

Managementul
proiectelor media
Media Projects
Management
Ynpaenenue
Meoua-npoexmamu,

IF.0.06

0.75
0.75
0.75
0.75

0.75
0.75

0.75
0.75

Drepturile de autor
si proprietatea
intelectuala in
media

Copyright and
Intellectual
Property in Media
Asmopckoe npaso
u
UHMELNEeKMYAbHA
5 cobcmseennocns
6 Medua

F.0.07

0,5

0,5
0,5
0,5
0,5

0.5
0,5

0.5
0,5

0,5
0,5
0s
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Denumirea
unitatii de curs
Title of the course
Haumenoeanue
yueonoi
oucyunnunsl /
MO0y

Cod
Cod

Koo

Nr. ECTS KosnuecTBo

Rezultatele invatarii
Learning Outcomes
Pesynvmamol 06yuenusn

Generale / General /| O6uiue

Profesionale / Professional / IlpogeccuoHajbHbie

GGl | GG2 | GG3 | GG4

CP1 | cp2 [ cP3 |

cP4 | cps ] CP6 [ cp7 | cps

CP9

CP10

Rezultate ale invitarii conform nivelului CNC / Learning Outcomes According to CNC Level

ol o w0 o 2

—
—

[\l
—

on
—

<t
—

i \g 0 oo O
—_ o = = =

20

— | N| n| I Vg Y K
AN N AN AN A

29
30
31

32
33
34

Managementul
procesului de
productie
audiovizuala
Management of
Audiovisual
Production
Process
Ynpaenenue
npoyeccom
ayouosu3yanbHo2o
npouszsoocmea

S1.0.08

=)}

0.5
0,5

0.5
0.5
0,5
0,5
0,5
0.5
0.5

0s

0.5
0,5

Managementul
platformelor media
digitale

Digital Media
Platform
Management
Ynpaenenue
yugposvimu
Mmedua-
niampopmamu

S2.0.09
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Denumirea
unitatii de curs
Title of the course
Haumenoeanue
yueonoi
oucyunnunsl /
MO0y

Cod
Cod

Koo

Nr. ECTS KosnuecTBo

Rezultatele invatarii
Learning Outcomes
Pesynvmamol 06yuenusn

Generale / General /| O6uiue

Profesionale / Professional / IlpogeccuoHajbHbie

GGl | GG2 | GG3 | GG4

CP1 | cp2 [ cP3 |

cP4 | cps ] CP6

[ cp7 | cps

CP9

| cp1o

Rezultate ale invitarii conform nivelului CNC / Learning Outcomes According to CNC Level

(e
—

11

[\l
—

o <+
— —

i \g 0 oo O
—_ o = = =

20
21

N < v g oy
N [o\ I o\ BN\ I Q\

23

oq
N

29
30
31

32
33
34

Practica
profesionala I:
integrarea in
mediu profesional
Professional
Internship I:
Integration into
the Professional
Environment
Ipogeccuonanvra
A npakmuxa I:
unmezpayus 6
npogeccuonanvhy
10 cpedy

SP.0.10

=)}

0,3

0,3
0,3
0,3

0,3
0,3
03
0,3

0.8
0,7

0.3
0.3
0,3
0,3
0,3
0,3
0.3

Marketing digital
si promovare
media

Digital Marketing
and Media
Promotion
Lugposoti
MapKemuHe u
npoosudicerue 8
Medua

S2.A.11

0.75
0.75
0.75
0.75
0.75
0.75
0.75
0.75
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Denumirea
unitatii de curs
Title of the course
Haumenoeanue
yueonoi
oucyunnunsl /
MO0y

Cod
Cod

Koo

Nr. ECTS KoanuecTBoO

Rezultatele invatarii
Learning Outcomes

Pesynvmamol 00yuenusn

Generale / General /| O6uiue

Profesionale / Professional / IlpogeccuoHajbHbie

GGl | GG2 | GG3 | GG4

CP1 | cp2 [ cP3 |

CP4

CP5

CPé6

| cp7 |

CP8

CP9

CP10

Rezultate ale invitarii conform nivelului CNC / Learning Outcomes According to CNC Level

ol o w0 o 2

—
—

[\l
—

on
—

<t
—

)
—

\g

o~
—

[e2e]
—

N
—

20

—
N

N
N

on
N

<
(@\

g
N

e
N

~
(@

oq
N

29
30
31

32
33

34

Strategii de
marketing pentru
continut cross-
media
Marketing
Strategies for
Cross-Media
Content
Mapxemuneosevie
cmpamezuu 015
KpOCC-Meoutino2o
KOHMeHma

S2.A.12

0.75
0.75
0.75
0.75
0.75
0.75
0.75
0.75

Inteligenta
artificiald in
productia de
continut digital
Artificial
Intelligence in
Digital Content
Production
HUckyccmsennwiii
UHMeNNeKm 6
co30aHuu

yugpposozo
KOHmenma

S1.A.13

Design si
dezvoltare web
pentru continut
media

Web Design and
Development for
Media Content
Beb-ousaiin u
paspabomxa
Meoua-KoHmeHma

S1.A.14
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Denumirea
unitatii de curs
Title of the course
Haumenoeanue
yueonoi
oucyunnunsl /
MO0y

Cod
Cod

Koo

Nr. ECTS KoanuecTBoO

Rezultatele invatarii
Learning Outcomes
Pesynvmamol 06yuenusn

Generale / General /| O6uiue

Profesionale / Professional / IlpogeccuoHajbHbie

GGl |[GG2 | GG3 [ GGa | cp1 [ cr2 [ cp3 | cp4 | cP5 | CP6 [ cp7 | cps

CP9

| cp1o

Rezultate ale invitarii conform nivelului CNC / Learning Outcomes According to CNC Level

— [o2e]
o o oo of S Y8 9 Iy gT xS

20

— | N| n| I Vg Y K
AN N AN AN A

29
30
31

32
33
34

Redactare si
productie de
continut pentru
New Media
Writing and
Content
Production for
New Media
Konupaiimune u
npou3eo0Ccmeo
Koumenma Onis
HOB8bIX Meoud

S2.A.15

=)}

0.75
0.75
0.75
0.75

Analiza discursului
mediatic
Analyzing media
discourses

Ananus
Meduaduckypca

S2.A.16

0.75
0.75
0.75
0.75

Practica
profesionala II:
aplicarea
competentelor
avansate
Professional
Internship II:
Application of
Advanced Skills
Ilpogpeccuonanvna
A npaxmuxa 11:
npumenenue
nepeooswix
HABbIKOB

SP.0.17

=Y

0,7

0,7
0,7
0,7

0,7
0,7
0.7
0,7
0.75
0.75
0.7
0.7
0,7
0,7
0,7
0,7
0.7
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29
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Responsabilitate
profesionala si
sustenabilitate n
institutiile media
Professional
Responsibility and
Sustainability in
Media Institution
Ipogpeccuonanvras
omeencmeeHHoOCms U
yCmouuusocms 6
Mebuauucmumymax

S1.A.18

=)}

0,6

0,5

0.5
0,5

0,5
0,5

0s

0,5

0,5

0,5

0.5

Documentarul de
televiziune:
scrierea scenariului
si realizarea
productiei
Television
Documentary:
Scriptwriting and
Production
Tenesusuonnwlii
OOKYMEHMATbHbI
Gunom: Hanucanue
cyenapusi u
npoussoo0cmseo

S1.A.19

0.75
0.75
0.75
0.75

Elaborarea si
sustinerea tezei de
master

Master’s Thesis
Development and
Defense
Hanucanue u
3awuma
MazucmepcKo
Juccepmayuu

24

0.8

0.8
0,7
0,7
0,7

0,7
0,7
0,7
0.7
0,7
0.7

0,7

0.7
0,7

0.7
0.7
0,7
0,7
0,7

07
0,7

0,7

0,7

0.7
0.7
0.7
0.7
0.7
0.7
0.7
0.7
0.7
0.7
0,7
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NOTA EXPLICATIVA
EXPLANATORY NOTE
ITOACHHUTEJIBHAA 3AITHCKA

1. Descrierea programului de studii

Programul de master Managementul Institutiilor media este orientat spre o pregatire complexa a specialistilor in domeniul general de
studiu 032 Jurnalism si informare, oferind o posibilitate reald absolventilor facultatilor cu profil social si umanistic sa obtind o pregatire avansata
intr-un domeniu complex, care se intersecteazd cu industria comunicarii, tehnologiei si managementului. Acesta vizeaza dezvoltarea
competentelor teoretice si practice necesare pentru a naviga si a conduce organizatii media in contextul unui peisaj digital si al unei economii
bazate pe informatie.

Scopul programului de studiu Managementul Institutiilor Media este de a pregati specialisti capabili sa administreze si sa conduca
organizatii media Intr-un peisaj dinamic si in continua schimbare. Acest program isi propune sa ofere studentilor atat cunostinte teoretice, cat si
abilitati practice necesare pentru a gestiona eficient resursele si procesele din institutiile media, avand in vedere dinamica pietei. Totodata,
deschide perspectiva sa urmeze studiile la ciclul III Doctorat.

Programul de studiu Managementul Institutiilor Media are drept scop formarea unor profesionisti capabili sa conduca si s gestioneze
organizatii media Intr-un peisaj media dinamic si in continud schimbare. Acest program se diferentiaza prin mai multe caracteristici care sunt
esentiale pentru succesul si adaptabilitatea studentilor in industria media moderna: abordare multidisciplinara, formare teoretica si practica
echilibrata, dezvoltarea abilitatilor de leadership, focalizare pe inovatie si digitalizare, componentele de etica si responsabilitate sociala, orientare
catre analiza si cercetare, flexibilitate si adaptabilitate, abilitati de marketing si management financiar, pregatire pentru cariere internationale,
formare continua si networking, Managementul Institutiilor Media este un program complex si dinamic, care integreaza multiple domenii de
cunoastere, avand la baza un curriculum modern si orientat spre provocarile si oportunitatile actuale ale industriei media. Studentii care
finalizeaza acest program vor fi pregétiti sa facd fatd cerintelor de management si lideri in organizatiile media.

Programul contine discipline obligatorii si optionale, ofera posibilitatea unei pregétiri generale in domeniu, dar si specializarii in diverse
arii practice ale jurnalismului, comunicarii publice, managementului si marketingului media, precum si a comunicarii in business. Competentele
si abilitatile preconizate se refera, in egala masura, la mediile de comunicare de factura traditionala (presa tiparita, radio/televiziune) si la noile
media (new media), care constituie o marca distinctd a societatii informationale actuale.

Misiunea programului de master Managementul Institutiilor Media este de a forma profesionisti de 1nalta calitate, capabili sa conduca
si sa gestioneze eficient organizatii media intr-un mediu dinamic, influentat de transformarile tehnologice, economice si sociale. Programul isi
propune sa dezvolte abilitdti de leadership, strategii inovative si sa puna un accent deosebit pe responsabilitatea etica si sociald in cadrul industriei
media. Sa pregateasca lideri care sa aiba o viziune strategica, sa stie cum sa gestioneze echipe si s coordoneze procesele din institutiile media,
avand in vedere schimbarile rapide din tehnologie si comportamentele audientei. Programul urmareste sa asigure o intelegere aprofundata a
modului 1n care institutiile media interactioneaza cu pietele internationale si cum pot profita de tendintele globale; sa formeze studentilor o baza
solida in managementul institutiilor media, din perspectiva evolutiei acestora intr-un mediu globalizat si digitalizat.

Programul de master Managementul Institutiilor Media se adreseaza absolventilor ciclului de licentd in jurnalism si relatii publice, dar
si absolventilor din cadrul facultatilor de stiinte sociale si umaniste, de studii economice (indeosebi, de management si marketing), precum si din
domenii aferente (arte, business, administrare si drept), care vor sa profeseze ca specialisti in domeniul jurnalismului si al comunicarii publice.

Pentru admiterea la programul de master a celora de alte specialitati, decat jurnalism. comunicare si relatii publice, este necesara
asimilarea in cadrul programului de licentd a minimului curricular din arealul jurnalismului si informarii, dar si de abilitati sociale de comunicare,
empatie, asertivitate etc. Absolventii altor domenii sunt Inscrisi la master in conditia cand au urmat suplimentar la planul de studii disciplinele
de orientare catre domeniul jurnalismului si informarii, sau dupa parcurgerea semestrului compensator, planul caruia prevede acumularea a 30
de credite (planul respectiv este expus mai sus).

1. Program Description

The Master's program in Media Institutions Management is aimed at providing comprehensive training for specialists in the general
field of study 032 Journalism and Information, offering a real opportunity for graduates of faculties with social and humanities profiles to obtain
advanced training in a complex field that intersects with the communication, technology, and management industries. It focuses on developing
the theoretical and practical competencies necessary to navigate and lead media organizations in the context of a digital landscape and an
information-based economy.

The goal of the Media Institutions Management program is to prepare specialists capable of managing and leading media
organizations in a dynamic and ever-changing environment. This program aims to offer students both theoretical knowledge and practical skills
necessary for efficiently managing resources and processes in media institutions, considering market dynamics. At the same time, it opens the
possibility for students to pursue PhD studies in the third cycle.

The Media Institutions Management program aims to train professionals capable of leading and managing media organizations in a
dynamic and constantly changing media landscape. This program is distinguished by several features that are essential for the success and
adaptability of students in the modern media industry: multidisciplinary approach, balanced theoretical and practical training, leadership skills
development, focus on innovation and digitalization, components of ethics and social responsibility, orientation towards analysis and research,
flexibility and adaptability, marketing and financial management skills, preparation for international careers, continuous training, and
networking. Media Institutions Management is a complex and dynamic program that integrates multiple areas of knowledge, based on a modern
curriculum focused on the challenges and opportunities of the current media industry. Students who complete this program will be prepared to
meet management and leadership requirements in media organizations.

The program includes both compulsory and elective courses, offering the possibility of general training in the field as well as
specialization in various practical areas of journalism, public communication, media management and marketing, as well as business
communication. The competencies and skills targeted are equally relevant to traditional communication media (print press, radio/television)
and new media, which represent a distinctive feature of the current information society.

The mission of the Master's program in Media Institutions Management is to train high-quality professionals capable of leading and
managing media organizations effectively in a dynamic environment influenced by technological, economic, and social transformations. The
program aims to develop leadership skills, innovative strategies, and place particular emphasis on ethical and social responsibility within the
media industry. It seeks to prepare leaders who have a strategic vision, know how to manage teams, and coordinate processes in media
institutions, considering rapid technological changes and audience behavior. The program also aims to provide a deep understanding of how
media institutions interact with international markets and how they can leverage global trends; it seeks to build a solid foundation for students
in media institutions management, considering their evolution in a globalized and digitalized environment.

The Master's program in Media Institutions Management is intended for graduates of bachelor's programs in journalism and public
relations, as well as for graduates from faculties of social sciences and humanities, economic studies (particularly in management and



marketing), and related fields (arts, business, administration, and law), who wish to pursue careers as specialists in journalism and public
communication.

For admission to the master's program of those from other fields, apart from journalism, communication, and public relations, it is
necessary to have completed at least the minimum curriculum in the area of journalism and information during their bachelor's program, as
well as possessing social communication skills such as empathy, assertiveness, etc. Graduates of other fields may be admitted to the master's
program under the condition that they have followed additional courses in the curriculum oriented towards journalism and information, or after
completing a compensatory semester, the plan of which involves accumulating 30 credits (the respective plan is outlined above).

1. Onucanue npozpammut

Mazeucmepckas npoepamma « MEeHEIKMEHT METUAUHCTUTYTOBY HANPABAEHA HA 6CECMOPOHHIOI0 NOO20MOBKY CREYUATUCTNO8 8 DUMKAX
oowezo nanpasnenus 032 — JKypunanucmuka u un@opmayus, npedOCmaGisis pPeanvHyl0 603MOJICHOCHb GbINYCKHUKAM (DaKyibmemos
00UWeCMBEHHBIX U 2YMAHUMAPHLIX HAYK NOIYUUMb VeAYONeHHYI0 NOO2OMOBKY 6 KOMNIEKCHOU 001acmu, HAXoO0swelcss Ha nepeceveHuu
KOMMYHUKayuil, mexuono2uti u ynpaenenus. IIpoepamma pokycupyemcs Ha pazeumuu meopemuyeckux U NpakmuyecKux KoMnemeHyut,
HE0OX00UMBIX 0151 IPPEKMUBHO20 QYHKYUOHUPOBAHUS U PYKOBOOCBA MEOUAOP2AHUSAYUAMU 8 VCI08UAX YUPDPOBOU cpedbl U IKOHOMUKU,
OCHOBAHHOIL HA UHGDOPpMAYUU.

Lenv mazucmepckoil npocpammvl — HOO2OMOBKA CHEYUATUCTO8, CHOCOOHBIX YNPAGIAMb MEOUAOPLAHUSAYUAMU 6 OUHAMUYHOU U
nocmosHHo Meusiowelcs cpede. Ilpoepamma npedocmasiiem cmyoeHmam Kaxk meopemuyeckue 3HAHUA, max u npaKmuyecKue HAeblKu,
Heobxo0uMble 0711 IPGeKmusH020 YNpasieHus pecypcamu u npoyeccamu 8 cgepe meoua, ¢ yuemom pulHOuHOU Ounamuku. OOHOBPEMEHHO
npocpamma OmKpwIBaem 603MOAICHOCHb NPOOOIICEHU ODYUEeH U 8 PAMKAX MPEMbe2o YUKa (OOKMOPaHmypbl).

TIpoepamma «Menedscmenm MeOUAUHCIMUMYIMOEY 20MOBUM NPOPECCUOHANIO8, CNOCODHBIX B0321A6NAMb U AOMUHUCHPUPOBATb
MeOUAop2aHu3ayulL 8 YCI08UAX CIPEMUMENbHO USMEHAIowWe20cs Meouaranowagma. Ona omauyaemcs paooM Xapakmepucmuk, Kpumuiecku
BAMNCHBIX ONIsL yCcnexa u a0anmueéHOCU CIYOEeHMO8 8 COBPEMEHHOU MeOUAUHOYCIMPUU. MYTbMUOUCYURTUHAPHDBIL NOOXO00,COANAHCUPOBAHHOE
couemanue  Meopemudeckol U NPAKMUYECKOU  NOO20MOBKU,pA38umue  JUOEPCKUX — HABLIKOB,AKYeHm  HA — UHHOBAYUU U
YUPPosU3AYUIO, KOMNOHEHMBL  DMUKU U  COYUATLHOU OMBEMCMEEHHOCMY, OPUEHMAYUs, HA  AHATUMUYECKYIO U  UCCIe008ameNbCKy0
pabomy,2ubKOCms U A0aANMUPyemMoCcms, HA8bIKU 8 00ACTNU MAPKEMUH2A U PUHAHCOB020 YNPABIEHUS, NOO2OMOBKA K MeNCOYHAPOOHOU Kapbepe,
HenpepuvlgHoe 0OyueHue U npogheccuoHaIbHoe g3aumooelicmaue (networking).

Ilpoepamma ob6vedunsem neckoavko nanpasnenuii snanuti. Ona 6a3upyemcsi Ha COBPEMEHHOU YUeOHOU npospamme, A0anmupoSanHol
K 6bI3080M U B03MONCHOCHAM COBPEMEHHOT Meouaunoycmpuu. Buinycknuku 6y0ym no02omosnenvl K 8bIN0IHEHUIO YRPABIEHYECKUX U TUOEPCKUX
GyHKYULl 8 pAMKAX MEOUAOP2AHUAYULL.

IIpoepamma sxnouaem kax ooszamenvubvle, Max u GaxKyIibmamugHovie OUCYUNIUHBL, 0Decnequsas Kaxk oouyio no020mosKy 6 oonacmu
JHCYPHANUCIMUKY, MAK U CREYUATUAYUIO 8 MAKUX NPAKMUYECKUX chepax, KaK NyONUUHAs KOMMYHUKAYUS, MeOUuaynpasieHue, MapKemune u
ousnec-kommynukayuu. IlonyyeHHvie KOMnemeHyuu u HABbIKU AKMYALbHbI KAK Ol MPAOUYUOHHBIX Medud (heuamuas npeccd, paouo,
menesudenue), max u 01 HO8bIX MeOUd, KOmopbule AGNIAI0MC OMAUYUMENbHOU YEPMOLL COBPEMEHHOU UHDOPMAYUOHHOU CPeObi.

Muccuss mazucmepckoi npospammvl — NOO20MOBKA  6bICOKOKBANUDUYUPOBAHHBIX CHEYUATUCINO8, CHOCOOHBIX IDhekmueHo
PYKOBOOUMb U PA3BUEAMb MEOUAUHCIMUMYYUU 8 YCL0BUAX MEXHONOSUYECKUX, IKOHOMUYECKUX U COYUanbHbIX mpancgopmayuil. [Ipoepamma
Hanpasiena Ha pazeumue JUOepPCKUX Kauecms, Cmpamecuiecko20 MolileHus, UHHOBAYUOHHBIX NOOX0008, 4 MAKICe aKyeHmMupyem eHUManue
Ha IMUYECKUX ACNEKMax u COYUaNbHOU OMEemcmeeHHoCmuy 6 cepe meoud.

Ona nayenena na @opmuposanue aUOepo8 ¢ YEMKUM CHMPAMEUYECKUM SUOEHUEM, YMEIOWUX YNPAGIamb KOMAHOAMU U
KOOPOUHUPOBAMb NPOYECCL 8 YCA0BUAX CIPEMUMENbHBIX MEXHOIOSUYECKUX USMEHeHUtl u mpancgopmayuu ayoumopuu. Taxdce npoepamma
npedocmasisien 2ny60Koe NOHUMAHUE 83AUMOOCUCIBUSL MeOUAOPAHUIAYUL C MENCOVHAPOOHBIMU DIHKAMU U UCNONb308AHUA 2N0OATbHbIX
MPeHd08, cO30A6as1 NPOUHYIO OCHO8Y OISl YIPABILEHUS 8 2100aNU3UPOSAHHOU U YUPDPO8oll cpede.

TIpocpamma opueHmuposana Ha BbINYCKHUKO8 OAKANABPUAMA NO CREYUATbHOCIAM JHCypHAnucmuka u PR, a makoice Ha 6binycKkHUKOB
Qaxynememos coyUAnNbHLIX U 2YMAHUMAPHBIX HAYK, IKOHOMUKU (8 OCOOEHHOCMU — YNpaeieHus U MAapKemuHea), CMeXCHbIX OUCYUNIUH
(uckyccmeo, OusHec, aOMUHUCMPUpOSaHUe, NPABO), KOMOpble CMPEMAMCA PA36usams Kapbepy 6 0O1aCmu HCYPHATUCUKY U NYOTUYHOU
KOMMYHUKAYUU.

Jns nocmynaiowux us opysux oonacmeil, OmMAUYHbIX OM HCYPHATUCIIUKY, KOMMYHUKayuu u PR, neobxooumeim ycnosuem sensemcs
NPOXOAHCOEHUE XOMSL Obl MUHUMATLHO20 YUeOHO20 KYPCa 8 00ACU HCYPHATUCUKY U UHPOPMAYUU 8 PAMKAX OAKANABPUAMA, 4 MAKMCE HAAUYUe
KOMMYHUKATNUBHBIX CHOCOOHOCIEU (IMRAmus, adccepmusHoCms u 0p.). Buinyckuuku opyaux Hanpasnenutl Mo2ym 6vbims 00nYujeHvl K 00y4eHuo
npuU YCRo8uu NPOXOHCOeHUs. OONOTHUMENbHBIX KYPCO8 NO COOMBEMCMBYIOWEMY VUeOHOMY NIAHY UIU NOCIE 3A6EPULEHUS KOMIEHCAMOPHO2O
cemecmpa 06vemom 30 kpedumos (cOOmeemcmayowull NIaH NPUIASAEeNCst GblUie).

2. Competentele generale si profesionale asigurate de programul de studii

Programul de master ,,Managementul Institutiilor Media” reprezintd un traseu educational avansat, orientat spre pregatirea temeinica
a specialistilor capabili sa abordeze probleme complexe din domeniul organizatiilor media. Structura programului este conceputd pentru a
dezvolta competente esentiale in menegmentul media, oferind o baza solidd de cunostinte teoretice si abilitati aplicative necesare diverselor
domenii profesionale.

COMPETENTE RELEVANTE CALIFICARII

COMPETENTE TRANSVERSALE (CT)

CT 1. Autocontrolul procesului de invatare si nevoilor de formare profesionala

CT 2. Analiza reflexiva si critica a propriei activitati profesionale

CT 3. Aplicarea normelor/principiilor de etica, deontologie si integritate profesionala

CT 4. Utilizarea eficientd a surselor diversificate de comunicare

CT 5. Executarea activitatilor specifice muncii in echipa cu asumarea de roluri si functii

CT 6. Planificarea strategica si aplicarea eficientd a metodelor specifice de lucru

CT 7. Gestionarea activitatii profesionale 1n conditii de autonomie si independenta profesionald

CT 8. Utilizarea instrumentelor TIC in activitatile profesionale

CT 9. Detinerea competentelor antreprenoriale si a abilitatilor creative

COMPETENTE GENERALE (CG)

CG 1. Operarea cu date si informatii specifice domeniului profesional

CG 2. Elaborarea produselor mediatice si comunicationale
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CG 3. Gestionarea activitdtilor de evaluare a impactului si feedback-ului privind produsele specifice domeniului
mediaticcomunicational

CG 4. Aplicarea eficientd a instrumentelor digitale In procesul de producere si distribuire a

continuturilor specifice domeniului

COMPETENTE PROFESIONALE (CP)

Arie ocupationald 1: GESTIONAREA INSTITUTIILOR MEDIATICE SI PRODUCEREA CONTINUTURILOR

MEDIA INTEGRATE

CP 1. Evaluarea pietei informationale

CP 2. Gestionarea institutiilor mediatice

CP 3. Documentarea detaliata in vederea producerii de continuturi media integrate

CP 4. Crearea continuturilor media integrate si utilizarea programelor de software in vederea sporirii circuitului

informational

CP 5. Interpretarea evenimentelor si identificarea tehnicilor relevante de explicare a fenomenelor media

Arie ocupationald 2: GESTIONAREA STRATEGICA A ACTIVITATILOR DE COMUNICARE, PR SI

PUBLICITATE

CP 6. Analiza si gestionarea directiilor strategice de comunicare si PR

CP 7. Organizarea evenimentelor speciale destinate publicului

CP 8. Dezvoltarea si implementarea planului de consultantd in domeniul comunicarii

CP 9. Realizarea activitatilor publicitare si a campaniilor de branding

CP 10. Distribuirea si promovarea activitatilor de comunicare, PR si publicitate

Din perspectiva profesionald, absolventul de master in Jurnalism si comunicare se prezintd drept un specialist cu cunostinte solide,
care: - poseda competentele necesare de a concepe, a organiza si a gestiona institutii si activitati din domeniul mediatic-comunicational; - poseda
abilitati manageriale si poate solutiona situatii de criza din domeniu si implementeaza noile metode si practici de optimizare si eficientizare a
proceselor de comunicare interna si externd; - valorifica tehnicile de producere jurnalisticd, modalitatile de promovare a mesajului publicistic,
formele de design grafic modern si montaj audio-vizual pentru transmiterea optima a mesajului; - elaboreaza proiecte de activitate profesionala
si valorifica cdile de implementare a noilor metode, tehnologii si practici eficiente in sectorul de productie media si multimedia; - elaboreaza
proiecte de activitate profesionala si valorifica caile de implementare a noilor metode, tehnologii si practici eficiente in sectorul relatiilor publice
si publicitatii. Conform competentelor se implica in activitati de cercetare, studiu unor probleme practice din domeniu; colecteaza, prelucreaza,
analizeaza si sistematizeaza informatii cu caracter stiintific; selecteaza metodele si mijloacele de solutionare a problemelor, transfera rezultatele
cercetdrii in mediul practic monitorizand rezultatele obtinute.

2. General and professional competences provided by the study program

The Master's program in "Media Institutions Management" represents an advanced educational path, focused on thoroughly preparing
specialists capable of addressing complex issues in the field of media organizations. The structure of the program is designed to develop essential
competencies in media management, offering a solid foundation of theoretical knowledge and practical skills necessary for various professional
domains.

RELEVANT COMPETENCIES OF THE QUALIFICATION

CROSS-CUTTING COMPETENCIES (CT)

CT 1. Self-control of the learning process and professional training needs

CT 2. Reflective and critical analysis of one's professional activity

CT 3. Application of ethical standards, deontology, and professional integrity

CT 4. Efficient use of diverse communication sources

CT 5. Execution of team-based activities, assuming roles and responsibilities

CT 6. Strategic planning and effective application of specific working methods

CT 7. Managing professional activities in conditions of autonomy and professional independence

CT 8. Using ICT tools in professional activities

CT 9. Possessing entrepreneurial competencies and creative skills

GENERAL COMPETENCIES (CG)

CG 1. Operating with data and information specific to the professional field

CG 2. Developing media and communication products

CG 3. Managing impact assessment activities and feedback regarding media-communication products

CG 4. Efficient application of digital tools in the process of producing and distributing specific content

PROFESSIONAL COMPETENCIES (CP)

Occupational Area 1: MANAGEMENT OF MEDIA INSTITUTIONS AND PRODUCTION OF INTEGRATED

MEDIA CONTENT

CP 1. Assessing the information market

CP 2. Managing media institutions

CP 3. Detailed documentation for producing integrated media content

CP 4. Creating integrated media content and using software programs to enhance the information flow

CP 5. Interpreting events and identifying relevant techniques for explaining media phenomena

Occupational Area 2: STRATEGIC MANAGEMENT OF COMMUNICATION, PR, AND ADVERTISING

ACTIVITIES

CP 6. Analyzing and managing strategic directions of communication and PR

CP 7. Organizing special events for the public

CP 8. Developing and implementing a consultancy plan in the field of communication

CP 9. Executing advertising activities and branding campaigns

CP 10. Distributing and promoting communication, PR, and advertising activities

From a professional perspective, the graduate of the Master's program in Journalism and Communication presents

themselves as a specialist with solid knowledge who:

e  possesses the necessary competencies to conceive, organize, and manage institutions and activities in the media-communication field;
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e has managerial skills and can solve crisis situations in the field and implement new methods and practices to optimize and streamline
internal and external communication processes;

e applies journalistic production techniques, methods for promoting journalistic messages, modern graphic design and audiovisual
editing forms for optimal message delivery;

e develops professional activity projects and makes use of ways to implement new methods, technologies, and effective practices in the
media and multimedia production sector;

e develops professional activity projects and utilizes ways to implement new methods, technologies, and effective practices in the public
relations and advertising sectors.
According to the competencies, the graduate is involved in research activities, studying practical issues in the field;
collecting, processing, analyzing, and systematizing scientific information, selecting methods and means for solving
problems, transferring research results into practical environments, and monitoring the results obtained.

2. Obwgue u npogheccuonanvuvle KOMnemeHyuu, odecneuusaemole YHeOHol nPozpamMmon
Mazeucmepckas npoepamma «Meneddcmenm meouauncmumymogy npeocmaeisem coboll  yenyOnieHHylo  00pazoeamensHyio
MPAeKmopulo, HANPAaGIEHHYI0 HA BCECMOPOHHION NOO20MOBKY CNeyUanucmos, CHOCOOHbIX peuams KOMNIEKCHble 3a0aui 6 cgepe
OessmenvHocmu meouaopzanuzayuti. Cmpykmypa npospammvl OPUEHMUPOBAHA HA PA3GUMUeE KIIOYeBbIX YNPABIEHYECKUX KOMNemeHyull 8
obnacmu medua, npeonazas NPOUHYIO Meopemuyeckyro 6a3y U NpaKmudecKue HABbIKY, HeobXxooumvle O padomvl 6 pPA3IUYHBIX
npogeccuonanvbubix cghepax.
AKTYA/IbHBIE KOMIIETEHIIHH KBA/TH®HKAIITHH
YHUBEPCA/IbHBIE KOMIIETEHIIHH (CT)
CT 1.Camocmosmenvroe ynpasienue npoyeccom 06yuenus u evlsigieHue nompebHocmell 8 npoghecCUOHANbHOU NOO20MOBKe
CT 2.PeghnexcusHplii u Kpumuieckutl anaius cob6cmeeHHol npopeccuoHaibHol 0esimelbHoCmu
CT 3. Ilpumenenue HOpM dMuUKU, OCOHMONIO2UU U NPOPECCUOHATLHOU 00OPONOPSOOUHOCHIU
CT 4.2¢hgpexmugroe ucnonwb308amue pasiuiHblX UCMOYHUKOS KOMMYHUKAYUY
CT 5. Bvinonnenue KoManOHOU pabomul ¢ RPUHAMUEM poeti U OMEemcmeeHHOCU
CT 6. Cmpamezuueckoe niaHuposanue u pe3yibmamusHoe NpUMeHerue cneyuuueckux pabouux memooos
CT 7. Vnpasnenue npogheccuoHanbHoU OesmenbHOCHbIO 8 YCA0BUAX ABMOHOMUU U NPOPECCUOHATLHOU HE3A8UCUMOCHIU
CT 8. Ucnonvzosanue UKT-uncmpymenmos 6 npogheccuonanbHoil desimenibHOCmu
CT 9. Baaodenue npeonpuHuMamenbCKuMu KOMIemeHyuaMy U KpeamugHslMU Ha8bIKamul
OBII[HE KOMIIETEHI[HH (CG)
CG 1. Onepuposanue oannviMu U uHGopmayuel, cneyuduunblmu 0 npopeccuoHarbHol odnacmu
CG 2. Paspabomka npodykmos 6 cghepe meoua u KOMMYHUKAYUU
CG 3. Ynpasaenue desmenbHOCMbIO NO OYeHKe 8030elicmaus u cOopy 0m3vl808 N0 MeOUd- U KOMMYHUKAYUOHHBIM
npooyKmam
CG 4. Dggexmueroe npumenenue yu@dposwvix UHCMPYMEHMO8 8 NPOYecce CO30AHUS U PACHPOCTNPAHEHUSL
CReYUAnU3UpOBAHHO20 KOHIMEHIMA
ITPO®ECCHOHA/IbHBIE KOMIIETEHIIHH (CP)
Ilpogheccuonanvnasn oonacmo 1: MEHE/ZKMEHT ME/ITUAHHCTHTYTOB H ITPOU3BO/ICTBO
HHTEIPUPOBAHHOI'O ME/IHAKOHTEHTA
CP 1. Oyenka un@opmayuonno2o polhka
CP 2. Meneooicmenm meouauncmumymos
CP 3. Iloopobnas ooxymenmayus 013 npou3e00Ccmed UHMezpUposaHHo20 MeoUuaKoHmeHma
CP 4. Co3z0aHue unmespupoBaHHO20 MeOUAKOHMEHMA U UCHONb308AHUE NPOSPAMMHO20 ObeCnedeHus Oiid ONMmuMU3ayuu
UHDOPMAYUOHHO20 NOMOKA
CP 5. Hnmepnpemayus cobbimuil u onpeoenenue peesanmubix Memooos 00vaCHeH UL MeOUaAsIeHUll
Hpogpeccuonansnan obnacms 2: CTPATETHYECKOE YIIPABJIEHHE KOMMYHHUKAIIHEH, PR H PEKTAMHOH
AEATE/IbBHOCTBIO
CP 6. Ananus u ynpasnenue cmpamecuyecKumM HanpasieHuamu 6 cghepe KommyHuxayuu u PR
CP 7. Opeanusayus cneyuanvHolx Meponpusmuil OJis WupoKou nyonuxu
CP 8. Paspabomka u peanusayus KOHCYIbMAYUOHHBIX NIAHOS 6 0OIACHU KOMMYHUKAYUY
CP 9. Ocywecmenenue pekiamHoll 0esmersHOCmu i 6peHOUH208bIX KAMNAHULL
CP 10. Ilpoosusicenue u pacnpocmparerue KOMMYHuKayuonuou, PR- u pexnamnou oeamenvHocmu

C npogeccuonanvhoii mouku 3peHus, BbINYCKHUK MASUCIPAmypsl Nno Hanpagienuto «Kyprarucmuxa u KOMMYHUKAYUS»
NO3UYUOHUPYEMCS KAK CReYUAnucm ¢ NPOHHbIMU 3HAHUAMU, KOMOPWI: 001adaem HeoOX0OUMbIMU KOMReMeHYUsMU O paspabomxu,
Opeanu3ayuL U YNpasieHus YupelcoeHusMU U npOeKmamu 6 001acmu mMeoua u KOMMYHUKAYUU, uMeem YnpasieHyecKue HAeblKu, cnocobeH
peuiams KpU3UCHble CUmyayuu U 6HeOpsAms HO6ble Memoobl U NPAKMUKU O ONMUMUSAYUU SHYMPEHHUX U BHEULHUX KOMMYHUKAYUOHHBIX
npoYyeccos; npUMeHsem MexHON0SUU HCYPHATUCIICKO20 NPOU3BOOCMEA, MemoObl NPOOBUNCEHUS MeOUaco0OujeHul, COBpeMeHHble popmbl
epaghuueckozo OuzanHa u ayouo8u3yaIbHO20 PeOaKmuposanus O01si dpexmuenoil nepedauu ungopmayuu; paspabamvleaem npoexmbvl
npogheccuonanbHol 0essmenbHOCmU U UCHOIb3Yem NYMU GHeOPEHUs. HOGbIX MeMO008, MEXHOIO2UL U IPPEKMUsHbIX NPAKmMuK 6 cghepe meoua u
MYTbMUMEOULIHO20 NPOU3600CMea; peanuzyem npoekmvl 6 cghepe PR u pexnamvl, ucnonwbsys cospemeHHble n00Xo0bl U Cpeocmed 6
KOMMYHUKAYUOHHOU UHOYCIMPUL.

B coomeemcmeuu ¢ komnemenyuamu, GbINYCKHUK Y4ACMEYyem 6 UCCIe0068aMeNbCKoll 0esmenbHOCmY, usyyaem npakmuieckue
npobaemvl 8 OAHHOU obaacmu, ocywecmeusem coop, 06pabomKy, aHanu3 u CUCIMEMAMU3AYuo HayYHol uHpopmayuu,; evloupaem memoosl u
cpedcmea peutenus 3a0ay, mpanchopmupyem pe3ynomamsl UCCAeO008AHUN 8 NPAKMUYECKYIO 0esmeNbHOCHb U OCYUecmeiaen MOHUMOPUH2
NONYYEHHbIX Pe3yNbMamos.

3. Obiectivele programului de studii, inclusiv corespunderea acestora misiunii universitatii

Programul de master Managementul Institutiilor Media la Universitatea Liberd Internationald din Moldova (ULIM) este structurat
pentru a raspunde atat cerintelor pietei muncii, cat si misiunii educationale a universitatii. Obiectivele acestui program sunt aliniate cu viziunea

21



si misiunea ULIM de a oferi educatie de calitate, axata pe formarea de specialisti competenti, capabili sa contribuie activ la dezvoltarea societatii
si sa raspunda provocarilor globale.

Obiectivele programului de studii includ:

e formarea profesionald a cadrelor specializate iIn managementul institutiilor media, prin pregétirea de specialisti cu competente avansate
in managementul si conducerea institutiilor media, adaptate la evolutiile tehnologice si schimbarile din peisajul media globalizat;

e  dezvoltarea abilitatilor de leadership si luare a deciziilor in domeniul media, prin dobandirea abilitatilor esentiale de leadership,
gestionare a echipelor si luare a deciziilor strategice, pentru a raspunde provocarilor complexe din mediul media, publicitar si al
comunicarii;

e  promovarea unei viziuni etice si responsabile asupra jurnalismului si managementului media, pin punerea accentului pe educatia in
etica profesionala si responsabilitatea sociald, aspecte fundamentale pentru a contribui la dezvoltarea unui climat media caracterizat
prin transparenta, integritate si respect pentru drepturile omului;

e adaptarea la transformarile digitale si utilizarea noilor tehnologii in institutiile media, pentru a oferi absolventilor cunostintele necesare
pentru a gestiona si implementa transformarile digitale in institutiile media, asigurandu-se ca acestia sunt pregatiti pentru provocarile
si oportunitatile create de noile platforme si tehnologii;

e formarea unei gandiri strategice si inovative in domeniul managementului media, prin cultivarea gandirii strategice si inovatoare a
studentilor, incurajandu-i sa dezvolte solutii creative si eficiente in gestionarea institutiilor media, Intr-un context economic si social
in continua schimbare;

e incurajarea cooperdrii si colabordrii intre sectorul academic si institutiile media, urmarindu-se crearea unor parteneriate intre
universitate si diverse institutii media publice si private, pentru a asigura o integrare optima a absolventilor in piata muncii, precum si
o adaptare continud a programului la cerintele acestuia.

Corespunderea obiectivelor cu misiunea universitatii. are ca misiune promovarea excelentei in educatie, cercetare si inovare,
contribuind la formarea de profesionisti bine pregétiti, capabili sa rdspunda provocarilor societatii moderne. Programul de master Managementul
Institutiilor Media se aliniaza perfect cu aceastd misiune, avand ca scop formarea de specialisti capabili sd gestioneze institutii media Intr-un
mod inovativ si responsabil. Obiectivele programului sunt in concordantd cu misiunea ULIM, care pune accent pe invafamdntul superior de
calitate, dezvoltarea géndirii critice si promovarea valorilor etice si responsabilitatii sociale. In acest sens, programul se asigura ci absolventii
nu doar ca dobandesc competente tehnice, dar si abilitati de leadership si de management etic, contribuind astfel la dezvoltarea unei societati
democratice si informatizate.

De asemenea, obiectivele de a integra tehnologii inovative si de a dezvolta parteneriate cu institutiile media se aliniaza cu angajamentul
universitatii de a promova colaborarea internationald §i adaptarea la provocarile globale, asigurand pregatirea profesionala intr-un context
dinamic si globalizat.

3. Objectives of the Study Program, including their Alignment with the University's Mission

The Master's Program in Media Institutions Management at the Free International University of Moldova (ULIM) is designed to meet
both the demands of the labor market and the educational mission of the university. The objectives of this program are aligned with ULIM's
vision and mission to provide high-quality education, focused on training competent specialists capable of contributing actively to societal
development and addressing global challenges.

The objectives of the study program include:

1. Professional training of specialized staff in media institutions management by preparing specialists with advanced competencies in
managing and leading media institutions, adapted to technological developments and changes in the globalized media landscape.

2. Development of leadership and decision-making skills in the media field by acquiring essential leadership skills, team management,
and strategic decision-making abilities to address complex challenges in the media, advertising, and communication environments.

3. Promotion of an ethical and responsible vision of journalism and media management by emphasizing education in professional ethics
and social responsibility, fundamental aspects for contributing to the development of a media climate characterized by transparency,
integrity, and respect for human rights.

4. Adaptation to digital transformations and the use of new technologies in media institutions by providing graduates with the necessary
knowledge to manage and implement digital transformations in media institutions, ensuring they are prepared for the challenges and
opportunities created by new platforms and technologies.

5. Development of strategic and innovative thinking in media management by fostering students' strategic and innovative thinking,
encouraging them to develop creative and effective solutions in managing media institutions within a constantly changing economic
and social context.

6. Encouragement of cooperation and collaboration between the academic sector and media institutions by fostering partnerships
between the university and various public and private media institutions, ensuring optimal integration of graduates into the labor
market and continuous adaptation of the program to its requirements.

Alignment of the Program's Objectives with the University's Mission

The Free International University of Moldova has the mission to promote excellence in education, research, and innovation,
contributing to the formation of well-prepared professionals capable of responding to the challenges of modern society. The Media Institutions
Management program aligns perfectly with this mission, aiming to train specialists capable of managing media institutions in an innovative and
responsible manner.

The program's objectives are in line with ULIM’s mission, which emphasizes high-quality higher education, critical thinking
development, and the promotion of ethical values and social responsibility. In this regard, the program ensures that graduates not only acquire
technical competencies but also leadership and ethical management skills, thus contributing to the development of a democratic and information-
driven society.

Furthermore, the program's objectives of integrating innovative technologies and developing partnerships with media institutions align
with the university’s commitment to promoting international collaboration and adapting to global challenges, ensuring professional training in
a dynamic and globalized context.

3. Llenu yueonoii npozpammel u ux COOMEEMCHEUe MUCCUU YHUGEPCUMema

Mazucmepckas npoecpamma «Menedrcmenm meduauncmumymosy 6 pamxax C60600H020 MEANCOYHAPOOHO20 YHUGEpCUMema
Monooewt (ULIM) pazpabomana ¢ yuemom kax mpebosanuil polHKa mpyoa, maxk u o6pazoeamenvHol muccuu ynusepcumema. Llenu
npocpammel coznacyromes ¢ sudernuem u muccueti ULIM no obecneuenuro kawecmeenno2o oopazoeanus, HanpasieHHo2o Ha NOO20MOoGKY
KOMNEMeHmMHbIX CReYUAIUCTNOE, CNOCOOHBIX AKMUBHO CNOCOBCMBO8AMb PA3GUMUIO 00WECMEd U peuams 2100AIbHbLE 8bI308bL.
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Llenu yueonoii npozpammor:

1. Ipogeccuonansvnas nodeomoska Kadpos, CREYUALUUPYIOWUXCA 6 YNPAGIEHUYU MEOUAUHCTUMYYUAMU — ROO2OMOBKA CREYUATUCTIO8
C  NPOOGUHYMbBIMU KOMREMEHYusiMu 6 O00nacmu ynpagienus u pyKOBOOCHEAd MeOUdopeaHu3ayusm, aoanmupo8aHHblX K
MEXHONIO2UYECKUM USMEHEHUAM U MPAHCHOPMAYUAM 2100aTbHO20 MEOUANDOCTNPAHCNEA.

2. Paszeumue audepckux u ynpasieHuyeckux Haeblkos — Gopmuposanue y cny0eHmos Kio4egblx HAGbIKOG PYKOGOOCMEA, YNPAGLeHUs.
KOMAHOAMU U CIMPAMeSU4eckoz0 NpUHAMUs pewlenuii 01 NpeoooieHUs CIOJICHbIX Gbl30606 8 Meoud-, PeKIaMHOU U
KOMMYHUKAYUOHHOU chepax.

3. IIpodeusicenue 3muuecko2o u OMBEMCMBEHHO20 NOOX00A K JiCYDHANUCMUKE U YRPAGIEHUI0 MeOud — aKyenm Ha o0yuenue
npopeccuoHanbHol ImuKe U COYUanbHOU OMEEMCMBEHHOCHU KAK OCHOBONONALAIOWUM YEHHOCMAM OJid POPMUPOBAHU Meduacpeos,
OCHOBANHOU HA NPO3PAYHOCMU, YECTNHOCIMU U YBAJICEHUU K NPABAM YeN06eKd.

4. Aoanmayus k yuhposvbim mpancopmayusm u 6HedpenHue HOBbIX MEXHOIO2UL 8 OEIMENbHOCHb MEOUAUHCMUMY YU — obecheyeHue
CMYOeHmo8 HeoOXOOUMbIMU SHAHUAMU U HABLIKAMU OJiA YNPAGIeHUs Yu@dposbimu npeobpaso8anusmu, no380IOUWUMU IPHEKMUsHo
UCNOIb306aMb HOBbIE NAAMPOPMYL U MEXHOIOUU.

5. Paseumue cmpame2uuecko2o u UHHOBAYUOHHO20 MbIULIEHUs. 8 MEOUAYNPAGICHUY — CIUMYIUPOSAHUE CIPAMe2UYecko20 nooxo0d u
UHHOBAYUOHHORO MbIUTIEHUS Y CMYOeHMO8 0/ pa3pabomKu KpeamueHulX U IPGexmusHvlx peuteHuti 6 ycrogusx NOCMOAHHO
MeHAIoWelicsl COYUANbHO-IKOHOMUYECKOL CPeobl.

6. TIloowpenue compyoHuuecmsea MexncOy aKAOEMUUECKOU Cpedoli U MeOUAUHCIUMYYUAMU — DA36Umue NaApmHePCme Mexcoy
YHUBEPCUMEMOM U 20CYOapCMEEHHLIMU/YACMHbIMU CIPYKMYPAMU 8 cghepe meoud ¢ yenvio IPHexmusHol uHmezpayuy 6b1nYCKHUKOG
Ha PpLIHOK MpyOa U NOCMOSHHOU A0anmayuu Npoepammel HOO €20 MmpeboBaAHUSL.

Coomeemcmaue yeneii npocpammel muccuu yuusepcumemaio Ce00600Hbwll MedcoyHapoonwiil ynusepcumem Monooger (ULIM) cmasum ceoeti
Muccueti npoogudiceHe Kaiecmsa 8 00pa308anuu, HAYYHbIX UCCIeO08AHUAX U UHHOBAYUSX, A MAKIICe NOO2OMOBKY NPOPeCCUoHAN08, COCOOHbIX
CHpagAmuCs € 6bi306amu cogpemennozo oobujecmsa. Ilpoepamma «Menedoicmenm meOUAUHCMUMYMOB» NOIHOCHbIO COOMEEMCMEyem Mo
MUCCUU, CMPEMACL K NOO20MOSKe CNeyudrucmos, CHOCOOHbIX IPOEKMuUsHo u omeemcmeenHo pyKoeooums meouaopeanusayusmu. Lenu
npozpammul coanacyromes ¢ akyenmamu muccuu ULIM, ¢ mom uucne:

®  obecneuenuem KayecmeeHHo20 6bicule2o0 06paz06aHisl,

®  paszgumuem KpUumuiecko20 MuliieHus.,

®  NpoOBudICeHUEeM IMUYECKUX HOPM U COYUATLHOU OMEEmCmEeHHOC.

Ilpocpamma obecneuusaem He MONLKO (DOPMUPOSAHUE MEXHUYECKUX 3HAHUL, HO U pazsumue TUOEPCKUX U YHPAGIEeHUECKUX
KoMnemenyuil, cnocoocmays NOCmpoenuto 0eMOKPAmMu4eckKo20, OpUeHmMuUpO8anHO20 Ha UHgopmayuio odbujecmaa.

JlonoanumenvHo, yenu npoepammvl, CesA3aHHble ¢ UHMezpayuel UHHOBAYUOHHBIX MEXHONO2UL U pa3gumuem cOmpyoOHU4ecmed c
MeOUAUHCTINUMYYUSAMU, COOMBEMCMBYION CIMPAMeSUiecKOMY CMPEMICHUI0 YHUBEPCUMEMA K MeICOYHAPOOHOU uHmezpayul, aoanmayuu K
27100AIbHBIM 8b1308AM U NOO2OMOBKE KAOPO8 8 YCI0BUSIX 2100AIUSUPOBAHHOU U OUHAMUYHOL CPeObl.

4. Racordarea programului de studii si a continuturilor din Planul de invitimant la tendintele internationale din domeniu

Programul de master Managementul Institutiilor Media la Universitatea Libera Internationala din Moldova (ULIM) este conceput
pentru a raspunde nu doar cerintelor pietei muncii din Republica Moldova, dar si tendintelor internationale emergente din domeniul media si
comunicare. Adaptarea la aceste tendinte globale este esentiald pentru a asigura relevanta programului si pregatirea adecvata a absolventilor.
Programul de master este actualizat pentru a include cele mai recente inovatii tehnologice si transformarile digitale care afecteaza industria media
la nivel mondial. Acesta include formarea competentelor in domenii precum gestionarea platformelor digitale si a noilor tehnologii. Studentii
sunt pregatiti sa utilizeze si sa gestioneze noile platforme digitale de continut, social media, si solutii de marketing digital. Programul include
module de formare 1n crearea si gestionarea de continut multimedia (video, audio, texte, grafice) care se alinieaza cu standardele internationale.

Intr-o era globalizati, industria media este interconectati la nivel mondial, iar acest program pune accent pe intelegerea tendintelor
internationale si adaptarea strategiilor locale la un context globalizat. Printre domeniile abordate sunt strategii de management media la nivel
global. Studentii invata sa coordoneze si sa administreze institutii media care opereaza In mai multe tari, avand in vedere diversitatea culturalad
si reglementarile internationale. Programul include studii de caz si analize ale celor mai bune practici internationale, astfel incat studentii sa
inteleaga diferitele modele economice si de afaceri utilizate de marile institutii media. in concordanti cu tendintele internationale in domeniul
media, programul pune un accent semnificativ pe formarea abilitatilor de jurnalism etic si responsabilitate sociala. Aspecte precum transparenta
si integritatea in jurnalism. Programul include cursuri care se concentreaza pe etica jurnalisticd, combaterea fake news-ului si importanta unui
jurnalism responsabil. Protectia drepturilor fundamentale si pluralismul mass-media. Studentii sunt instruiti in privinta importantei diversitatii si
a respectarii drepturilor fundamentale ale omului in procesul de productie media. Programul include module care permit studentilor sa
dobandeasca abilitati de leadership, adaptate la noile structuri ale organizatiilor media internationale. Astfel, studentii vor invéta despre
managementul echipelor media:. cum sa conduca echipe multidisciplinare intr-un mediu media globalizat si digitalizat. Dezvoltarea unor abilitati
de gandire strategica care permit identificarea oportunitatilor de crestere si de inovare in institutiile media. Intr-un peisaj media in continui
schimbare, alfabetizarea media devine esentiald. Programul include abordari inovative care formeaza profesionisti in educatia digitald si media:
Aceasta este 0 competenta tot mai cerutd in contextul in care publicul devine tot mai influentat de platformele digitale. Studentii sunt incurajati
sa dezvolte abilitati de analiza criticd a continutului media, esentiale intr-o era digitala si globalizata. Programul promoveaza colaborarea cu
institutii media internationale si participarea studentilor la proiecte si stagii de practica internationale. Acest lucru permite studentilor sa
dobandeasca experienta practica si sa Inteleagd cum functioneaza organizatiile media 1n diferite culturi si piete. Prin integrarea acestor tendinte
internationale in structura programului si in continutul acestuia, Universitatea Libera Internationala din Moldova asigura formarea unui profil
profesional adaptat cerintelor actuale ale industriei media, intr-un context globalizat. Aceste abordari nu doar ca sprijina pregatirea studentilor
pentru piata muncii, dar le si oferd o viziune globald asupra modului in care institutiile media pot contribui la dezvoltarea unei societati
informatizate si democratice.

4. Alignment of the Study Program and Curriculum Content with International Trends in the Field
The Media Institutions Management study program at the Free International University of Moldova (ULIM) is designed to meet not
only the labor market demands of the Republic of Moldova but also the emerging international trends in the media and communication field.
Adapting to these global trends is essential to ensure the program'’s relevance and the proper preparation of graduates. The study program is
continuously updated to incorporate the latest technological innovations and digital transformations affecting the global media industry. It
includes the development of skills in areas such as managing digital platforms and new technologies. Students are trained to use and manage
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new digital content platforms, social media, and digital marketing solutions. The program includes modules on creating and managing
multimedia content (video, audio, text, graphics) that align with international standards.

In a globalized era, the media industry is interconnected worldwide, and this program emphasizes understanding international trends
and adapting local strategies to a globalized context. The program addresses global media management strategies, teaching students how to
coordinate and manage media institutions operating in multiple countries, considering cultural diversity and international regulations. It
includes case studies and analyses of international best practices, enabling students to understand the different economic and business models
used by major media institutions.

In line with international media trends, the program places significant emphasis on developing ethical journalism skills and social
responsibility. Key aspects such as transparency and integrity in journalism are included. The program offers courses focusing on journalistic
ethics, combating fake news, and the importance of responsible journalism. It also covers the protection of fundamental rights and media
pluralism. Students are trained to understand the importance of diversity and respecting fundamental human rights in the media production
process.

The program includes modules that allow students to acquire leadership skills adapted to the new structures of international media
organizations. Students learn about media team management, including how to lead multidisciplinary teams in a globalized and digitalized
media environment. The program also develops strategic thinking skills, enabling students to identify opportunities for growth and innovation
in media institutions.

In an ever-changing media landscape, media literacy becomes essential. The program includes innovative approaches that develop
professionals in digital and media education. This is a growing competency as the public becomes increasingly influenced by digital platforms.
Students are encouraged to develop critical analysis skills regarding media content, which are essential in a digital and globalized era.

The program promotes collaboration with international media institutions and encourages students to participate in international
projects and internships. This allows students to gain practical experience and understand how media organizations operate in different cultures
and markets.

By integrating these international trends into the structure and content of the program, the Free International University of Moldova
ensures the development of a professional profile adapted to the current demands of the media industry in a globalized context. These approaches
not only support students' preparation for the labor market but also provide them with a global perspective on how media institutions can
contribute to the development of an informed and democratic society.

4. Coomeemcmeue yuedoHOIl RPOZPAMMBL U COOEPHCAHUA KYPCOB MENHCOYHAPOOHBIM MEHOCHYUAM 6 OAHHOI 0Onacmu

Ilpoepamma obyuenus «Menedscmenm meduauncmumymosy ¢ pamrax Meosicdynapoonoeo Hezasucumoeo Ynusepcumema Monooswl
(ULIM) paspabomana c¢ yuémom He moavko nompebrocmeil pvinka mpyoa Pecnybnuxu Mondosa, HO u aKmyanbHblX MeNCOYHAPOOHbIX
menOenyull 6 obracmu mMeoua u KOMMyHuKayui. Adanmayus Kk 5mum 2100a1bHbIM MEHOCHYUAM AGIAEMCS 8AHCHBIM YCI08UEM AKMYATbHOCIU
NpoSpamMmbl U KAYECMEEHHOU NOO20MOBKU BbINYCKHUKOS. YueOHAas Npoepamma NOCMOSHHO OOHOBNAEMCA ¢ Yerbio GKIIOYEHUs HOBEUuUx
MEXHONOZUYECKUX UHHOBAYUT U YUDPOBLIX MPAHCHOPpMAYULL, KOMOPble OKA3bIBAION 6IUAHUE HA MUPOSYI0 Meduaunoycmpuio. IIpozpamma
npeoycmMampusaen paseumue Hasblkog 8 Makux chepax, Kax ynpasienue yu@dposuimu niampopmamu u Hosbimu mexvonocuimu. Cmyoenmeol
06YUarOMcs UCNONb306aMb U AOMUHUCTIPUPOBAND YUPDPOble NAam@opMbl KOHMEHMA, COYUATbHbIE Cemu U UHCIMPYMEHNbl Yupposozo
mapkemunea. IIpoepamma exniovaem moOyiu RO CO30AHUIO U YNPAGIEHUIO MYTbMUMEOULHbIM KOHMEHMOM (8U0e0, ayouo, mekcm, epapuxa),
COOMBEMCMEYIOUWUM MEHCOVHAPOOHBIM CIMAHOAPTAM.

B ycnosusax enobanuzayuu meouaunOycmpus cmaia 63auMOCEA3AHHOU 60 6CéM Mupe, U OAHHAA NPOZPAMMA Oelaem aKyeHm Ha
NOHUMAHUU MENCOYHAPOOHBIX MEHOeHYUll U adanmayuy JIOKAIbHLIX cmpameeuti K 2100anbhomy Koumexkcmy. IIpoepamma oxeamwvigaem
cmpamezuu MeXcOYHAPOOHO20 MeOUA-MeHeOHCMEHMA, 00VUAsL CNYOEeHMO8 KOOPOUHAYUU U YNPAGIEHUI0 MEOUAUHCIMUMYMAMU, OellCYIoWUMU
6 PABHBIX CIMPAHAX, C YUEMOM KVIbMYPHO20 PAZHOOOPA3US U MENCOYHAPOOHBIX HOPM. BKIHOUEHbI Kelichl U aHANU3 MENCOYHAPOOHOU NPAKMUKY,
N0360ISIOUUE CIYOCHMAM NOHAMb PA3IUYHbLE IKOHOMUYECKUE U OUSHEC-MOOU, NPUMEHAEMbLE 8e0YUUMU MEOUAOPAHUZAYUAMU.

B coomeéemcmeuu ¢ mexcoynapooHviMu meHOeHYuAMU 8 cihepe Medua npospamma yoensien 0coboe GHUMAHUE PA3SUMUIO SMUYECKOU
HCYPHATUCIMUKY U COYUATLHOU OmeemcmeerHocmu. Bajcnvie achexmul, makue KaKk npo3pauHOCHb U YeCMHOCMb 8 HCYPHANUCIUKE, A6IIAI0MCS
yacmoio yuebnoeo nnana. Ilpoepamma npeonazaem Kypcol NO IHCYPHATUCMCKOU dmuke, Oopvbe ¢ QelikogbimMu HOBOCMAMU U 3HAYEHUIO
omeemcmeeHHoU Jcypranucmuxu. Taxce paccmampugalomes 60npoCyL 3auumsvl PYHOAMeHmansHbix npag u obecneuenus nuoparusma ¢ CMH.
Cmyoenmog 00y4aiom NOHUMAHUIO BANCHOCIU PA3HOOOPA3US U YEAdICEHUS K NPABAM Yel08eKa 6 Npoyecce npousso0cmea MeouaKoHmeHma.

TIpozpamma exouaem Mooy, NO360IAKUUE CIYOESHMAM NPUOBPECmU TUOEPCKUE HABIKU, AOANMUPOBAHHbIE K HOBbIM CIPYKNYPAM
MedACOYHaApoOHbIX meouaopeanuzayuii. Cmyoenmsl 0c6au8aiom ynpasieHiue MeouaKxoMaHoamil, 6K04as pyKkogooCmeo MetCOUCYUNTUHAPHBIMU
KOMIEKMUBAMU 8 YCL08UAX YUPPOBOU U 2100AIUZUPOBAHHOU cpedbl. Takice pazueamcs HA8bIKU CIMPAMe2UtecKo20 MbIUIEHUl, NO380NAI0OWUE
BbIAGIAMb B03MONCHOCU OISt POCMA U UHHOBAYUT 6 MEOUAUHCIIUMYMAX.

B ycnosusx nocmosnno meusioujelics meouacpeosvi MeouaspamomHocmby CMAaHo8Umcs Kpaine eaxcHou. Ilpoepamma exiuiouaem
UHHOBAYUOHHBIE NOOX00bL, HANPABNIEHHbIE HA POPMUPOBAHIE NPOPECCUOHAN08 8 00IACHU YUPPOB8O2O U Meduaobpazoeanus. Imo 0cobeHHOo
AKMYAnbHO, NOCKONbKY 00uecmeo 6cé bonbute N0OBEPHCeHO BAUAHUIO Yudposbix naamgopm. CmyoeHmos noowpaom K pazeumuio Hagbikog
KpUMU4eCcKo20 aHanu3a MeOUuakoHmerma, 4mo Kpaiine HeodXoo0uMo 6 Yugposyro u enodarusupoOSaHHyIo INOXY.

Ipozpamma cnocob6cmeyem compyOHUHECMEY ¢ MENCOYHAPOOHBIMU MEOUAUHCIMUNYMAMU U NOOWPSem yudcmue CmyOeHmos 6
MENCOYHAPOOHBIX NPOEKMAX U CMAdXCUPOKax. Imo 0aém UM 603MONCHOCHb NPUOOPeCmU NPAKMUYeCKUll ONnblm U NOHAMb, KAK
DYHKYUOHUPYIOM MEOUAOPLAHUZAYUY 6 PASIUYHBIX KYIbIMYDAX U PHIHOYHBIX YCIOBUSIX.

Humezpupya smu medcoynapoonvie menOeHyuu 6 CMpyKmypy u cooepoicanue y4ebHou npoepammvl, Yuusepcumem c680000HOU
MedicOyHapooHoti Mondoswl obecneuusaem Gopmuposanue npodeccUOHaIbHO20 NPOPUIIL, COOMBEMCMEYOUe20 AKMYATbHLIM MpedosaHUsM
2n06anu3uposantol meouaunoycmpuu. dmu noOXo0bl He MOALKO CHOCOOCMEYIOM mpyo00yCmpoUcmey CmyOeHmos, Ho U GOPpMUPYIOm y HuxX
2n00anbHoe 8UdeHUe PONU MeOUd 8 Pa3gUMUL UHPOPMUPOBAHHOL0 U 0EMOKPAMULECKO20 0DWecmsa.

5. Evaluarea asteptérilor sectorului economic si social

Programul de master Managementul Institutiilor Media este conceput pentru a raspunde nevoilor si asteptarilor atat ale sectorului
economic, cét si ale celui social, in contextul cerintelor in continua schimbare ale industriei media.

Din perspectiva sectorului economic, se asteaptd ca programul sd formeze profesionisti cu competente avansate in managementul
institutiilor media, capabili sd raspunda provocarilor unui sector aflat intr-o continua transformare, marcat de avansul tehnologic rapid si
schimbarile in obiceiurile de consum al media. Absolventii vor fi pregétiti pentru a gestiona eficient institutiile media, s dezvolte strategii de
crestere sustenabild si sa aplice inovatii pentru a face fatd competitiei din cadrul industriei.
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Din perspectiva sectorului social, programul raspunde necesitatii unei jurnalistici etice si responsabile, care s sprijine dezvoltarea unui
public bine informat si capabil sa ia decizii fundamentate. De asemenea, se pune accent pe promovarea alfabetizarii media si dezvoltarea gandirii
critice in randul audientelor. Absolventii vor avea un rol activ in modelarea accesului publicului la informatie si in sustinerea democratiei, prin
respectarea principiilor etice si responsabilitatii sociale in activitatea lor profesionala.

Programul de master raspunde asteptarilor sectorului economic si social prin formarea unor profesionisti care vor contribui la:

e  dezvoltarea abilitatilor avansate de management pentru a conduce institutiile media intr-o piata competitiva si aflatd intr-o continua
schimbare;

expertiza in transformarea digitald, adaptand organizatiile media la noile tehnologii si platforme;

constientizarea etica si responsabilitatea sociald, asigurandu-se ca practicile media contribuie pozitiv la societate si democratie;

e  gandirea strategicd si inovatoare, necesard pentru cresterea si sustenabilitatea institutiilor media.

Aceste aspecte fac programul un element esential in pregatirea profesionistilor capabili s raspunda cerintelor industriei media si ale

contextului social mai larg.

5. Evaluation of the Expectations of the Economic and Social Sectors

The Master's Program in Media Institutions Management is designed to meet the needs and expectations of both the economic and
social sectors, in the context of the ever-changing demands of the media industry.

From the economic sector's perspective, the program is expected to train professionals with advanced management skills for media
institutions, capable of responding to the challenges of a sector that is in constant transformation, marked by rapid technological advancements
and changes in media consumption habits. Graduates will be prepared to efficiently manage media institutions, develop strategies for sustainable
growth, and apply innovations to face industry competition.

From the social sector's perspective, the program addresses the need for ethical and responsible journalism, which supports the
development of a well-informed public capable of making informed decisions. It also emphasizes the promotion of media literacy and the
development of critical thinking among audiences. Graduates will play an active role in shaping the public's access to information and supporting
democracy by adhering to ethical principles and social responsibility in their professional activities.

The Master's Program responds to the expectations of both the economic and social sectors by training professionals who will
contribute to:

o The development of advanced management skills to lead media institutions in a competitive and constantly changing market;
e [Expertise in digital transformation, adapting media organizations to new technologies and platforms;

e FEthical awareness and social responsibility, ensuring that media practices contribute positively to society and democracy;

e Strategic and innovative thinking, necessary for the growth and sustainability of media institutions.

These aspects make the program an essential element in preparing professionals who are capable of responding to the demands of the
media industry and the broader social context.

5. Ouemca 0HCUOAHUTL IKOHOMUYUECKO20 U COUUAIbHO20 CEKmMOopoe6

Mazucmepckaa npoepamma «Meneddcmenm MeOUAUHCTMUMYMOSY paA3paboOmana ¢ y4émom nompedHocmell U 0HCUOAHU KaK
IKOHOMUYECKO20, MAK U COYUANLHOZ0 CEKMOPO8 6 YCI08UAX NOCMOAHHO UMeHAowuxca mpebosanuti meouaunoycmpuy. C mouku 3penus
9IKOHOMUYECKO20 CEKMOopd, OM NPOSPAMMbL OXHCUOAEMC s NOO20MOBKA CReYUATUCIO8 ¢ NPOOSUHYMBIMU YAPABIEHYECKUMU HABBIKAMU,
CHOCOOHBIX: 3hPeKmMUBHO ynpasiams MeOUaop2aHU3AYUAMU 8 YCIOBUAX NOCMOSHHOU MPAHCHOPpMAYUL OMPAciu; paspabamvléams cmpameuu
YCMOU4UB020 POCMA,; 6HEOPSAMb UHHOBAYUU OJisi NPOMUBOCHOAHUS KOHKYDEHNHbIM 8bI306aM, CEA3AHHbIM C ObICMPbIM PA3BUNMUEM MEXHOIO2UL
U UBMEHeHUsMU 6 npugblukax nompebnenus meoud. C MouKu 3peHus COYUAIbHO20 CEKMOpd, NPOSpAMMA Omeeddem HA NOMpPeOHOCHIb 6:
OMUYHON U OMBEMCMEEHHOU JHCYPHATUCIUKE, KOMOPAs Cnocobcmeyem @opMuposanuio UHGOPMUposanHo2o oouecmea, cnocooOHo20
NPUHUMAMb OCOZHAHHbIE PEUEHUs; NPOOBUICEHUU MEOUASPAMOMHOCIU U PAZGUMUYU KPUMUYECKO20 MblUIeHUs CPeOU WUPOKOU ayoumopuu,
@opmuposanuy  cneyuanucmos, CHOCOOHbIX OKA3bIEAMb 6lUAHUE HA OOCMYN O0OWeCMBeHHOCMU K KauecmeeHHOU ungopmayuu u
CO0€liCMB06amy YKpenieHuo 0eMoKpamuy yepe3 coon00eHue IMUIeckux t COYUaIbHbIX NPUHYUNOE 8 NPOPEeCCUOHATLHOU OeamenbHOCHU.

Tpocpamma  yoosnemeopsiem OHCUOAHUS O0OOUX CEKMOPO8, NOO2OMABIUBAS. CNEYUATUCHO8, KOMOpbie OyOoym aKmugHoO
CHOCOOCMBOBAMY. PA3BUMUIO 8bICOKO20 YPOBHA YNPABIEHUECKUX KOMNemeHyuti 01 dPHekmueHo2o pykogoocmea MeOUauHCMUmyyuamy 6
KOHKYPEHMHOU U OUHAMUYHOL cCpede, 061a0eHUI0 IKCRepmu3oil 8 cghepe yugpposoil mpancgopmayuu, adanmayuy MeouaopeaHu3ayull K HogblM
TMEXHONOZUAM U NAAMPOPMAM; OCOZHAHUIO DMUYECKOU OMBEMCMEEHHOCMU U COYUANLHOU MUCCUU Medud, obecneuusas no3UmueHbIll 6K1a0
Mmeoua 6 obuecmeo U O0eMOKpAmu4ecKkue npoyeccol, paseumuio Cmpamecudieckozo U UHHOBAYUOHHO2O MbIULIEHUS, HeobX00uUM020 Ois
YCMOUYUBO20 POCMA MEOUAUHCIMUMYYULL.

Omu  acnexmol Oenarom MAUCMEPCKYIO NPOSPAMMY  6AMCHLIM UHCIPYMEHMOM NOO20MOGKU NPOPeCcCUOHAN08, CNOCOOHbIX
apexmusHo peazupoeams Ha 6bI308bl MEOUAUHOYCIMPUL U YOOELEMEOPANb NOMPEOHOCHIU WUPOKO20 COYUATLHO20 KOHMEKCMA.

6. Consultarea partenerilor in procesul de elaborare a programului de studii

Pentru a asigura relevanta si adaptarea programului de studii Managementul Institutiilor Media la cerintele dinamice ale pietei muncii,
procesul de elaborare a acestuia a inclus o consultare ampla si activa cu parteneri din diverse domenii. Acest demers colaborativ a fost esential
pentru fundamentarea unui program bine ancorat in realitatile profesionale si pentru imbunatatirea continud a continuturilor curriculare.

Opiniile angajatorilor au fost colectate prin chestionare directionate si avize formale, contribuind semnificativ la identificarea cerintelor
specifice pietei muncii. Aceste interactiuni s-au realizat in cadrul parteneriatelor existente si prin activitati comune, cum ar fi seminarii,
workshopuri si proiecte de consultantd. Recomandarile angajatorilor au oferit informatii valoroase despre competentele si abilitatile necesare
pentru viitorii specialisti, ghidand astfel ajustarea obiectivelor programului la nevoile actuale ale organizatiilor din domeniul psihologiei clinice.

Cadrele didactice ale catedrei au jucat un rol central in procesul de elaborare a programului. Prin experienta lor directa in instruirea
studentilor si cunostintele actualizate din domeniu, acestea au oferit propuneri si perspective relevante. Aceste contributii au fost analizate 1n
cadrul sedintelor echipei de lucru si al sesiunilor speciale dedicate evaludrii curriculare, organizate impreuna cu titularii de discipline. Acest
proces colaborativ intern a permis definirea clara a continuturilor, metodelor de predare si evaluare.

Opiniile studentilor si absolventilor au fost obtinute anual prin sondaje anonime, oferind o perspectiva valoroasa asupra punctelor forte
ale programului si asupra elementelor care necesita imbunatatire. Sugestiile lor au contribuit la actualizarea continuturilor curriculare, reflectand
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asteptarile profesionale si nevoile emergente ale domeniului. De asemenea, aceste opinii au fost utilizate pentru a asigura o mai buna aliniere
intre pregatirea academica si cerintele reale ale pietei muncii.

Colaborarea constantd cu partenerii si beneficiarii programului a permis ajustarea periodicd a continutului si structurii curriculare,
mentinand programul actualizat si relevant. Acest dialog continuu cu angajatorii, cadrele didactice, studentii si absolventii a garantat o pregétire
academica solida, orientata spre dezvoltarea profesionala si succesul pe termen lung al absolventilor.

Prin integrarea acestor perspective si prin flexibilitatea in adaptarea programului la schimbarile din domeniul industriei media,
programul de master reuseste sa raspunda nevoilor complexe ale societdtii contemporane, contribuind la formarea unor specialisti pregatiti sa isi
aduca aportul in diverse contexte profesionale.

6. Consultation with Partners in the Development of the Study Program

To ensure the relevance and adaptation of the Master's Program in Media Institutions Management to the dynamic demands of the
labor market, its development process involved extensive and active consultation with partners from various fields. This collaborative approach
was essential for grounding the program in professional realities and for continuously improving the curriculum content.

Employer feedback was collected through targeted surveys and formal reviews, contributing significantly to identifying specific labor
market requirements. These interactions were conducted within existing partnerships and through joint activities such as seminars, workshops,
and consulting projects. Employers' recommendations provided valuable insights into the skills and competencies required for future specialists,
thus guiding the adjustment of the program'’s objectives to meet the current needs of organizations in the media industry.

The teaching staff of the department played a central role in the development process. Through their direct experience in training
students and their up-to-date knowledge in the field, they offered relevant proposals and perspectives. These contributions were analyzed in
working group meetings and special sessions dedicated to curriculum evaluation, organized together with course coordinators. This internal
collaborative process allowed for the clear definition of content, teaching methods, and evaluation approaches.

Feedback from students and graduates was gathered annually through anonymous surveys, providing valuable insights into the
program'’s strengths and areas for improvement. Their suggestions contributed to the updating of curriculum content, reflecting professional
expectations and emerging needs in the field. Furthermore, this feedback was used to ensure a better alignment between academic preparation
and the real demands of the labor market.

Ongoing collaboration with partners and program beneficiaries enabled periodic adjustments to the content and structure of the
curriculum, keeping the program up-to-date and relevant. This continuous dialogue with employers, teaching staff, students, and graduates
ensured a solid academic preparation, focused on professional development and the long-term success of graduates.

By integrating these perspectives and remaining flexible in adapting the program to changes in the media industry, the Master's
Program successfully meets the complex needs of contemporary society, contributing to the formation of specialists ready to make valuable
contributions in various professional contexts.

6. Koncynomayuu c napmuépamu npu paspadomeke yuedonoii npozpammot

C yenvio obecneueHus aKmyaibHOCMu U aOANMAYUYU MA2UCMEPCKoll npoepammsl «Meneddcmenm MeOUuauHCmMumymogy K
OUHAMUYHBIM MPeDOBaHUAM PbIHKA mpyoa, npoyecc eé paspabomku 6KUOYAl WUPOKUe U AKMUGHble KOHCYIbMAyuu ¢ NApMHEPAMU U3
paznuunblx npogeccuonanshbvix cep. Takoi nooxod cnocobcmeosan Npussske NPOSPAMMbL K DeanbHbiM YCI08UAM NPOHeccuoHanbHol
0esiMenbHOCIU U NOCMOAHHOMY COBEPULEHCIMBOBANUIO COOEPIHCANUS KYPPUKYILYMA.

Omsvigbl  pabomodameneii 6vliu  coOpanbl NOCPEOCMBOM UYelegblx ONPOCOs U (YOPMANUIOBAHHBIX 0030p0O8, UMO CbIZPAL0
3HAYUMENLHYIO POTb 8 BbIAGLEHUU KOHKPEMHbIX MpeDo8anuil puinka mpyod. Dmu 63aumo0eticmaust 0CYwecmsisanuch 8 pamKax Cywecmsyouux
napmuépcme u yepe3 cogMecmuble Meponpusmus — CeMunapbl, mpeHuHau, pabouue ceccuu U KOHCYIbMayuornvle npoekmsl. Pexomenoayuu
pabomoodameneii NpeOOCMAaBUNU YEHHbIE C8E0EHUS O HEOOXOOUMBIX HABLIKAX U KOMNEMEHYUsaxX 6y0yuux Cneyuaniucmos, Cmas OpUeHmupom ois
KOpPEeKmupogKu yeieli NPOSpammul ¢ y4enom mekywux nompeoHocmetl Opeanu3ayutl Meouaunoycmpuu.

IIpenodasamenvckuii cocmag Paxyibmema colepai YeHmpaibHylo poib 8 npoyecce paspabomxu npospammsl. brazooaps ux onvimy

6 0OyueHuU cnyOeHmoe U aKmyanbHolM SHAHUAM 6 chepe Meduda, ObLIu NPedIoHcebl KOHCMPYKMUsHbLE Udeu 1 no0X00bl. Imu NPeonoNCeHUs
AHATUZUPOBATUCH 8 PAMKAX pADOUUX 2PYNN U CHEYUATbHBIX CECCUll NO OYeHKe YUeOH020 NAaHA, NPOBOOUMBIX COBMECHHO C KOOPOUHAMOPAMU
oucyuniun. Buympennee e3aumooeticmeue cnocobcmeosano sicHomy onpeoeieHuro co0epiIcanust Kypcos, Memooos npenooasanusi u n00Xo006
K OYeHKe 3HaHUIL.
Mnuenusi cmyO0enmos u GbinyCKHUKO8 COOUPANUCL eHce200HO Uepe3 AHOHUMHblE AHKembl, YMO NO36OUNO BbIAGUMb CUTbHbIE CHIOPOHDL
npocpammel u obnacmu, mpebOyrowue yayuuieHus. Hx npeonoswcenuss cnocodocmeosanu OOHOBNEHUI) YYeOHO20 COOEPICAHUS C VUemoM
npogeccuoHarbHbIX 0X4CUOAHUl U HOBbIX menOenyuil 8 cghepe. Kpome mozco, smom mexanuzm obecneuugan coenaco8aHHOCHb akademuieckou
NO020MOBKU C PeanbHblMU mpebosanuamu pabomooamereil.

Ilocmosnnoe compyonuyecmeo ¢ NAPMHEPAMU U 3AUHMEPECOGANHLIMU CMOPOHAMU NO3GONUNO DESYNAPHO KOPPEKMUPO8amy
codepocanue U CMPYKMypy KVPPUKVIYMA, NOOOEPHCUBAS NPOSPAMMY AKMYANbHOU U B0CMPEOOSaAHHOU. Dmom HenpepuléHblll 0uanoe ¢
pabomodamenamuy, npenooaGAMeNIMY, CmMyoeHmamu U GblNYCKHUKAMU 00ecnequl KaiecmeeHHYl0 aKa0emMuieckylo noo20mosKy,
OPUEHMUPOBAHHYIO HA NPOPECCUOHATbHOE pa38UMUe U 00I20CPOYHbLU YCHeX 6bINYCKHUKOS.

Hnmezpayus pasnoobpasnvix mouex 3peHus u 2UOKOCHb 8 a0anmayuu npoepammsl K USMEHEHUAM 8 MeOUauHOYCMpuu no3e0asom
Mazucmepckotll npospamme dhgekmueno omeeuams Ha KOMNIEKCHblE bl308bl COBPEMEHHO20 00Wecmea U cnocoocmeosams HOO20MoGKe
CReyuanicmos, 20mogvixX K npoQeccuoHanbHOU peanu3ayuy 6 pasiuyHblx cghepax.

7. Relevanta programului de studii pentru piata fortei de munca

Programul de master Managementul Institutiilor Media este conceput pentru a raspunde cerintelor tot mai crescute ale pietei fortei de
munca, oferind o pregétire avansata si specializata pentru industria media complexa. Absolventii programului sunt formati pentru a ocupa pozitii
diverse, recunoscute in Clasificatorul ocupatiilor din Republica Moldova.

Absolventii pot activa in campul muncii in calitate de:

264202 Comentator economic/comentatoare economica

264203 Comentator politic/comentatoare politica

264208 Corespondent special/corespondentd speciald in tara si straindtate

264221 Redactor consultant/redactoare consultanta

264231 Responsabil/responsabila de editie

122201 Director/directoare agentie de publicitate (reclama)
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122205 Director/directoare relatii publice

122206 Manager (sef/sefd) comunicare

122207 Manager (sef/sefd) publicitate (reclama)

122208 Manager (sef/sefa) relatii publice

Structura si continuturile programului sunt gandite astfel incat sa faciliteze integrarea absolventilor in diverse institutii media publice

si private din Republica Moldova si din strainatate, precum:
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Televiziuni nationale si regionale;

Posturi de radio publice si private;

Organizatii nonguvernamentale de mediu ;

Site-uri de stiri si platforme online;

Agentii de presa din Republica Moldova si internationale;

Televiziuni si radiouri internationale;

Publicatii tiparite si online din strainatate;

Companii de PR si marketing din Republica Moldova si internationale, care activeaza in domeniul comunicérii media si publicitare;
Platforme de continut digital si social media, cum ar fi YouTube, Instagram, TikTok, Twitter, LinkedIn, unde se pot dezvolta cariere
in crearea de continut original.

Aceste institutii din Republica Moldova si din afaceri media internationale ofera oportunitéti excelente pentru integrarea absolventilor,

permitandu-le sa-si puna in valoare abilitatile dobandite si sa se dezvolte intr-un mediu dinamic si diversificat.

7. Relevance of the Study Program for the Labor Market
The Master's program in Media Institutions Management is designed to meet the growing demands of the labor market, offering

advanced and specialized training for the complex media industry. Graduates of the program are prepared to occupy various positions,
recognized in the Occupational Classification of the Republic of Moldova.

Graduates can work in the following fields:

264202 Economic commentator

264203 Political commentator

264208 Special correspondent (domestic and international)
264221 Editorial consultant

264231 Editorial manager

122201 Advertising agency director

122205 Public relations director

122206 Communication manager

122207 Advertising manager

122208 Public relations manager

The structure and content of the program are designed to facilitate the integration of graduates into various public and private media

institutions in the Republic of Moldova and abroad, such as:
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National and regional television stations;

Public and private radio stations;

Environmental non-governmental organizations;

News websites and online platforms;

Domestic and international news agencies,

International television and radio stations;

Print and online publications abroad;

Public relations and marketing companies in the Republic of Moldova and internationally, active in the media and advertising
communication fields;

Digital content and social media platforms, such as YouTube, Instagram, TikTok, Twitter, LinkedIn, where careers in creating original
content can be developed.

These institutions, both in the Republic of Moldova and in international media businesses, offer excellent opportunities for graduates,

allowing them to showcase the skills they have acquired and develop in a dynamic and diverse environment.

7. AKmyanvHocmb yueoHoil npozpammol 014 pblHKa mpyoa
Mazucmepckas npoepamma «Meneoxcmenm mMeOuAUHCIMUMYmosy paspabomand ¢ y4emom pacmyuux nompeoHocmeil poiHka

mpyoa u npeonazaem yenyOieHHYIO U CReYUaIU3uUpOBaAHHYI0 NOO20MOBKY 014 pabombl 8 CLOHCHOU U MHO202PAHHOU MEOUAUHOYCMPUU.
BoinyckHuku npoepammol 20moebl 3aHUMAMb pasiuytsle Q0INCHOCMU, npusHantvle ¢ Knaccuguramope npogeccuii Pecnybauku Mondosa.
Beinyckuuxu mozym pabomamse no ciedyiouum HanpasieHusMm:

264202 Dxonomuueckuii KOMMeHmamop

264203 Horumuyeckuii KoMMenmamop

264208 Cneyuanvhvlii KoppecnoHOeHm (6HYMpeHHUl U MeHCOYHAPOOHbILL)
264221 PedaxkyuonHbwlii KOHCYIbIManm

264231 Meneoacep pedaxyuu

122201 /lupexmop pexiamHozo azeHmcmea

122205 JJupexmop no céazam c 06ujecmeeHHocmoio

122206 Menedorcep no KOMMYHUKAYUAM

122207 Meneodoscep no pexiame

122208 Menedoscep no casam ¢ ooujecmeeHHoCmvio

Cmpyxkmypa u cooepaicanue npozpammvl HAnPasieHvl Ha obnecuenue UHmezpayul GbinyCKHUKOS 8 paziuiHble 20Cy0apcmeenble u
uacmuovle Meduauncmumyyuu xax 6 Pecnybnuxe Monoosa, mak u 3a eé npedenamu, 6Kn0Ua:

1.

HaquHaﬂthle U pecUOHAIbHble MENeKAHAbl,
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Tocyoapcmeennvle u uacmmuble paduoCmanyuil;
Hezocyoapcmeennvie opeanuzayuu 6 001acmu 0Xpanvl OKpYscaioujeli cpeobl,
Hogocmuvie 6eb-caiimol u onnatin-naameopmul;
Buympennue u mearcoynapoonvle uH@GOpMAyUOHHbIE A2eHMCMEa,
Meswcoynapoouvie mene- u paduocmanyuu,
Tleuammuvie u oHAQUH-U30AHUS 30 PYOEXHCOM,
PR- u mapremunzogvie azenmcmea ¢ Mondoge u 3a e€ npedenamu, pabomaiowue 8 cpepe Meoua u peKiamHol KOMMYHUKAYUY,
Iameopmor yughposoco konmenma u coyuanvivie cemu, maxue kak YouTube, Instagram, TikTok, Twitter, LinkedIn, na xomopuix
MOJCHO CIPOUMb KApbepy 8 CO30AHUU OPUSUHAILHO20 KOHMEHMA.

Omu yupescoenus, kax 6 Pecnybnuxe Mondoea, mak u 6 MelCOYHAPOOHBIX MEOUUHbIX CMPYKMYypax, npedoCmasisiion OmJIUYHble
B03MOJCHOCHU  MPYOOYCMPOUCMBA OISl GbINYCKHUKOS, NO3GONAA UM NPOOEMOHCIMPUPOBAMb NpUOOpemenHble HABLIKU U PA3GUBAMNBCA 6
OUHAMUYHOU U PAZHOOOPA3HOU NPOpeccuoHanbHol cpede.

VNN BN

8. Posibilititile de angajare a absolventilor

Angajabilitatea absolventilor programului de master Managementul Institutiilor Media este una dintre prioritatile fundamentale ale
acestui program, avand in vedere pregatirea teoretica si practica aprofundata oferita studentilor. Datorita diversitatii si complexitatii domeniului
media, absolventii sunt pregatiti s ocupe diverse functii si roluri in organizatii media, agentii de publicitate, companii de marketing digital,
institutii guvernamentale sau organizatii internationale. oluri de conducere si management in institutiile media. Absolventii pot ocupa pozitii de
management in organizatii media (televiziuni, posturi de radio, agentii de stiri, site-uri de stiri, platforme de streaming). Acestia sunt pregatiti sa
conducd echipe, sa dezvolte strategii de continut si sd administreze resursele financiare si umane ale institutiei; s dezvolte si s implementeze
strategii de crestere si adaptare a institutiilor media intr-un peisaj digital in continud schimbare; sa coordoneze si gestioneze proiectele de
productie media, marketing media sau campanii publicitare. Absolventii pot ocupa roluri de specialist in marketing digital, gestionand campanii
online pe retele sociale, site-uri web sau platforme de streaming; pot dezvolta campanii publicitare, sd creeze strategii de branding si sa
administreze campanii pe diverse platforme media, atat traditionale, cat si digitale. Abilitatile de analiza a pietei si de comportament al publicului
permit absolventilor sd lucreze in departamentele de marketing ale agentiilor media sau in analize de date pentru a optimiza campaniile si
strategiile media. Absolventii pot lucra in consultantd, ajutand institutiile media sa se adapteze la schimbarile din industrie, sa implementeze noi
tehnologii sau sd dezvolte strategii de marketing ; sa realizeze studii de piatd, analize ale comportamentului consumatorului media, evaluarea
impactului publicitatii si a campaniilor media.

Absolventii pot lucra in institutii guvernamentale sau organizatii internationale care reglementeaza si sprijind industria media, in functii
ce implica formularea de politici publice sau reglementéri pentru sectorul media; dezvoltarea si implementarea strategiilor de comunicare ale
institutiilor guvernamentale, organizatiilor non-guvernamentale sau ale marilor corporatii. Absolventii pot dezvolta propria afacere in domeniul
media, lansand noi platforme de continut online, agentii de publicitate, agentii de productie video sau alte initiative inovatoare. Au abilitati de a
crea si administra platforme sau aplicatii media, avand in vedere competentele dobandite in domeniul tehnologiilor digitale si al noilor media.
Pot exercita functia de manager in relatii internationale media, dezvoltand colaborarea intre institutii media din diferite tari sau culturi. Acesta
este un domeniu in care este necesara o intelegere profunda a dinamicii pietelor media globale si a diversitatii audientelor.

Cei care opteaza pentru acest program de master au posibilitatea sa aleagd dintr-o gama larga de profesii si sa se afirme ca jurnalisti,
specialisti in strategii promotionale si relatii publice, creatori de imagine (imagemakeri), experti/consilieri de imagine, analisti media in cercetarea
de piata, digital marketing manager, crainic sau spicher (DJ, broadcaster), fotoreporter sau cameraman, impresar, mediator, negociator, manageri
ai institutiilor media, manageri de proiecte, responsabili ai Agentiilor de RP si publicitate, realizatori de reclama/publicitate offline si online,
purtatori de cuvant in cadrul unor institutii publice si private etc.

8. Employment Opportunities for Graduates

The employability of graduates of the Master's program in Media Institutions Management is one of the fundamental priorities of this
program, considering the in-depth theoretical and practical training provided to students. Due to the diversity and complexity of the media field,
graduates are prepared to take on various positions and roles in media organizations, advertising agencies, digital marketing companies,
government institutions, or international organizations, as well as leadership and management roles in media institutions.

Graduates can hold management positions in media organizations (television stations, radio stations, news agencies, news websites,
streaming platforms). They are prepared to lead teams, develop content strategies, and manage the financial and human resources of the
institution; to develop and implement growth and adaptation strategies for media institutions in an ever-changing digital landscape; and to
coordinate and manage media production projects, media marketing, or advertising campaigns.

Graduates can work as specialists in digital marketing, managing online campaigns on social media, websites, or streaming platforms;
they can develop advertising campaigns, create branding strategies, and manage campaigns across various media platforms, both traditional
and digital. Their skills in market analysis and audience behavior allow graduates to work in marketing departments of media agencies or in
data analysis to optimize media campaigns and strategies.

Graduates can work in consulting, helping media institutions adapt to industry changes, implement new technologies, or develop
marketing strategies, they can conduct market studies, analyze media consumer behavior, and assess the impact of advertising and media
campaigns.

Graduates can work in government institutions or international organizations that regulate and support the media industry, in positions
that involve formulating public policies or regulations for the media sector, developing and implementing communication strategies for
government institutions, non-governmental organizations, or large corporations. Graduates can also develop their own media business,
launching new online content platforms, advertising agencies, video production agencies, or other innovative initiatives. They have the skills to
create and manage media platforms or applications, considering the competencies acquired in the field of digital technologies and new media.

They can also hold the position of manager in international media relations, developing collaboration between media institutions from
different countries or cultures. This is a field that requires a deep understanding of the dynamics of global media markets and audience diversity.

Those who choose this Master's program have the opportunity to select from a wide range of professions and establish themselves as
Jjournalists, specialists in promotional strategies and public relations, image creators (imagemakers), image experts/consultants, media analysts
in market research, digital marketing managers, announcers or broadcasters (DJ, broadcaster), photojournalists or cameramen, impresarios,
mediators, negotiators, media institution managers, project managers, PR and advertising agency managers, offline and online advertising
creators, spokespersons within public and private institutions, etc.
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8. Bozmosrcnocmu mpyooycmpoiicmea 01 6bINYyCKHUKOG

Tpy0oycmpouicmeo 6blnyCKHUKOG MASUCMEPCKOU npocpammbl «Meneddicmenm MeOuauHCmumymosy seaemcs 0OHOU U3 KIKUeebix
NPUOPUMEMHBIX 3A0AY OAHHOU NPOSPAMMbL, YUUMbBIEAs 2AYOOKYIO MEOPEeMUUecKyro U NPAKMUYecKylo HO020MOSKY, NpedoCmagisiemyto
cmyoenmanm. bnazodaps mnocoobpasuio u crodcnocmu meouacgepol, 6einyCKHUKU HOO2OMOBLCHbL K 8bINOIHEHUIO PA3IUYHBIX DYHKYUI U poell
8 MeOUAOP2aAHU3AYUAX, PEKIAMHBIX A2EHMCMBAX, KOMNAHUAX YUPDPOB02O MapKemuned, 20CyOapCmEeHHbIX YUPeNcOeHUsX, MeNCOYHAPOOHbIX
Op2aHU3AYUAX, A MAKHCE K 3AHATNUIO PYKOBOOAWUX U YNPABIEHYECKUX QONHNCHOCIEN 6 MEOUAUHCTIUMYYUSIX.

Buinycknuku mozym sanumame ynpagieHueckue OOANCHOCHU 6 MeOUdOpeaHU3ayuax (meieKanaiwl, paouocmanyuu, UHOOpMayuontvie
azeHmcmea, HooCmHubvle 8eb-catimol, CMpuMuHeo8vle niamgopmoit). OHu HOO20MOBNEHbL K: YNPAGLEHUID KOMAHOAMU, PA3pabomxe KOHMeHm-
cmpamezutl, YNpAsneHuro QUHAHCOBLIMU U YEN08EYECKUMU DECYpCamil YYpexrcOeHuu, paspabomke u 6HeOpPeHuro cmpameeuii pocma u
aoanmayuyu  MeQUAOPeaHU3ayUll 6 YCIOBUSX NOCMOSHHO — MEHSAIWeNcs Yu@posol cpedbl, KOOPOUHAYUU MeOUuanpouzso0Ccmed,
Meouamapkemunea u pekiamHblx KAMnaHull.

Buinycknuku mozym pabomams cneyuaiucmamu no yu@poeomy MapkemuHnzy, ynpaeiss OHIAUH-KAMIAHUAMU 6 COYUANbHbIX CeMAX, Ha Catmax
unu cmpumuneosvlx niam@opmax. Onu mo2ym paspabamuleamsv peKiamHble KAMRAHUU, CO30a8amb cmpameuu OpeHOuHed, YNpaeismo
DEKIIAMHBIMU NPOEKMAMU KAK 8 MPAOUYUOHHBIX, MAK U 8 HOBbIX Medud.

brazooaps nasvikam anamusza puiHKA U NOBEOeHUs ayOUMOPUU, 6bINYCKHUKU MO2Ym pabomamsv 6 MApKemuH208bIX Omoenax
MeouaazeHmcms, 8 AHAAUMUKE OAHHBIX C YEbI0 ONMUMUSAYUU MEOUACPATNE2UT] U PEKTAMHBIX KAMNAHUIL.

Onu makoice mocym 6bimb 3a0€liCMEO8aHbl 8 KOHCANIMUH2080U OesiIMenIbHOCMU, NOMO2as MeOUAUHCIMUMYYUAM A0anmupo8amuvcs K
UBMEHEHUAM OmpACil, 6HEOPAMb HOEble MEXHON02UU UIU paspabamvieams Mapkemunzoeble cmpameeuu. HMx OeamenvHocmb Modicem
BKIIOUAMYb. NpOGeOeHUe MAPKEMUHS08bIX UCCIe006AHUL, AHANU3 NOBEOeHUs MeouaayOumopul, OYeHKy 3gekmueHocmu peknamvl u
MeOUAKAMNAHU.

Buinycknuku mozym  pabomamv 6 20CYOApPCMBEHHbIX CMPYKMYPAX UNU  MeHCOYHAPOOHbIX —OP2AHUBAYUAX, PeSyTUPYIOUUX U
1n000epHcUBAIOUUX Chepy Medud, 8 MAKUX OOIHCHOCMAX, KAK: paspabomka 20cy0apCcmeenHot NOIUMUKY U HOpMamusHol 6asvl 8 odaacmu
Meoud, peanu3ayis KOMMYHUKAYUOHHbIX cmpamezuii 6 opeanax enacmu, HIIO unu KpynHbIX KOPROPAYUSX.

Taxorce onu Moeym omKpbims cOOCMEEHHbI MeOua-ousHec, 3anycmue OHIAUH-NIAMPOPMYL, PEKIAMHbIE A2EHMCMBA, BUOeONPOOAKUIH-
KOMRAHUY U Opyeue UHHOBAYUOHHbIEe UHUYUAmuesl. brazodaps npuobpemenHvim 3HAHUAM 8 0O1aCmU YUDPOBbIX MEXHOIO2UL U HOBbIX Meud,
BbINYCKHUKU 001A0aI0m KOMNEeMeHYuamu 01A: CO30aAHUs U YNPAGIEHU MeOUa-niam@opmamu u RPULOHNCEHUAMU.

Kpome moeo, evinycknuku mozym pabomams MeHeOdcepam no MeicOYHapOOHbIM MeOUAOMHOWEHUAM, DA36UBAS COMPYOHUYECMEO
MeXHCOy MeOUaopeaHu3ayUAMU U3 PA3HbIX CMPAH U Kyabmyp. Omo nanpasienue mpebyem 2ny60Ko2o NOHUMAHUA OUHAMUKU 2100aNbHbIX
MeOUApbIHKOS U PA3HO0OPA3UA AYOUMOPULL.

Obyuarowuecs no OAHHOU MAUCIMEPCKOL NPOSPAMME UMEION BOZMOICHOCb 6bIOPAMb 0OHY U3 MHONMCECMEA NPOeccull u peanu3o8ams
cebs Kak: xcypHanucmel, cheyuanucmol o PR u pexnamuvim cmpamezusim, UMUOHCMEUKEDDL, KOHCYTbMAHMbL RO UMUONCY, MEOUAHATUMUKY,
MeHeOcepbl NO YUPPOBOMY MapKemuHzy, meiegedyujue, paouoseoyuyue, PomoxrcypHaIucmol, Onepamopbl, npecc-cekpemapu, Meouamopbl,
nepe2osoPUUKIL, YNPAGIAIOWUe MEeOUAUHCIUMYYUAMU, NPOEKMHble MeHexcepbl, pyKosooumenu PR- u pexiamuvix acenmcms, Kpeamopul
oghnatin u OHNANH-PEKaMbL, CRUKEPLL 8 20CYOAPCMBEHHBIX U YACHBIX YUPEHCOCHUSAX U Op.

9. Accesul la studii a titularilor de diplome obtinute dupi finalizarea respectivului program de studii
Absolventii programului de master Managementul Institutiilor Media beneficiaza de oportunitéti extinse pentru continuarea parcursului
academic la nivel superior, avand acces la studii din cadrul Ciclului III QF-EHEA / Nivelul 8 EQF, echivalent cu studiile de doctorat. Aceasta
posibilitate deschide perspective valoroase pentru aprofundarea cunostintelor, dezvoltarea carierei academice si contributia la avansarea stiintei
comunicarii.
Programul de master ofera o pregatire avansata, orientata spre:
e dobandirea cunostintelor aprofundate atat din perspectiva teoretica, cat si practica a managementului media, regdtindu-i pentru
continuarea studiilor la un nivel superior, cum ar fi programele de doctorat sau cercetare avansatd in domeniul comunicarii si media;
e aprofundarea abilitétilor de leadership, planificare strategica si management al institutiilor media;
specializarea In domeniul media digitald, relatii internationale media sau eticd media;
tehnologiile noi si de a se pregati pentru provocarile viitoare din industria media;
e dezvoltarea de noi practici in managementul media, strategii de comunicare si tehnologii inovative;
cercetare, pentru a gasi solutii inovative pentru provocarile cu care se confruntd sectorul media, de la digitalizare la schimbarea
comportamentului publicului;
e  avansarea in cariera, fiind mai bine pregétiti pentru a ocupa pozitii de conducere in institutii media, consiliere de politici publice sau
in mediul academic;
e  operarea intr-un mediu globalizat si interdisciplinar, iar continuarea studiilor permite absolventilor sd-si extindd perspectiva si sa
inteleagd mai bine tendintele media internationale, comunicarea interculturald si pietele media globale;
e dezvoltarea competentilor de expertizd pentru a influenta politici media, practici din industrie si curricula educationald din
managementul institutiilor media.
in sectorul media, invitarea pe tot parcursul vietii este esentiald pentru a rimane competitiv si eficient in cariera. Absolventii
programului de master sunt pregatiti pentru a urmari educatia continua pentru a raspunde necesitatilor in schimbare ale industriei, asigurandu-se
ca 1si mentin relevanta pe termen lung.

9. Access to Studies for Holders of Diplomas Obtained After Completion of the Respective Study Program
Graduates of the Master's program in Media Institutions Management benefit from extensive opportunities to continue their academic
journey at a higher level, with access to studies at Cycle Ill QF-EHEA / Level 8 EQF, equivalent to doctoral studies. This opportunity opens
valuable prospects for deepening knowledge, developing an academic career, and contributing to the advancement of communication science.
The Master's program offers advanced training focused on:
e Acquiring in-depth knowledge both from the theoretical and practical perspectives of media management, preparing students for
further studies at a higher level, such as doctoral programs or advanced research in the field of communication and media;
e Deepening leadership, strategic planning, and media institution management skills;
Specialization in digital media, international media relations, or media ethics;
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o Constantly updating knowledge, offering the possibility to stay ahead of emerging trends, enhance skills in new technologies, and
prepare for future challenges in the media industry;

Developing new practices in media management, communication strategies, and innovative technologies;

e  Research, to find innovative solutions to challenges faced by the media sector, from digitalization to changes in audience behavior,
Advancing in their careers, being better prepared to occupy leadership positions in media institutions, public policy advising, or in
the academic environment;

e Operating in a globalized and interdisciplinary environment, with further studies enabling graduates to expand their perspective and
better understand international media trends, intercultural communication, and global media markets;

o Developing expert competencies to influence media policies, industry practices, and educational curricula in media institution
management.

In the media sector, lifelong learning is essential to remain competitive and efficient in one's career. Graduates of the Master's program
are prepared to pursue continuous education to meet the changing needs of the industry, ensuring they maintain long-term relevance.

9. locmyn Kk o0yuenuto 0na odnaoameneii Ouniomos, HOJIYUEeHHbIX ROCTE 3A6EPUIEHUA COOMBEMCMEYIouiell yueOHoll nPOZpamMmbl

Beinycknuxu  masucmepckoii  npozpammel  «Meneddicmenm  MeOUAUHCTMUMYMOB»  NOYYAIOM  WUPOKUE BO3MOICHOCMU  Ols
NPOOOIAHCEH U aAKAOeMUYecKo20 nymu Ha 0Oonee 6vicokom yposHe — 6 pamxax yuxna Il QF-EHEA / yposua 8 EQF, sxkeusanenmnozo
OOKMOPCKUM UCCIE008AHUAM. DMA 03MONCHOCMb OMKPLIEAEN NePCNeKmuebl Oiisl YenyOieHs SHAHUL, Pa36Umus aKademMuieckol Kkapbepol u
6K1A0A 6 pazsumiie Hayku 0 KoMmyHukayuu. Mazsucmepckas npoepamma obecheuugaem yenyOnieHnyo NHOO20MOBKY, HaNPAeIEeHHIO HA:

®  noayyenue QyHOAMEHMANLHLIX U NPAKMUYECKUX 3HAHUU 8 00aacmu Ynpasnenus meoud, HeodXooumulx 0 OanbHeliue2o ooyueHus Ha

YpogHe OOKMOPAUmMypbl Ul NPO6edeHUs. RPOOSUHYMBIX UCCAE008AHUL 8 00IACMU KOMMYHUKAYUU U MeOud;

passumue HA8bIKOS IUOePCMEa, CMPAMeuiecko20 NAAHUPOBAHUs U YRPABIEHUS MEOUAUHCMUMYYUAMUS

cneyuanu3ayuio 6 MmaxKux HanpagieHusx, Kaxk yugpogwie meoud, MelcoyHapooHvie MeOUaomHOUEHUs UTU MeOUAIMUKd;

®  nocmosiHHoe OOHOGNIEHUe 3HAHUL, YMO NO360J51eM 6bINYCKHUKAM OblMb 8 Kypce HOBbIX MeHOeHYUll, COBePUIeHCMB08AMb HABLIKU
811A0€eHUSI MEXHONOSUAMU U DbIMbL 20MOBLIMU K 8b13068aM 0YOyue2o 6 meouacgepe;

®  paspabomky HO8bIX NPAKMUK 8 YNPAGIeHUY MeOUd, KOMMYHUKAYUOHHBIX cImpamezuil U 6HeopeHue UHHOBAYUOHHBIX MEeXHOIO2ULL,

®  yyacmue 6 UCc1e008amenbCKoli 0essmenbHOCHU ¢ Yenblo NOUCKA UHHOBAYUOHHBIX PeweHUll npobiem, CIoAwux neped Meouacekmopom
— om yughposuzayuu 00 USMEHeHUs NOBEOeHUs ayOUMOpUll; KapbepHblll pOCM U NPOeccUoHanbHoe NPOOUN CeHIe, NO380NAI0Uee
BbINYCKHUKAM 3AHUMAMb PYKOBOOSUWUE OOIHNCHOCIU 8 MeOUAOpaHu3ayusax, pabomams 6 cepe KOHCYIbmayuii no 8ONpocam
NnYOIUYHOU NOIUMUKY UNU PA3BUEANTL AKAOEMUYECKYIO Kapbepy,

®  ycnewHylo 0eamenbHoCmb 8 2N00ANUSUPOBAHHOU U MeXCOUCYUNTUHAPHOU cpede, 0aazo0aps KOmopou nocieoyroujee obdyueHue
cnocobcmayem pacuupenuio npogeccuoHarbHo20 Kpy2o3opd, NOHUMAHUIO MEXCKYIbMYPHOU KOMMYHUKAYUY U 2N0OATbHbIX Meoud-
Mmpenoos;

®  pazeumue IKCNEPMHLIX KOMNEMeHyuil, NO360MAIOWUX 6IUAMb HA  MeOUANOIUMUKY, UHOYCMPUATbHBIE —CIMAHOApmbl U
06pazosamenvhvle NPOPAMMbL 8 00IACHIU YRPAGLEHUS MEOUAUHCIUMYYUSMU.

B ycnosusx cmpemumenvro paszeusaioujelicsi mMeOuauHOyCmpuu HenpepuigHoe o0yueHue ABNAemcs KIoYeblM (paxmopom O
noooepcansl KOHKYPeHmocnocoonocmu u npogheccuonanvhoi  dghpexmusnocmuy. BolnyckHuku Mmazucmpamypsl noO20MONeHbl K
HenpepvigHOMY 00pa306aHUIo, 4YMO NO3601Aem UM AOANMUPOBAMbCA K USMEHAIOWUMCA MpeboeaHusm Ompaciu U COXpansms C0I0
aKmyanbHOCmb 8 00N20CPOUHOL NepCcHeKmuge.
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