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PLAN DE iINVATAMANT
pentru ciclul I, studii superioare de master

Nivelul calificarii ISCED si CNC Nivelul 7 ISCED / CNC
Level of qualification 7 ISCED / CNC Level
Yposens keanugpurxayuu ISCED u CNC Yposenv 7 ISCED / CNC
Domeniul general de studiu 041 Stiinte economice
General field of study 041 Economic Sciences
Obwaa obnacms 06yuenus 041 OKkonomuueckue HayKu
Domeniul de formare profesionala 0413 Business si administrare
Professional training field 0413 Business administration
Oobnacmo npogheccuonanvroit no020moexku 0413 busnec u ynpasnenue

0414 Marketing si publicitate

0414 Marketing and advertising

0414 Mapxemune u pexnama

Program de master
Master Program
Mazucmepckas npozpamma

Management, Marketing si Logistica
Management, Marketing and Logistics
Menedoicmenm, mapkemune u 102UCMUKd

Tipul programului de master
Type of master's program
Tun mazucmepckoit npozpammol

Master profesional (MP)
Professional Master (PM)
Ipogheccuonanvras macucmpamypa

Numairul total de credite de studiu
Number of study credits
Odbuee Konuuecmeo yuedHvIX Kpeounmoe

120 ECTS

Titlul obtinut la finele studiilor
Conferred Title
IIpuceausaemoe 36anue no 3asepuienuu odyuenus

Master in Stiinte economice
Master of Economic Sciences

Mazucmp 3Kk0HOMUYECKUX HAYK

Baza admiterii
Admission requirements
Ocnosanue 0na nocmynjienus

Diploma de studii superioare de licenta sau alt act echivalent de
studii

Higher education diploma or equivalent study diploma

obpazoeanuu  (nMuyenyuam) Ui  Opyeou

Juniom o  evicuem

9KBUBANEHMHBIU OOKYMEHM 00 00pa308anuu

Limba de instruire
Language of learning
A3vik 00yuenusn

Romainé/ /engleza/ rusa
Romanian / English / Russian
Pymvincxuii / Anenuiickuii / Pyccxuil

Forma de organizare a invatamantului
Form of Study
Dopma odyuenusn

invigimant cu frecventi
Full-time learning
Ounas popma 0byuenus




CALENDARUL UNIVERSITAR

UNIVERSITY CALENDAR

AKAJEMHYECKHH KAJIEH/IAPB

Anul de studiu Activitati de instruire Sesiuni de examene Stagii de Vacante
Year of study Study Activities Examination Sessions practicd Holidays
T'00 o6yuenusn Yueonan deamenvnocmeo Ix3amenayuonnvie ceccuu | Interships Kanuxynot
Semestrul 1 Semestrul 11 Semestrul I | Semestrul II | Ilpaxmuk larna Primavara Vara
' Semester 11! Semester ' Semester i a Winter Spring Summer
I cemecmp 1I cemecmp I cemecmp Semester Sumnue Becennue Jlemnue
1l cemecmp
Anul I septembrie/ februarie/ mai | decembrie mai/iunie Sem. 1T ianuarie aprilie iulie-
P! Year decembrie february/ /ianuarie may/june i Jjanuary april august/
1 kypc september/ may december/ mati/uions Semester SAHBAPb anpenv July-
december Gespanv/ maii Jjanuary Cemecmp august
cenmsaops/ O0exabpv/ 11 urob-
dexabpe aneapv/ aseycm
Anul 11 septembrie/ februarie- mai | decembrie mai/iunie | Sem. III ianuarie aprilie -
1 Year decembrie / february/ /ianuarie ‘Y";’;';Zifeijze’ ur January april
2 kypc september/ may december/ mayljune Semester AHBAPb anpens
december pespans / Jjanuary (defense of the | Cemecmp
cenmabpv/ maii OexaGpy/ | master’s thesis) I
oexabpu AHEAPL ;”,zZi
(zawuma
Mazucmepckou
Juccepmayuu)
PLANUL PROCESULUI DE STUDII PE SEMESTRE / ANI DE STUDII
PLAN OF THE PROCESS OF STUDY BY SEMESTERS / YEARS OF STUDY
IUIAH OPTAHU3AIIHH YYESHOI' O ITPOHHECCA 11O I'OJIAM H CEMECTPAM
Cod, grad de Denumirea unititii de curs/modulului Total ore Numiir de ore pe Forma de Nr.
obligativitate, Title of the course/module Total number of hours tipuri de activitati evaluare | credite
nr./ord. Haumenoeanue yuednoii ducyuniunsl / Mooyna Obuyee Konuuecmeo 4acos Number of hours by Formof | Nr.of
Code, degree of| types of activity evaluation | credits
0bligati0n, Konuuecmeo uacoe no doma Konuuecm
noord. 8UOAM dessmebHOCmU ouenku 60
Koo, Total | Contact Studiu C! S L/P Kpedumos
cmeneny Total | direct | individual
obasamens Bcezo | Direct | Individual
nocmu, contact study
Ne/n \Konmaxmmn|(Camocmosnme
ble uacol JbHan
paboma
ANULI//T* YEAR/IKYPC
SEMESTRUL I/ I*SEMESTER / I CEMECTP
F.0.01 Economie manageriald axatd pe solutionarea | 180 60 120 30 30 Examen 6
problemelor Exam
Managerial Economics based on Problem Oxzamen
Solving
Meneoacepuanvnas 9IKOHOMUKA,
OpUEHMUPOBAHHAA HA peuieHue npobiem
F.0.02 Metodologia si etica cercetarii 1n stiinte | 180 60 120 30 30 Examen 6
economice Exam
Methodology and Ethics of Research in Oxrzamen
Economic Sciences
Memodonozus u smuxa ucciedosanuii 6
IKOHOMUUECKUX HAYKAX
F.0.03 Reglementarea mediului de afaceri si uzante | 180 60 120 30 30 Examen 6
comerciale in contracte internationale Exam
Regulation of the Business Environment and Oxzamen
Commercial Usances in International
Contracts

!'C — Curs / Course / Jlexuuu

S — Seminar / Seminar / CeMunaps!

L — Laborator / Laboratory / JlabopatopHble
P — Proiect / Project / [Ipaktuueckas pabora




Ilpasosoe pezynuposanue 0enogoil cpedvi u
KOMMep4ecKoll nPaKmuKu 8
MeANCOYHAPOOHBIX 002080PAX

S1.0.04 Management strategic si strategii de afaceri 180 60 120 24 36 Examen 6
Strategic Management and Business Strategy Exam
Cmpameauueckoe ynpasienue u OusHec- dxzamen
cmpamezuu

S2.0.05 Analitica marketingului si analiza datelor 180 60 120 24 36 Examen 6
Marketing Analytics and Data Insights Exam
Ananumuka Mapxemunea u aHaiu3 OaHHbIX Okzamen
Total semestrul I/ Total I*' semester / 5 30
Bcezo I cemecmp 900 300 600 138 | 162

SEMESTRUL 11/ IT"* SEMESTER/11 CEMECTP

F.0.06 Studii comparate: reglementari, politici, | 180 60 120 30 30 Examen 6
reforme si tendinte Tn management, marketing Exam
si logistica (ateliere) Ox3zamen
Comparative  Studies: Reglementation,
Policies,  Reforms and  Trends in
Management, Marketing and Logistics
(Workshops)
CpasnumenvHoie uccne008anus:
pezyiuposanue, NOIUMUKA, pedopmbl U
MEHOEeHYUU 8 MEeHeONCMeHme, MapKemunee u
Jlo2ucmuKe (npakmudecKue 3ausamust)

F.0.07 Proprietate intelectuala si drepturi de autor in | 180 60 120 30 30 Examen 6
activitatea economica Exam
Intellectual Property and Copyright in Oxzamen
Economic Activity
Humennexmyanvnas ~ cobcmeennocms — u
aemopckue  npasa 8  IKOHOMUYECKOU
desamenbHOCMU

S1.0.08 Metodologii alternative in managementul | 180 60 120 24 36 Examen 6
proiectelor Exam
Alternative  Methodologies in  Project Ox3zamen
Management
Anemepnamushvie Memooonocuu 8
VHpasieHuy npoeKmamu

S2.0.09 Strategii de marketing si pozitionare | 180 60 120 24 36 Examen 6
competitiva Exam
Marketing  Strategies and  Competitive Oxzamen
Positioning
Mapkemuneoguie cmpamezuu u
KOHKYPEHMHOEe NO3UYUOHUPOBAHUE

SP.O.10 Practica profesionala I: integrarea in mediu | 180 126 54 126 | Examen 6
profesional Exam
Professional Internship I: Integration into the Oxzamen
Professional Environment
Ilpogheccuonanvnas npakmuxa I:
unmezpayust 8 NPOPecCUoOHAIbHYIO cpedy
Total semestrul Il / Total 1I"Y Semester 900 366 534 114 | 126 | 126 5 30
Total semestrul I / Total II"Y Semester / 10 60
Bcezo Il cemecmp 1800 666 1134 264 | 276 | 126

ANUL I1/ II" YEAR /Il KYPC
SEMESTRUL III / III"* SEMESTER/ 11l CEMECTP

S1.A.11 Finantare antreprenoriald si analiza deciziilor | 180 60 120 24 36 Examen 6
manageriale Exam
Entrepreneurial Financing and Managerial Oxzamen
Decision Analysis
Dunancuposanue npeonpPUHUMAMEnbCmed U
AHANU3 YRPAGIEHYECKUX PeuleHUll

S1.A.12 Analiza financiara strategica si
managementul riscurilor




Strategic  Financial Analysis and Risk
Management
Cmpameauueckuti QuUHAHCOBbINL aHATU3 U
VApaslieHue pUckamu

S2.A.13 Designul retelelor logistice globale 180 60 120 24 36 Examen 6
Global Logistics Network Design Exam
Ipoexmuposanue 2106a1bHbIX Dxzamen
JI02UCIMUYeCKUX cemell

S2.A.14 Decizii manageriale 1in lanturile de
aprovizionare
Managerial Decision-Making in  Supply
Chains
Vnpaenenueckue pewenus 6 yenouxkax
HOCMABOK

S2.A.15 Proiectarea si gestionarea comunicatiilor | 180 60 120 24 36 Examen 6
integrate de marketing Exam
Designing and  Managing  Integrated Ox3zamen
Marketing Communications
Ipoexmuposanue u ynpasienue
UHMEZPUPOBAHHBIMU MAPKEeMUH208bIMU
KOMMYHUKAYUAMU

S2.A.16 Contabilitate manageriald si analiza riscurilor
in deciziile de marketing
Managerial Accounting and Risk Analysis in
Marketing Decision-Making
Ynpaenenueckuii yuem u amanuz puckos 6
MAapKemuHe080M  npoyecce — NPUHSAMUL
peutenuil

SP.O.17 Practica profesionala II: aplicarea | 360 252 108 252 | Examen 12
competentelor avansate Exam
Professional Internship II: Application of dxzamen
Advanced Skills
Ilpogheccuonanvnasn npakmuxa 1I:
npumenenue yenyOIéHHbIX KoMnemenyutl
Total semestrul 111 / Total IIT"" Semester/ | 900 432 468 72 | 108 | 252 4 30
Bcezo 11l cemecmp

SEMESTRUL IV / IV*" SEMESTER / IV CEMECTP

S2.A.18 Strategii  sustenabile pentru  logistica | 180 60 120 24 36 Examen 6
afacerilor Exam
Strategies for Sustainable Business Logistics Oxzamen
Yemoiiuusvle cmpameeuu 6 6usHec-
Jlo2ucmuKe

S2.A.19 Inovatie si durabilitate in lanturile de
aprovizionare
Innovation and Sustainability in Supply
Chains
Hunosayuu u ycmouuugocms 6 yenouxkax
HOCMABOK
Elaborarea si sustinerea tezei de master 720 480 240 480 | Examen 24
Master’s Thesis Development and Defense Exam
Iloozomoexka u 3awuma Ma2ucmepcKoll Ox3zamen
Juccepmayuu
Total semestrul IV / Total IV" Semester/ 480 2 30
Bcero IV cemectp 900 540 360 24 36
Total anul 11/ Total IT"" Year / Bcezo Ilkypc | 1800 972 828 96 | 144 | 732 6 60
Total /Bcezo 3600 | 1638 1962 360 | 420 | 858 16 120




STAGIILE DE PRACTICA / FIELD INTERNSHIPS / IPAKTHKA

Tipul stagiului de practica cod SP Sem. Durata Nr.sapt./ ore Perioada desfasurarii Nr. de
Type of Internship SP cod Sem. Duration Period credite
Tun npakmuxku, koo CII Cem. Nr.weeks / hours Ilepuoo nposedenusn Nr. of
Sem. / Sem. / IIpooonrscumenvhnoc credits
mp (uucno neoenwv / Konuuec
yacoe) meo
Kpeoumoe
Practica profesionald I: integrarea in mediu I 180 ore semestrul II 6
profesional 3 saptamani semester Il
Professional Internship I: Integration into the 180 hours Il cemecmp
Professional Environment 3 weeks
Ilpogheccuonanvnas npaxkmuxa I: unmezpayus 6 180 uacos
npogeccuoHanbHy cpedy 3 Hedenu
Practica profesionald II: aplicarea competentelor 1 360 ore semestrul 111 12
avansate 6 saptamani semester 111
Professional Internship II: Application of Advanced 360 hours 111 cemecmp
Skills 6 weeks
Ilpogeccuonanvnas npaxmuxa II: npumenenue 360 uacos
VenyONEHHbIX KOMIEemMeHYUll 6 Hedenb
Total 540 ore
- < < A - 18
9 saptamani
540 hours
9 weeks
540 uacos
9 neodens

FORMA DE EVALUARE FINALA A STUDIILOR / FINAL EVALUATION OF STUDIES/ ®OPMA HTOI OBOH

OlEHKH OB YYEHUA
Nr. Forma de evaluare finala a studiilor / Termene de Nr. de
Form of Final Evaluation of Studies organizare / credite
Dopma umozoeoil oyenku 00yuenus Organization Dates Nr. d ‘_’tf
credits
Cpoku nposedenusn Konuuecme
0 Kpeoumos
1 Elaborarea si sustinerea tezei de master mai-iunie 24
: Master’s Thesis Development and Defense may-june
Tloozomoeka u 3awuma mazucmepckou duccepmayuu MAu-uons
MINIM CURRICULAR NECESAR PENTRU CONTINUAREA STUDIILOR SUPERIOARE LA CICLUL II2
MINIMUM CURRICULUM REQUIREMENTS FOR CONTINUING HIGHER EDUCATION AT THE CYCLE 11
KYPPHKYIAPHBIH MHHHUMYM JUIA IPOJOLKEHHS BBICIHIETO OBPA3OBAHHA BO BTOPOM ITHKIIE
Cod Denumirea unitatii de curs/modulului Numar de ore Numdr de ore pe Forma de Nr.
Code Title of the course / module Number of hours tipuri de activitati evaluare | ECTS
Koo Haumenosanue yueonoii oucyuniunst / Konuuecmeo uacos Nr. of hours by types Form of | Nr. of
modynsa of activity evaluatio | ECTS
Konuuecmeo uacos no n Koﬂuqec
i sudam desamenbHoCmu Dopma meo
Total Co.ntact ) Sfufilu 3 ?c_ E‘E ouenxu ECTS-
Total direct individual | £ 4 0
. . . ) o £8 4 Kpeoumo
Bcezo Direct | Individual | 3 ~ -?: s ¢
contact study g =3 E
Konmaxmmn| Camocmosn| 3 3 S35
ble yacel | menbvHaA E N «E § 3
paboma. | 3 i £ §
ANULI//T* YEAR/IKYPC
SEMESTRUL I/ I* SEMESTER /I CEMECTP
F.0.01 Microeconomie 150 50 100 20 30 Examen 5
Microeconomics Exam
Mukposkonomuka dxzamen

2 Sunt propuse absolventilor de la alte domenii de studii, care opteaza pentru programul de master Management, Marketing si Logisticd / Are proposed to the
graduates from other fields of study that choose the master program Management, Marketing and Logistics / llpeanaraercsi BBITYCKHUKAaM JAPYTHX
CIICIHAIBHOCTEH, KOTOPBIC BRIOMPAIOT MAarkCTEPCKYIO POrpaMmy Menedocmennm, MapKemuHe u 102UCmura

5




Cod Denumirea unitatii de curs/modulului Numdr de ore Numdr de ore pe Forma de Nr.
Code Title of the course / module Number of hours tipuri de activitati evaluare | ECTS
Koo Haumenosanue yueonoii oucyuniumnst / Konuuecmeo uacos Nr. of hours by types Form of | Nr. of
modynsa of activity evaluatio | ECTS
Konuuecmeo uacos no n Koﬂuqec
i BUOAM OessmenTbHOCU Dopma meo
Total Co.ntact ) S?u.dlll 3 T3 ouenxu | ECTS-
Total direct individual | £S89
. .. ) o £8 4 Kpeoumo
Bcezo Direct | Individual | 3 ~ % s ¢
contact study g P é E
Konmaxmu| Camocmosn g 3 S E4
vleyacel | menvHaa | ~ N R
paboma é g £ §
F.0.02 Macroeconomie 150 50 100 20 30 Examen 5
Macroeconomics Exam
Maxkposkornomuka Ixzamen
F.0.03 Fundamentele managementului 150 50 100 20 30 Examen 5
Fundamentals of Management Exam
OcHOBbl MeHedACMEHMA dxzamen
F.0.04 Bazele antreprenoriatului 150 50 100 20 30 Examen 5
Basic Knowledge of Entrepreneurship Exam
OcCHOBbI NPeONnpUHUMAMENbCMBA Ixzamen
F.0.05 Fundamentele marketingului 150 50 100 20 30 Examen 5
Fundamentals of Marketing Exam
OcHosbl MapkemuHnea Ixzamen
F.0.06 Microeconomie 150 50 100 20 30 Examen 5
Microeconomics Exam
Muxposkonomuxa Ixzamen
Total 900 300 600 120 | 180 6 30
Bcero

PLANUL PENTRU MODULUL PSIHOPEDAGOGIC (SE SOLICITA SUPLIMENTAR)

PLAN FOR THE PSYCHOPEDAGOGIC MODULE (ADDITIONAL APPLICATION)

IUIAH ICUXONEJATOTHYECKOI' O MOAYJIA (IPEJJOCTABJ/IAETCA JIONIOJIHUTEJIBHO 110 3AITPOCY)

Cod Denumirea unitdtii de curs Numdrul de ore / Number of hours Forma de Nr.
Koo Title of the Course Unit Konuuecmeo uacos evaluare credite
Haumenoganue yueoHoit oucyuniunol Total | Contac Studiu Contact direct Form of Nr. of
Total | tdirect | individual Direct contact evaluation credits
/ Direct | Individua Konmakmmnoie uacol Dopma Konuuec
Bcezo | contact [ study Teoretice Cursuri ouenku meo
Kouma | Camocmo | Theoretical | practice/ Kpedumo
KmHble | amenvHa / Practica 6
uacol a paboma | Teopemuue l/
cKue IIpakmu
uyeckue
3anamu
A
ANULI// T YEAR /I KYPC
SEMESTRUL I/ I*SEMESTER /I CEMECTP
F.0.01 Fundamentele psihologiei si psihologie | 90 30 60 20 10 Examen 3
educationala Exam
Basics of Psychology and Educational JK3ame
Psychology H
OcHogbl  ncuxonocuu U nedacocudecKas
NCUX0102Usl
F.0.02 Fundamentele pedagogiei. Andragogie 90 30 60 20 10 Examen 3
Basics of Pedagogy. Andragogy Exam
Ocnoswvl nedazozuxu. Anopazozuxa dxzamen
F.0.03 Etica profesionald in pedagogie 60 30 30 20 10 Examen 2
Professional Ethics in Pedagogy Exam
Ilpogheccuonanvras smuxa 8 nedazozuxe dxzamen
Total semestrul I/ Total I* semester / 240 90 150 60 30 3 8
Bceero I cemecTp
SEMESTRUL II/ II"* SEMESTER / I CEMECTP
S.A.04 Psihologia  dezvoltarii:  copilaria  si | 90 30 60 20 10 Examen 3
adolescenta Exam
Ixzamen




Developmental Psychology: childhood and

S.A.05 adolescence
Icuxonoeuss  pazeumus:  Oemcmeo  u
HOOPOCMKOGbILL 603pACH
Psihologia personalitatii
Psychology of Personality
Icuxonocusi auunocmu
S.A.06 Teoria si metodologia curriculumului si a | 120 60 60 30 30 Examen 4
activitatilor extracurriculare Exam
Theory and Methodology of Curriculum and Oxzamen
Extracurricular Activities
S.A.07 Teopuss u memoouxa yuebHO20 NniaAHA U
6HEYHUeOHOU OesimeabHOCmU
Managementul clasei de elevi
Classroom Management
Ynpaenenue wxonvhvlym Kiaccom
Practica pedagogica 1 — initiere 1n | 450 450 Examen 15
specialitate Exam
Pedagogical internship 1 - introduction to Oxzamen
the specialty
Ileoazoeuueckas npakmuka 1 — esedenue 6
CHeyuarbHOCmb
Total semestrul I / Total 11" Semester / Beero IT 660 90 570 50 40 3 22
ceMecTp
Total anul I/ Total I* Year / Beero I kype 900 180 720 110 70 6 30
ANUL II/ 11" YEAR /11 KYPC
SEMESTRUL III / III"* SEMESTER/ IIl CEMECTP
F.0.08 Educatia incluziva 90 30 60 20 10 Examen 3
Inclusive Education Exam
Hurmosusnoe obpazosanue Ixzamen
S.A.09 Metodologia si tehnologia instruirii si | 90 30 60 20 10 Examen 3
evaluarii Exam
Methodology and Technology of Teaching Oxzamen
and Assessment
S.A.10 Memooonozus u mexunonocuu obyueHus u
OYEeHUBAHUS
Elemente de cercetare educationala
Elements of Educational Research
OcHogbl nedazo2uiecko2o uccied08amus
Total semestrul I11 / Total III"¥ Semester | 180 60 120 40 20 2 6
/ Beero 111 cemecTp
SEMESTRUL IV /1Vth SEMESTER /1IV CEMECTP
S.0.11 Didactica generala si particulara 180 90 90 46 44 Examen 6
General and Subject-Specific Didactics Exam
Obwas u npeomemuast OUOAKMuUKa Oxzamen
Practica pedagogica 2 — activitati curriculare | 450 450 Examen 15
si extracurriculare Exam
Pedagogical internship 2 - curricular and Oxzamen
extracurricular activities
Ileoazocuueckas npaxmuxa 2 — yuebuvie u
6HeyUeOHble 8UObl OesIMETbHOCMU
Proiect de recalificare profesionala 90 90 Examen 3
Professional Re-training project Exam
Ipoexm no npogeccuoHanbHol Okzamen
nepenoo2omoske
Total sem. 4 Total semestrul IV / Total | 720 90 630 46 44 3 24
IV™ Semester/ Becero IV cemectp
Total anul IT / Total 11" Year / Beero Ilxypc 900 150 750 86 64 5 30
Total / Bcero 1800 | 330 1470 196 134 11 60




PONDEREA RECOMANDATA A UNITATILOR DE CURS/MODULELOR
RECOMMENDED WEIGHT OF COURSE UNITS/MODULES _
PEKOMEH/IYEMOE COOTHOLHIEHHUE YYEBHBIX KYPCOB / MOAYJIEH

Gradul de obligativitate
Degree of obligation
Cmenenv o6a3amenvHocmu

Functia in formarea profesionala
Function in vocational training
Ponv 6 npogheccuonanvnoit noocomoske

Program de master
Master's program
Mazucmepckas npozpamma

Master profesional (MP)
Professional Master (PM)
Ilpogheccuonanvnan macucmpamypa (IIM)

Nr. credite
Nr. of credits
KoJIH4ecTBO KpeauToB

Obligatoriu
Mandatory
Obs13amenvHbie

Unitati de curs/module fundamentale (F)
Fundamental course units/modules (F)
baszosvie yuedbnvie oucyunaunvt / mooyau (F)

30

Obligatoriu si optional

Unitati de curs/module de specialitate (S) 48

Mandatory and optional Specialized course units/modules (S)

Obsi3amenvhvie u Ipogunupyrowue yuebnvie oucyuniunvt /

Gaxyremamugnvle mooyau (S)

Obligatoriu Stagii de practica (SP) 18
Mandatory Internships (SP)

Obszamenvhole Ipaxmuxa (SP)

Obligatoriu Teza de Master 24
Mandatory Master’s Thesis

QObs3amenvHule

Mazucmepckas duccepmayus

LISTA COMPETENTELOR SI A REZULTATELOR INVATARII AFERENTE PROGRAMULUI DE STUDII
LIST OF COMPETENCIES AND LEARNING OUTCOMES RELATED TO THE STUDY PROGRAM
HIEPEYEHb KOMIIETEHIIHH H PE3YJIBTATOB ObBYYEHHA, COOTBETCTBYROLIHX YYEBHOH IIPOI' PAMME

Competente generale/profesionale /
General | professional competencies
Oobwue / Ilpogheccuonanvrvie komnemenyuu

Rezultate ale invatarii conform nivelului CNC
Level 7 CNC Learning Outcomes
Pesynomamur 00yuenus 6 coomsemcmeuu c yposiem 7 CNC

Absolventul/candidatul la atribuirea calificarii poate
The graduate/candidate for qualification can
Buinycknuk / kanoudam nHa npuceoenue Keaaugurkayuu cnocoben

CG 1. Aplicarea mecanismelor economice si a | 1) elabora strategii organizationale potrivite, utilizind mecanismele si
conceptelor majore ale economiei conceptele economice la nivel aprofundat.
Applying  Economic Mechanisms and Major develop appropriate organizational strategies using advanced economic
Concepts of economics mechanisms and concepts.
Ilpumenenue  IKOHOMUHECKUX — MEXAHUBMOS U paspabamuviéams — nOOX00swUe  OP2AHUIAYUOHHLIE — CIMpAme2ul,
OCHOBHBIX IKOHOMUUECKUX KOHYenyui UCnONL3YA y2nyOIéHHble IKOHOMUYECKIUE MEXAHUSMbL U KOHYEeNYUU.
CG 2. Organizarea activitatii conform cadrului | 2) identifica cadrul juridic aferent afacerilor, atdt in etapa de initiere, cat si
juridic aferent afacerilor in cea de dezvoltare a activitatii.
Organizing Activities in Accordance with the Legal identify the legal framework applicable to businesses, both during the
Framework Applicable to Business initiation and development stages of activity.
Opeanuzayus 0esimenbHOCmU 8 COOMEEMCMEUU C onpedensims npasosyio 06asy, NPUMEHUMYIO K OusHecy, KAk Ha smane
npasosou 6a3ou, NPUMeHUMOU K buznecy 3anycKa, Max u Ha dmane pazeumus 0esimeabHOCmu.
CG2. Elaborarea strategiilor si a deciziilor de | 3) propune / prezenta programe si proiecte de orientare spre piata,
asigurare a dezvoltarii durabile a entitétilor* contribuind la dezvoltarea sustenabild a intreprinderilor/ organizatiilor
Developing Strategies and Decision-Making for to propose and present market-oriented programs and projects that
Ensuring the Sustainable Development of Entities contribute to the sustainable development of enterprises and
Paspabomxa cmpamezuii u npunamue pewienuti 01 organizations.
obecneuenus yCmoudugo20 pazeumus Opeanu3ayull npeoaazams u NPeOCmMasiams OPUEHMUPOBAHHbLE HA PLIHOK NPOSPAMMbI
U NPOEKMbl, CROCOOCMEYIOUUE YCMOUNUBOMY PA3BUMUIO NPEONPUSMUL U
opeanuzayuil.
4) determina obiectivele de marketing ale intreprinderii, strategiile aferente

si continutul politicilor de marketing: produs, pret, plasament, promovare,
personal si bugetul necesar.

to determine the marketing objectives of the enterprise, the related
strategies, and the content of marketing policies: product, price,
placement, promotion, people, and the required budget.

onpeoesimy MapKemuHzosble Yeiu npeonpusimus, cOoOmeemcmayiowue
cmpamezuu U COOEpACAHUe MapKemuHeo80ll NOAUMUKU: NPOOYKM, YeHd,
pasmeuyerue, nPOOGUIICEHUe, NePCOHAL U He0OX0OUMbLIL DI00JiCem.
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CG 3. Analiza datelor si informatiilor din diverse | 5) utiliza tehnici si instrumente specifice pentru colectarea, analiza si
domenii functionale ale afacerilor interpretarea datelor si informatiilor In scopul luarii deciziilor de afaceri.
Analysis of Data and Information from Various utilize specific techniques and tools for data collection, analysis, and
Functional Areas of Business interpretation to support business decision-making.
Ananuz OaumHblx U UHDOpPMAYUU U3 PA3TUYHBIX UCNONB308AMb  CHEYUATIbHbIE MemoObl U UHCmMpYyMenmbl 0nsi cbopa,
ynxyuonanvuwix obracmel buzneca ananu3a u unmepnpemayuu OAHHbIX U UHDOPMAYUU 6 YeasaX NPUHAMUS
CG 4. Luarea deciziilor pentru rezolvarea si busHec-peuieHuil.
identificarea solutiilor optime
Decision Making for Optimal Solutions
Ipunamue pewenui O0ast pewleHus 3a0a4y U
onpeodenenus ONMUMAIbHBIX peleHull
CG 5. Respectarea principiilor de etica profesionala | 6) identifica principiile si normele codului de etica si conduita profesionala
Adherence to Professional Ethics Principles in  interactiunile cu  angajatii, partenerii si  autoritatile.
Cobarodenue npunyunos npogeccuoHaIbHOU SMUKU identify the principles and norms of the code of ethics and professional
conduct in interactions with employees, partners, and authorities.
onpeoensiny NPUHYUNbLL U HOPMbL KOOEKCA IMUKU U NPOPECCUOHATLHO2O
nogeodeHusi 60 G3aUMOOCUCMBUL ¢ COMPYOHUKAMU, NAPMHEpAMU U
Op2anamu gLaAcmu.
CG 6. Elaborarea si implementarea strategiilor in | 7) identifica principiile si normele codului de etica si conduita profesionala
vederea asigurarii dezvoltarii durabile in  interactiunile cu  angajatii, partenerii si  autoritdtile.
Developing  and  Implementing  Sustainable identify the principles and norms of the code of ethics and professional
Development Strategies conduct in interactions with employees, partners, and authorities.
Paspabomxa u snedpenue cmpamezuii obecneuenus onpeoensimy NPUHYUNbLL U HOPMbL KOOEKCA IMUKU U NPOPECCUOHATBHO2O
YCMOUu4U8020 pazeumus nosedeHust 60 B3AUMOOEUCMEUU € COMPYOHUKAMYU, RAPMHEPAMU U
20¢y0apCmEeHHbIMU OP2AHAMU.
CP 1. Elaborarea si implementarea unui sistem | 8) identifica instrumente manageriale avansate, abordari inovatoare, in
managerial eficient vederea eficientizarii activitatii organizatiei.
Developing and Implementing an  Efficient identify advanced managerial tools and innovative approaches to
Management System enhance organizational efficiency.
Paspabomra u enedpenue 3¢pgexmusnori cucmemvl onpedeisimb  nepedogvle  YNPAGICHYECKUE — UHCIMPYMEHmbl U
VIpaeieHus. UHHOBAYUOHHBIE — NOOX00bl Ol NOBbIUUEHUS  IPPEKMUBHOCTHU
O0essmenbHOCIU OP2AHU3AYUL.
CP1. Planificarea procesului de cercetare 1n | 9) elabora programul general de cercetdri in marketing al organizatiei,
marketing* pornind de la obiectivele stabilite si problemele trasate (studiu de caz),
Planning the Marketing Research Process estimand bugetul aferent cercetarii de marketing.
Inanuposanue npoyecca MAPKEeMUH208020 to develop the organization’s overall marketing research program based
UCCe008aAHUS on the defined objectives and identified problems (case study), including
the estimation of the marketing research budget.
paspabamuleams 00WYI0 NPOSPAMMY MAPKEMUHSOBbIX UCCIEO08ANHUL
Op2anu3ayuLl, UCXoos U3 NOCMAGLEHHbIX Yellell U BblGNIeHHbIX Npobiem
(ketic), ¢ pacuemom 06100xcema Ha MaAPKeMUH2080e UCCIed08aHUe.
CP 2. Identificarea obiectivelor strategice si | 10) efectua analize complexe ale mediului de afaceri si evalua optiuni
indicatorilor de performanta strategice ~ pentru  optimizarea  performantei  organizationale.
Identifying Strategic Objectives and Performance conduct comprehensive analyses of the business environment and
Indicators evaluate strategic options for optimizing organizational performance.
Onpedenenue  cmpamezudeckux — yeneu u npoeoOUMb  KOMWAEKCHbIL — aHAnu3  OusHec-cpedvl U — OYEHUBAMNb
nokazameineti dghpexmusHocmu cmpamezudeckue 6apuanmel 01 ORMUMuU3ayuu  dhdexmusHocmu
opaanusayuu.
11) planifica proiecte de complexitate ridicata, lucrand in echipa si respectand
cerintele stabilite.
plan highly complex projects, working in teams and adhering to
established requirements.
NIAHUPOBAMb CNIOJCHbIe NPOeKmbl, pabomas 6 Komauoe U cobniooasn
yCemaHogienHble mpebosaHusl.
CP2. Organizarea si evaluarea procesului de | 12) aplica metodele de cercetare in marketing si prezenta rezultatele

cercetare in marketing™

Organizing and Evaluating the Marketing Research
Process

Opeanuzayus u oyenka npoyecca MapKemunz08020
uccne008amusl

cercetarilor prin diverse
informationale

to apply marketing research methods and present the research results
through various reports, using information technologies

NPUMEHAMb MeMOObl MAPKEMUH208020 UCCIe008AHUS U NPEOCTNAGIAMb
pesyiomamyl 8 GUOe PA3IUYHBIX OMYEmo8 ¢ ucnorvzosanuem MT-
MexHONI02Ul.

rapoarte elaborate, aplicand tehnologii




CP 3. Coordonarea activitatilor operationale
Coordination of Operational Activities
Koopounayus onepayuonnoii desmenvrocmu

CP 4. Asigurarea calitatii proceselor/ produselor/
serviciilor

Ensuring the
Processes/Products/Services

Quality of

13)

analiza activitatile operationale pentru a asigura respectarea standardelor
de calitate si a optimiza procesele in cadrul organizatiei.
analyze operational activities to ensure compliance with quality
standards and optimize organizational processes.
AHATU3UPOBAMb  ONEPAYUOHHbIE — NpOYeccvl O
coomeemcmeus — cmaHoapmam — Kavecmea U
BHYMPUOP2AHUZAYUOHHBIX NPOYECCOS.

obecneyenus
onmuUMUIAYUU

CP 5. Managementul bugetelor si finantelor 14) efectua analize financiare complexe si identifica metode potrivite de
Budget and Finance Management gestiune a resurselor financiare.
VYnpaenenue 6r00axcemom u punancamu conduct complex financial analyses and identify appropriate methods for
managing financial resources.
npo6ooUMb  KOMIIEKCHbIU — (DUHAHCOBLIL  aHATU3 U ONPeOesimb
no0xo0siuue Memoobl YNpagieHus. QUHAHCOBLIMU PeCypPCamu.
CP 6. Managementul resurselor umane 15) analiza practici si strategii potrivite pentru a asigura alinierea resurselor
Human Resources Management umane cu obiectivele organizationale.
Ynpaenenue uenoseuweckumu pecypcamu analyze suitable practices and strategies to align human resources with
organizational objectives.
AHATUZUPOBATNL  COOMBEMCMEYIouUe NPAKmuky u cmpamezuu O
CO2NACOBAHUSL YNPABILEHUSL NEPCOHATOM C YETSMU OP2AHUZAYUL.
CP 7. Organizarea activitatilor de marketing 16) realiza analize avansate ale pietei si elabora strategii de marketing pentru
Organizing marketing activities a sprijini cresterea si pozitionarea competitiva a organizatiei.
Opeanuzayusi MapKemuH2080U 0essmeibHOCMU conduct advanced market analyses and develop marketing strategies to
support organizational growth and competitive positioning.
npoeooums  YenyOnéHnvlil  amanuz — pelHka U pazpabamvléams
MapkemuHeogvle cmpameuu 0jis NOOOEPICKU POCA U KOHKYPEHMHO20
NO3UYUOHUPOBAHUS OP2AHUAYUU.
CP 8. Oferirea de consultantd cu privire la solutiile | 17) analiza procesele de afaceri si oferi consultantd in ceea ce priveste
de eficientizare a proceselor de afaceri solutiile adecvate de optimizare a activitatii.
Offering  consultancy on  business  process analyze business processes and provide consultancy on appropriate
optimization solutions solutions for optimizing organizational activities.

Ilpedocmasnenue KoHCyTbMayull NO ONMUMUZAYUU AHATUZUPOBAMb OUHEC-NPOYECChl U NPeOOCMABISIMG KOHCYIbMAYUU no
busHec-npoyeccos NOOXOOAWUM — peleHUsAM  OAA  ONMUMUAYUU  OesameabHOCU
opeanu3ayuU.

CP8. Organizarea activitatii de achizitii* 18) prezenta procesul de organizare a achizitiilor, pornind de la strategiile,
Organizing the Procurement Process politicile, planurilor de achizitii aprobate, utilizdnd tehnologii

Opeanuszayus npoyecca 3aKynox informationale.
to present the procurement organization process based on approved
strategies, policies, and procurement plans, using information
technologies.
npeocmasnams — npoyecc — OpeaHu3ayuu  3aKynoKk — HA  OCHOBe
VMGEPHCOCHHIX CmMpame2uti, HOIUMUK U NIAHO8 3AKYNOK, UCNONb3Ys
UHPOPMAYUOHHBLE MEXHOLO2UU.
CP9. Organizarea activitatilor de transport, | 19) descrie procesul de organizare a distributiei, pornind de la strategiile,
depozitare si distributie a bunurilor* politicile, planurile de stocare si distributie aprobate, utilizand tehnologii
Organizing Transport, Storage, and Distribution informationale.
Activities to describe the distribution organization process based on approved
Opeanuzayusi mpaHCnopmupoBKu, XpaHeHus u strategies, policies, and storage and distribution plans, using information
pacnpeoenenus mosapog technologies.
ONUCKIBAMb  NPOYECC — OP2aAHU3AYUU  PACHpedeNeHUss HAd — OCHOGe
VMGEPHCOEHHbIX — cmpamecutl, NOAUMUK U NIAHO8 XPAHeHust U
pacnpedenenus, ¢ ucnonvzoganuem UT.
CP 9. Implementarea schimbarilor organizationale | 20) identifica si prezenta diverse strategii si metode pentru a implementa
Implementing Organizational Changes schimbarile organizationale.
Buedpenue opeanuzayuonnvlx usmeHeHutl identify and present various strategies and methods for implementing
CP 10. Restructurarea si transformarea sustenabila a organizational changes.
afacerii onpedenams U NpeOCMAsNAmMsb pA3IUYHble CmMpamecuu U Memoovl
Restructuring and Sustainable Business 6HeOpeHUsl OP2AHUBAYUOHHBIX USMEHEHUL.
Transformation
Pecmpyxmypusayus u ycmouuugoe
npeobpazosanue buzneca
CP10. Organizarea activitatilor de publicitate, relatii | 21) planifica activitatile de publicitate, relatiile publice si de informare

publice si de informare publica*

publicd ale organizatiei atit in mediul online, cit si offline, estimand
bugetul de comunicare in marketing, prin tehnologii informationale.
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Organizing Advertising, Public Relations, and
Public Information Activities
Opeanuszayus pexnamuon, PR u ungopmayuonnoi

oesmenbHoCmu

to plan the organization’s advertising, public relations, and public
information activities in both online and offline environments, estimating
the marketing communication budget through the use of information
technologies.

naanupogams pexnamuyio, PR u ungopmayuonnyio Oesmenbhocme
opeanuzayuu KAk OHAAUH, Max u oguatn, ¢ pacuemom 0i00dcema
MAPKEMUH208bIX KOMMYHUKayuil ¢ ucnoivsosanuem UT.

CP 11.
stiintifice
Designing and Conducting Scientific Research
Ipoexmupoganue U  npogedeHue  HAYUHBIX
uccnedo8anutl

Proiectarea si realizarea cercetarilor

22)

aplica creativ metode de cercetare stiintificd pentru solutionarea unor
probleme complexe in domeniul administrarii afacerilor.

creatively apply scientific research methods to solve complex problems in
business administration.

MBOpUECKU NPUMEHANb MEMOObl HAYUHO20 UCCAe008aHUsL OIS peUeHUs
CILOJICHBIX NPOOIIeM 8 YNPAGIEHUU OUZHECOM.

CP11. Gestionarea campaniilor de comunicare ale
organizatiei*
Managing  the
Campaigns
Vnpaenenue KOMMYHUKAYUOHHBIMU KAMAAHUSMU
opeanuzayuu

Organization’s Communication

23)

planifica activitdtile la nivel operational, pornind de la strategia de
comunicare aprobatd, implicit responsabilitdtile zilnice ale angajatilor
privind elaborarea continuturilor de comunicare, de rand cu realizarea in
timp a acestora si plasarea in mass-media.

to plan operational-level activities based on the approved communication
strategy, including the daily responsibilities of employees in developing
communication content, ensuring timely execution, and dissemination
through mass media.

NAAHUPOBAMb ONEPAYUOHHBIE MEPONPUSIMUSL HA OCHOBE YMBEPHCOCHHOU
cmpamezuy  KOMMYHUKAYULL, GKAIOUAS NOBCEOHeHble 00S3AHHOCMU
COMPYOHUKO8 N0 NOO20MOBKEe KOHMEHMd, €20 CBOE8PEMEHHOMY
svinoanenuro u pazmewenuro ¢ CMHU.

CP12. Monitorizarea contextului creativ in
realizarea activitatilor de marketing™*

Enhancing the Efficiency of Marketing Activities
Monumopune KpeamueHoul cpeovl 8

MApKemuHe080U OesimenbHOCmU

24)

prezenta argumentat idei si strategii noi in domeniul marketing si
logistica, urmarind spiritul creativ, unic, modern, inconfundabil, atat la
nivel strategic, cat si operational.

to develop proposals for improving marketing activities (through case
studies), based on the results of a marketing audit and using information
technologies.

000CHOBAHHO NPEOCMABIAMb HOBbIE el U CIPAme2ul 8 MapKemuHae u
JI02UcmuKe, Ompaxcaroujie YHUKaibHOCMb U CO8PEMEHHbII KpeamusHblil
n00X00 KaK HA CIpame2uyeckoM, max U Ha ONepayuoHHOM YPOBHe.

CP14. Eficientizarea activitatilor de marketing*
Enhancing the Efficiency of Marketing Activities
THogviuwenue  d¢pPpexmusnocmu  MapKemuHz0801
deamenvbHOCMU

25)

elabora propuneri de eficientizare a activitatilor (prin studiu de caz),
pornind de la rezultatele auditului de marketing, utilizdnd tehnologii
informationale.

to develop proposals for improving marketing activities (through case
studies), based on the results of a marketing audit and using information
technologies.

paspabamuvléams NpeoodNCceHUs No NOSbleHUl0 2 dekmusrocmu
MApKemuHe0801U 0essmerbHoOCmu (Ha 0CHOBe KelC-UCCAe008aHULL), UCX0O3L
U3 pe3yibmanos MapKemuH208020 ayouma u ¢ ucnoivszosanuem UT.
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MATRICEA CORELARII REZULTATELOR INVATARII ALE PROGRAMULUI CU CELE ALE UNITATILOR DE CURS
CORRELATION MATRIX OF THE PROGRAM LEARNING OUTCOMES WITH THOSE OF THE COURSE UNITS
MATPHUIIA COOTBETCTBUA PE3YJIBTATOB OBYYEHHUA ITPOI'PAMMBI C PE3Y/IBTATAMHU OBYYEHHA 110 YYEBHBIM JTHCHHIVINHAM

Rezultatele invatarii
Learning Outcomes
Pesynomamot 06yuenus

Generale / General / O6mue Profesionale / Professional / IIpodeccuonanbubie

NNUUACTRO

CG1
CG2
CG2*
CG3
CG4
CG5
CGo6
CP1
CP1*
CP2
Cp2*
CP3
CP4
CP5
CP6
CP7
CP8
CP8*
CPY*
CP9
CP10

Cod/
Code
Koo
Nr. ECTS
Nr. of ECT
{CTS.wnenurTor
CP10*
CP11
CP11*
CP12*

CP14*

Rezultate ale invatirii conform nivelului CNC
Learning Outcomes According to CNC Level
Pe3yabTaThl 00y4eHUs B cO0TBeTCcTBUH ¢ ypoBHeM CNC

Denumirea unititii de curs/modulului
Title of the course/module
Haumenoeanue yueonoit oucyuniunot /
Mmooyna

- e~ - - n ) ~ ® ) S = a « b v < =

KonuuecTen

18
19
20
21
22
23
24

Economie F.0.01 6 2 2 1 1
manageriala axata
pe solutionarea
problemelor
Managerial
Economics based
on Problem
Solving
Meneodoicepuanv
as SKOHOMUKA,
opueHmuposanta
5 Ha peulenue
npobnem

Metodologia si F.0.02 6
etica cercetdrii in
stiinte economice
Methodology and
Ethics of
Research in
Economic
Sciences
Memooonoaus u
amuKa
uccne0o8aHull 8
IKOHOMUUECKUX
Haykax

0.6
0.6
0.6
0.6
0.6
0.6
0.6
0.6
0.6

Reglementarea F.0.03 6 2 1 1 1 1
mediului de
afaceri si uzante
comerciale in
contracte

25

0.6




Denumirea unititii de curs/modulului
Title of the course/module
Haumenosanue yueonoit oucyuniunut /
Mo0yna

Cod/
Code
Koo

Nr. ECTS
Nr. of ECT

Rezultatele invatarii
Learning Outcomes
Pezynvmamut 00yuenusn

QNUUACTRO

Generale / General / O6mue

Profesionale / Professional / IIpodeccnonanbHbie

CTS_.xnenuror

CG1

CG2

CG2*

CG3

CG4

CG5

CG6

CP1

CP1*

CP2

CP2*
CP3
CP4
CP5

CP6

CP7

CP8

CP8*

CPY*

CP9

CP10

CP10*

Cp11

CP11*

CP12*

CP14*

Rezultate
Learning

Pe3yabTaTnl 00yueHH

ale invitarii conform nivelului CNC
Outcomes According to CNC L
s1 B COOTBETCTBHH ¢ ypoBHeM CNC

evel

KonuuecTen

(=] —
- -

N (] <
— v— —

w
-

o
—

[
—

18

19

20

21

22

23

24

25

internationale
Regulation of the
Business
Environment and
Commercial
Usances in
International
Contracts

IIpasosoe
peaynuposanue
0e10601i cpeovl u
KoMMepuecKoll
npakmuku 6
MEANCOYHAPOOHBIX
doco6opax

Management
strategic si
strategii de
afaceri

Strategic
Management and
Business Strategy

Cmpamezuueckoe
ynpaenenue u
busnec-
cmpame2uu

$1.0.04

0.6

0.6

0.6

0.6

0.6

0.6

0.6

0.6

0.6

0.6

Analitica
marketingului si
analiza datelor

$2.0.05

0.75

0.75

0.75

0.75

0.75

0.75

0.75

0.75
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Rezultatele invatarii
Learning Outcomes
Pezynvmamut 00yuenusn

Generale / General / O6mue Profesionale / Professional / IIpodeccnonanbHbie

QNUUACTRO

Cod/
Code
Koo
CG1
CG2
CG2*
CG3
CG4
CG5
CG6
CP1
CP1*
CP2
CP2*
CP3
CP4
CP5
CP6
CP7
CP8
CP8*
CP9*
CP9

Nr. ECTS
Nr. of ECT
CTS_.xnenuror

CP10
CP10*

Cp11
CP11*
CP12*
CP14*

Rezultate ale invatirii conform nivelului CNC
Learning Outcomes According to CNC Level
Pe3ynbTaThl 00yueHHsi B COOTBeTCTBHH ¢ ypoBHeM CNC

Title of the course/module

Denumirea unitatii de curs/modulului
Haumenosanue yueonoit oucyuniunut /
Mo0yna

KonuuecTen

-« g - n © ~ ® ) = = a < b v 2 =

18
19
20

Marketing
Analytics and
Data Insights

Ananumuka
Mapkemunea u
AHanU3 OAHHLIX

Studii comparate: | F.0.06 6
reglementari,
politici, reforme
si tendinte in
management,
marketing si
logistica (ateliere)
Comparative
Studies:
Reglementation,
Policies, Reforms
and Trends in
Management,
Marketing and
Logistics
(Workshops)
Cpagnumenvhuvie
uccne008anus:
pezynuposatue,
nonumuka,
pepopmul u
menoeHyuu 6
Meneddcmenme
MapkemuHze u
no2ucmuke
(npaxmuueckue
3aHsAmus)

0.5
0.5
0.5
0.5
0.5
0.5
0.5
0.5
0.5

14

21
22
23
24
25

0.5
0.5
0.5




Rezultatele invatarii
Learning Outcomes
Pezynvmamut 00yuenusn

Generale / General / O6mue Profesionale / Professional / IIpodeccnonanbHbie

QNUUACTRO

Cod/
Code
Koo
Nr. ECTS
Nr. of ECT
CTS.wnenurae
CG1
CG2
CG2*
CG3
CG4
CG5
CG6
CP1
CP1*
CP2
CP2*
CP3
CP4
CP5
CP6
CP7
CP8
CP8*
CP9*
CP9

CP10
CP10*

Cp11
CP11*
CP12*
CP14*

Rezultate ale invatirii conform nivelului CNC
Learning Outcomes According to CNC Level
Pe3ynbTaThl 00yueHHsi B COOTBeTCTBHH ¢ ypoBHeM CNC

Title of the course/module

Denumirea unitatii de curs/modulului
Haumenosanue yueonoit oucyuniunut /
Mo0yna

KonuuecTen

-« g - n © ~ ® ) = = a < b v 2 =

18
19
20

Proprietate F.0.07 6 2 1 1 1 1
intelectuald si
drepturi de autor
in activitatea
economica
Intellectual
Property and
Copyright in
Economic
Activity
HUnmennexmyanvu
as
cobcmeenHocmb
u asmopckue
npasa 6
IKOHOMUYECKOUL
JdesimenbHOCMU

Metodologii $1.0.08 6 2 1 1 1
alternative in
managementul
proiectelor
Alternative
Methodologies in
Project
Management
AnomepHamugHbl
€ Memoooao2uu 8
ynpasienuu
npoexmamu

Strategii de SP.0.0 6
marketing si 9
pozitionare
competitiva

0.6
0.6
0.6
0.6
0.6
0.6

15

21
22
23
24
25

0.6
0.6
0.6
0.6




Denumirea unititii de curs/modulului
Title of the course/module
Haumenosanue yueonoit oucyuniunut /
Mo0yna

Cod/
Code
Koo

Nr. ECTS
Nr. of ECT
CTS_.xnenuror

Rezultatele invatarii
Learning Outcomes
Pezynvmamut 00yuenusn

QNUUACTRO

Generale / General / O6mue

Profesionale / Professional / IIpodeccnonanbHbie

CG1

CG2

CG2*

CG3

CG4

CG5

CG6

CP1

CP1*

CP2

cp2*
CP3
CP4
CP5
CP6
CP7
CP8
CP8*
CPY*
CP9

CP10

CP10*

Cp11

CP11*

CP12*

CP14*

Rezultate
Learning
Pe3ynbTaThl 00yueHHsi B COOTBeTCTBHH ¢ ypoBHeM CNC

ale invitarii conform nivelului CNC
Outcomes According to CNC Level

KonuuecTen

(=]
-

-
-

N (] < w o L)
— v— — — v— v—

18
19
20

21

22

23

24

25

Marketing
Strategies and
Competitive
Positioning
Mapkemunzosvle
cmpamezuu u
KOHKypeHmHoe
NO3UYUOHUPOBAH
ue

Practica
profesionala I:
integrarea in
mediu profesional
Professional
Internship I:
Integration into
the Professional
Environment
Ipogpeccuonanvh
as npakmuxa I:
unmezpayus 6
npogheccuonanvh
VIO cpedy

SP.O.1

0.5

0.5

0.5
0.5
0.5
0.5
0.5
0.5
0.5

0.5

0.5

0.5

Finantare
antreprenoriala si
analiza deciziilor
manageriale
Entrepreneurial
Financing and
Managerial
Decision Analysis
@QuHancuposarue
npeonpuxumamen
bCMEA U AHANU3

S1.A.11

16




Denumirea unititii de curs/modulului
Title of the course/module
Haumenosanue yueonoit oucyuniunut /
Mo0yna

Cod/
Code
Koo

Nr. ECTS
Nr. of ECT
CTS_.xnenuror

Rezultatele invatarii
Learning Outcomes
Pezynvmamut 00yuenusn

QNUUACTRO

Generale / General / O6mue

Profesionale / Professional / IIpodeccnonanbHbie

CG1

CG2

CG2*

CG3

CG4

CG5

CG6

CP1

CP1*

CP2

cp2*
CP3
CP4
CP5
CP6
CP7
CP8

CP8*

CPY*
CP9

CP10

CP10*

Cp11

CP11*

CP12*

CP14*

Rezultate
Learning

Pe3ynbTaThl 00yueHHsi B COOTBeTCTBHH ¢ ypoBHeM CNC

ale invitarii conform nivelului CNC
Outcomes According to CNC Level

KonuuecTen

(=] —
- -

N (] < w o L)
— v— — — v— v—

18
19
20

21

22

23

24

25

YRpaBIeHyecKux
pewienuil

Analiza
financiara
strategica si
managementul
riscurilor
Strategic
Financial
Analysis and Risk
Management
Cmpamezuyecku
Ul hunancogwiil
ananus u
ynpasienue
puckamu

S1.A.12

Designul retelelor
logistice globale
Global Logistics
Network Design
Tlpoexmuposanue
27106a1bHbIX
JOZUCIIUYECKUX
cemetl

S2.A.13

Decizii
manageriale in
lanturile de
aprovizionare
Managerial
Decision-Making
in Supply Chains
Vnpaenenueckue
peuLenus 6

S2.A.14
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Denumirea unititii de curs/modulului
Title of the course/module
Haumenosanue yueonoit oucyuniunut /
Mo0yna

Cod/
Code
Koo

Nr. ECTS
Nr. of ECT

Rezultatele invatarii
Learning Outcomes
Pezynvmamut 00yuenusn

QNUUACTRO

Generale / General / O6mue

Profesionale / Professional / IIpodeccnonanbHbie

CTS_.xnenuror

CG1

CG2

CG2*
CG3
CG4
CG5

CG6

CP1

CP1*

CP2

cp2*

CP3

CP4
CP5

CP6

CP7

CP8

CP8*

CPY*

CP9

CP10

CP10*

Cp11

CP11*

CP12*

CP14*

Rezultate
Learning

ale inv.

Outco

Pe3yabTaTnl 00yueHH

atarii conform nivelului CNC
mes According to CNC L
s1 B COOTBETCTBHH ¢ ypoBHeM CNC

evel
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18
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23

24

25

yenouxkax
nocmaesok

Proiectarea si
gestionarea
comunicatiilor
integrate de
marketing
Designing and
Managing
Integrated
Marketing
Communications
Ilpoexmuposanue
u ynpasnenue
UHMe2PUPOBAHHDBI
Mu
MaApKemuHz208bIM
u
KOMMYHUKAYUAMU

S2.A.15

0.75

0.75

0.75

0.75

0.75

0.75

0.75

0.75

Contabilitate
manageriala si
analiza riscurilor
in deciziile de
marketing
Managerial
Accounting and
Risk Analysis in
Marketing
Decision-Making
VYnpaesnenuecxuii
yuem u anaus
PUCKO8 6
MAPKEMUH208OM

S2.A.16
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Denumirea unititii de curs/modulului
Title of the course/module
Haumenosanue yueonoit oucyuniunut /
Mo0yna

Cod/
Code
Koo

Nr. ECTS
Nr. of ECT

Rezultatele invatarii
Learning Outcomes
Pezynvmamut 00yuenusn

QNUUACTRO

Generale / General / O6mue

Profesionale / Professional / IIpodeccnonanbHbie

CTS_.xnenuror

CG1

CG2

CG2*

CG3

CG4

CG5

CG6

CP1

CP1*

CP2

CP2*
CP3
CP4
CP5

CP6

CP7

CP8

CP8*

CPY*

CP9

CP10

CP10*

Cp11

CP11*

CP12*

CP14*

Pe3yabTaTnl 00yueHH

Rezultate ale invatirii conform nivelului CNC
Learning Outcomes According to CNC L
s1 B COOTBETCTBHH ¢ ypoBHeM CNC

evel

KonuuecTen
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-

-
-
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— v— —

w
-

o
—

[
—

18

19

20

21

22

23

24

25

npoyecce
NpUHAMUSL
pewenutl

Practica
profesionala II:
aplicarea
competentelor
avansate
Professional
Internship 1I:
Application of
Advanced Skills
Ipogpeccuonanvh
as npakmuxa I1:
npumenenue
NPOOBUHYMBIX
KoMnemeHyutl

SP.O.1

12

0.5

0.5

0.5

0.5

Strategii
sustenabile pentru
logistica
afacerilor
Strategies for
Sustainable
Business
Logistics
Vemouuusvie
cmpamezuu 8
busnec-
Jl02UCmuKe

S2.A.18

Inovatie si
durabilitate in
lanturile de
aprovizionare

S2.A.19

0.5

0.5
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Rezultatele invatarii
Learning Outcomes
Pezynvmamut 00yuenusn

Generale / General / O6mue Profesionale / Professional / IIpodeccnonanbHbie

QNUUACTRO

Cod/
Code
Koo
Nr. ECTS
Nr. of ECT
CTS.wnenurae
CG1
CG2
CG2*
CG3
CG4
CG5
CG6
CP1
CP1*
CP2
CP2*
CP3
CP4
CP5
CP6
CP7
CP8
CP8*
CP9*
CP9

CP10
CP10*

Cp11
CP11*
CP12*
CP14*

Rezultate ale invatirii conform nivelului CNC
Learning Outcomes According to CNC Level
Pe3ynbTaThl 00yueHHsi B COOTBeTCTBHH ¢ ypoBHeM CNC

Denumirea unititii de curs/modulului
Title of the course/module
Haumenosanue yueonoit oucyuniunut /
Mo0yna

KonuuecTen

-« g - n © ~ ® ) = = a < b v 2 =

18
19
20

21
22
23
24
25

Innovation and
Sustainability in
Supply Chains
Hnnosayuu u
YCMOUu4U8oCms 8
yenouxax
nocmasox

Elaborarea si 24 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1
sustinerea tezei
de master
Master’s Thesis
Development and
Defense
Tloozomoeka u
sawuma
Mazucmepckou
Jduccepmayuu

0.5

20

0.5




NOTA EXPLICATIVA
EXPLANATORY NOTE
MOSICHUTEJIbHAS 3ATIUCKA

1. Descrierea programului de studii

Programul de master Management, Marketing si Logisticad reprezintd un parcurs educational avansat, conceput pentru a pregati
specialisti capabili sd gestioneze complexitatea proceselor organizationale in contextul economic actual. Acesta se incadreaza in domeniul
general de studiu 041 — Stiinte Economice, cu specializari in 0413 — Business si administrare si 0414 — Marketing si publicitate, oferind o
calificare corespunzatoare nivelului 7 CNC/ISCED.

Programul este structurat pentru a imbina pregatirea teoreticd riguroasa cu formarea practicd, punand accent pe dezvoltarea
competentelor strategice, operationale si analitice, esentiale in activitatea economicd modernd. Absolventii vor fi capabili s contribuie la
formularea si implementarea strategiilor de dezvoltare in organizatii publice si private, s coordoneze activitati de marketing si logistica si sa
raspunda eficient provocarilor dinamice ale mediului de afaceri contemporan.

Curriculumul este organizat pe module fundamentale, de specialitate si optionale, asigurand o pregatire comprehensiva si integrata in
cele trei domenii principale. Printre tematicile centrale ale programului se regasesc:

1) management strategic si operational — dezvoltarea abilitatilor de analiza decizionala, leadership si coordonare a resurselor
organizationale;

2) marketing digital, comunicare integrata si analiza de piata — intelegerea profunda a comportamentului consumatorului si a tehnicilor
moderne de promovare;

3) logistica durabila si lanturi de aprovizionare — proiectarea si optimizarea proceselor logistice in context global si sustenabil.

Programul include si o componentd semnificativa de cercetare aplicatd in domeniul managementului si marketingului, care sprijina
dezvoltarea de solutii inovative si fundamentate stiintific. Studentii sunt incurajati sd participe activ la proiecte de cercetare, sd utilizeze
instrumente moderne de analiza si sd colaboreze cu mediul economic real prin stagii de practica si consultanta.

Un alt aspect important este accentul pus pe formarea competentelor antreprenoriale si manageriale necesare pentru initierea si
dezvoltarea de afaceri proprii sau pentru asumarea de roluri de conducere in organizatii complexe. Aceasta orientare practica faciliteaza integrarea
rapida a absolventilor pe piata muncii si creste atractivitatea profesionald a acestora.

Absolventii programului sunt pregatiti pentru ocuparea unor functii precum: market analyst, traffic manager, account manager, consilier
de marketing, brand manager assistant, logistic planner, media planner, strategic project coordinator, product manager assistant, etc.

Prin caracterul sau interdisciplinar si orientarea spre aplicabilitate, programul Management, Marketing si Logistica contribuie la
formarea unor profesionisti adaptabili, creativi si pregatiti sa raspunda nevoilor reale ale economiei moderne. Recunoscut pentru relevanta sa
academica si practica, programul oferd o baza solidd pentru evolutia in cariera si, totodata, pentru accesul la studii doctorale in domenii conexe.

1. Program Description

The Master's program Management, Marketing and Logistics is an advanced educational path designed to prepare professionals
capable of managing the complexity of organizational processes in today's economic environment. It falls within the general field of study 041
— Economic Sciences, with professional training areas in 0413 — Business and Administration and 0414 — Marketing and Advertising, and
corresponds to level 7 of the ISCED/CNC qualification framework.

The program is structured to combine rigorous theoretical knowledge with practical training, placing emphasis on the development of
strategic, operational, and analytical skills essential to modern economic activity. Graduates will be able to formulate and implement
development strategies in public and private organizations, coordinate marketing and logistics activities, and respond effectively to the dynamic
challenges of the business environment.

The curriculum is organized into fundamental, specialized, and optional modules, ensuring comprehensive and integrated training in
the three main areas. Core topics covered by the program include:

1) Strategic and operational management — developing decision-making, leadership, and resource coordination skills;

2)  Digital marketing, integrated communication, and market analysis — gaining an in-depth understanding of consumer behavior and
modern promotion techniques,

3)  Sustainable logistics and supply chain management — designing and optimizing logistics processes in a global and sustainable context.

The program also includes a strong applied research component in the fields of management and marketing, supporting the
development of innovative and evidence-based solutions. Students are encouraged to actively participate in research projects, use modern
analytical tools, and collaborate with real-world businesses through internships and consultancy initiatives.

Another key focus is the development of entrepreneurial and managerial competencies necessary for launching and managing one’s
own business or taking on leadership roles in complex organizations. This practical orientation facilitates a smooth integration into the labor
market and enhances the professional appeal of graduates.

Graduates will be qualified for entry-level and mid-level positions such as: market analyst, traffic manager, account manager,
marketing consultant, brand manager assistant, logistics planner, media planner, strategic project coordinator, product manager assistant, and
others.

Thanks to its interdisciplinary nature and applied focus, the Management, Marketing and Logistics program contributes to the
formation of adaptable, creative professionals ready to meet the real-world needs of today’s economy. Recognized for both its academic and
practical relevance, the program provides a solid foundation for career advancement and access to doctoral studies in related fields.

1. Onucanue o6pasoeamenvhoil RPOZpammol

Maeucmepckas npoepamma «Menedicmenm, mapkemuHe u J02UCTHUKAY» Npedcmagnaem co6oil npoosuHymulil 06pa3oeamenvHulil
KYpC, HANpasneHHwlll Ha NO020MOBKY CReyuanucmos, CHOCOOHbIX YNPAGIAmMb CIONCHLIMU OP2AHUBAYUOHHLIMU NPOYECCAMU 8 COBPEMEHHbIX
9KOHOMUYecKux ycnosusix. [Ipoepamma omuocumes k 06wemy nanpasienuro 041 — Dxonomuueckue Hayku, co cneyuanuzayuamu 6 0413 — busnec
u ynpasnenue, a maxsce 0414 — Mapxemune u pexnama, u coomeemcmeayem yposuro 7 CNC/ISCED.

Ilpoepamma cmpykmypuposana maxum o06pazom, umobvl covemamsv @GYHOAMEHMATLHYIO MEOPEeMuUiecKylo NoO20MO6KY C
NPAKMUYECKUMU HABLIKAMU, AKYEHMUPYs GHUMAHUE HA pPA3GUMUU CMPAMe2UdecKux, ONepayuoHHbIX U AHATUMUYECKUX KOMNemeHyut,
Heo0X00UMbIX 8 COBPEMEHHOU IKOHOMUKe. Buinycknuku cmozym paspabamuléams u 6HeOpAmMb cmpamezuy pa3eumust 8 NyOIUYHbIX U YACTIHBIX
Op2aHu3ayusx, KOOPOUHUPOBAMb OesIMELbHOCMb 68 001ACmU MAPKEMUH2A U TOSUCIMUKU, d MAK’ce IPPekmuero peazupoeams Ha OUHAMUYHbLE
6b1308b1 0€10601i Cpeobl.

Vuebnouii nnan exnrouaem ynoamenmanvHuie, cneyuaru3uposanHvie U QaxyibmamusHsie MOOyaU, obecneuudas KOMNIEKCHYIO U
UHMe2PUPOBAHHYIO NOO2OMOBKY 8 MPEX Kuouegwlx Hanpagienusx. Cpeou 0CHOBHbIX meM NPoSpPaMMbL:



®  cmpameeudeckuil U ONEPAYUOHHBIN MEHEOICMEHM — PpA36UMUe HABbIKOE NPUHAMUSL PeuleHull, Auoepcmed U KoopOUHAyuu
OP2aHU3AYUOHHBIX PECyPCO8;

®  yugposoll Mapkemune, UHMESPUPOBAHHbBIE KOMMYHUKAYUY U AHAIU3 PbIHKA — 21y60Koe NOoHuMaHue nogedenust nompebumenetl u
COBPEMEHHBIX MEeMOO08 NPOOBUINCEHUSL;

®  ycmouuueas 102UCmUKAd U YenouKu NOCMABOK — NPOEKMUPOSAHUE U ONMUMUZAYUSL TOSUCTNUYECKUX NPOYECCO8 6 2l0OAIbHOM U

YCMOUYUBOM KOHMEKCme.

Tpoepamma makdice gKOUACM 3HAYUMbLL KOMAOHEHM NPUKIAOHBIX UCCIe008AHULL 6 00ACMU MEHEONHCMEHMA U MApKemuHed, Ymo
cnocobemayem paspabomie UHHOBAYUOHHBIX U HAYYHO 060CHO8aNHbIX peuenuil. CmyoeHmbl NOOWPsIIOMcs K YHACMUIO 8 UCCIe008aMeNbCKUX
NPOeKmax, UCnOIb306AHUIO COBPEMEHHBIX AHATUMUYECKUX UHCMPYMEHIOS, d MaKdjice K COmpyOHU4ecmeay ¢ peanbHoll 0eio8oll cpedoll uepes
CMAdICUPOBKU U KOHCYTbIMAYUU.

OmoenvHoe 6HUMaHUe YOeNsemcs pa3gumuro NPeOnpPUHUMAMeENbCKUX U YNPAGIEHYECKUX HABbIKO8, HeOOXOOUMBIX KaK Oisl CO30aHUS
cobcmeennoeo busHeca, maxk u O GbINOIHEHUs PYKOGOOSWUX POJel 8 CIOJICHBIX Op2aHu3ayusx. Dma npakmuyeckdas HanpaeieHHoCmb
cnocobemayem Gvicmpoil unmezpayul 8bINYCKHUKO8 HA PblHKe MPyod U NOGblUAem UX NPOPeCcCUOHANbHYIO NPUBLEKAMENbHOCb.

Beinyckuuku npoepammvl n0020mosieHbl K MAKum O0IHCHOCIAM, KAK: AHATUMUK PLIHKA, MpaguK-meneodicep, aKkaynm-meneodicep,
MAPKEeMUH208bILIL  KOHCYJIbMAHM, NOMOWHUK OpeHO-MeHeddcepa, N02UCM-NAAHUPOSWUK, MeOUanianep, KOOPOUHAMOpP CMPAMeSUYecKux
NPOEKmMos, NOMOWHUK NPOOAKm-MeHedxcepa u op.

bnazooaps mesmcoucyuniuHapHomy nooxoo0y u RNPAKMUYEeCKOU HANpaeieHHocmu npozpamma «Meneocmenm, mapkemune u
Jo2ucmuKay Gopmupyem aoanmueHvlX, KpeamusHblX CHeYUdiucmos, 20MOBbIX OMEeUanmsv HA peanbHble NOMPeOHOCMU COB8PEMEHHOU
akonomuxu. Tlpoepamma npusnana Kax akademudecku, mak u NPAKMUYecKy 3HavumMas, npeoocmaegisis NPOYHYI0 0CHO8Y KAK OJi KAPbePHO2O
pocma, max u 015t ROCMYNJeHUs. 8 OOKMOPAHMYPY NO CMENCHIM HANPAGTEHUSIM.

2. Competentele generale si profesionale asigurate de programul de studii
Programul de master Management, Marketing si Logistica reprezintd un traseu educational avansat, orientat spre formarea aprofundata
a specialistilor capabili sa gestioneze procese complexe din cadrul organizatiilor economice, in contexte nationale si internationale. Structura
programului este conceputd pentru a dezvolta competente esentiale in management strategic, marketing operational si digital, logistica durabila
si luarea deciziilor, oferind o baza solida de cunostinte teoretice si abilitati aplicative, adaptate cerintelor pietei muncii.
Competentele generale:
CG 1. Aplicarea mecanismelor economice si a conceptelor majore ale economiei
CG 2. Organizarea activitatii conform cadrului juridic aferent afacerilor
CQG2 .Elaborarea strategiilor si a deciziilor de asigurare a dezvoltarii durabile a entitétilor
CG 3. Analiza datelor si informatiilor din diverse domenii functionale ale afacerilor
CG 4. Luarea deciziilor pentru rezolvarea si identificarea solutiilor optime
CG 5. Respectarea principiilor de etica profesionala
CG 6. Elaborarea si implementarea strategiilor in vederea asigurarii dezvoltarii durabile
Competentele profesionale:
CP 1. Elaborarea si implementarea unui sistem managerial eficient
CP 1. Elaborarea si implementarea unui sistem managerial eficient
CP 2. Identificarea obiectivelor strategice si indicatorilor de performanta
CP2. Organizarea si evaluarea procesului de cercetare in marketing*
CP 3. Coordonarea activitatilor operationale
CP 4. Asigurarea calitatii proceselor/ produselor/ serviciilor
CP 5. Managementul bugetelor si finantelor
CP 6. Managementul resurselor umane
CP 7. Organizarea activittilor de marketing
CP 8. Oferirea de consultantd cu privire la solutiile de eficientizare a proceselor de afaceri
CPS8. Organizarea activitatii de achizitii*
CP 9. Implementarea schimbarilor organizationale
CP9. Organizarea activitdtilor de transport, depozitare si distributie a bunurilor*
CP 10. Restructurarea si transformarea sustenabila a afacerii
CP10. Organizarea activitatilor de publicitate, relatii publice si de informare publica*
CP 11. Proiectarea si realizarea cercetarilor stiintifice
CP11. Gestionarea campaniilor de comunicare ale organizatiei*
CP12. Monitorizarea contextului creativ in realizarea activitatilor de marketing*
CP14. Eficientizarea activitatilor de marketing*
Competentele transversale:
CT 1. Generarea de idei creative si rezolvarea problemelor
CT 2. indeplinirea sarcinilor stabilite in mod autonom si responsabil
CT 3. Comunicarea, colaborarea si munca in echipa
CT 4. Utilizarea eficienta a tehnologiilor digitale
CT 5. Adaptarea rapida si eficienta la schimbari/ Agilitate
CT 6. Dezvoltarea personala si profesionala
CT 7. Dezvoltarea parteneriatelor
Absolventii programului ,,Management, Marketing si Logistica” dobandesc cunostinte aprofundate si aplicate in domeniile
managementului organizational, marketingului strategic si logisticii moderne. Printre cunostintele esentiale se regasesc:
1) analiza si formularea strategiilor de dezvoltare organizationala;
2) utilizarea instrumentelor de cercetare a pietei si luarea deciziilor informate;
3) aplicarea tehnologiilor digitale In procesele logistice si de marketing;
4) proiectarea lanturilor de aprovizionare durabile si optimizarea acestora.
Programul pune un accent deosebit pe dezvoltarea abilitatilor practice, inclusiv:
1) elaborarea si implementarea planurilor de afaceri si marketing;
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2) gestionarea relatiei cu clientii si cu partenerii de afaceri;
3) folosirea datelor in procese decizionale si in evaluarea performantei;
4) integrarea eficienta in echipe multidisciplinare si internationale.

Programul este conceput pentru a forma specialisti capabili sa actioneze cu autonomie in procesul decizional, sa adapteze strategiile
organizationale la dinamica mediului economic si sa respecte principiile eticii si responsabilitatii corporative. Absolventii sunt pregatiti sa
activeze atat in sectorul privat, cat si in cel public sau in organizatii internationale, demonstrand flexibilitate si orientare catre performanta si
inovatie.

Acest program contribuie la formarea unor profesionisti competenti, versatili si orientati spre dezvoltare continud, pregatiti sa raspunda
provocdrilor complexe ale mediului economic contemporan si sa contribuie activ la evolutia organizatiilor moderne.

2. General and professional competences provided by the study program

The Master’s program Management, Marketing and Logistics is an advanced educational path aimed at the comprehensive training
of specialists capable of managing complex processes within economic organizations in both national and international contexts. The structure
of the program is designed to develop essential competencies in strategic management, operational and digital marketing, sustainable logistics,
and decision-making, providing a solid foundation of theoretical knowledge and applied skills tailored to labor market demands.

General Competencies (GC):

GCl1. Applying economic mechanisms and key economic concepts

GC2. Organizing activities in accordance with the legal framework relevant to business

GC3. Developing strategies and decisions to ensure the sustainable development of entities

GC4. Analyzing data and information from various functional areas of business

GCS. Making decisions to identify and implement optimal solutions

GC6. Observing professional ethical principles

GC7. Designing and implementing strategies for sustainable development

Professional Competencies (PC):

PC1. Designing and implementing an effective management system

PC2. Identifying strategic objectives and performance indicators

PC3. Organizing and evaluating the marketing research process*

PC4. Coordinating operational activities

PC5. Ensuring the quality of processes/products/services

PC6. Managing budgets and finances

PC7. Managing human resources

PCS8. Organizing marketing activities

PCY. Providing consultancy on business process optimization solutions

PC10. Organizing procurement activities*

PC11. Implementing organizational change

PC12. Organizing transport, storage, and distribution of goods*

PC13. Business restructuring and sustainable transformation

PC14. Organizing advertising, public relations, and public information activities*

PC15. Designing and conducting scientific research

PC16. Managing organizational communication campaigns*

PC17. Monitoring the creative context in marketing activities*

PC18. Improving the efficiency of marketing activities*

Transversal Competencies (TC):

TCI. Generating creative ideas and problem-solving

TC2. Performing tasks autonomously and responsibly

TC3. Communication, collaboration, and teamwork

TCA. Efficient use of digital technologies

TC5. Rapid and effective adaptation to change / Agility

TC6. Personal and professional development

TC?7. Developing partnerships

Graduates of the “Clinical Psychology and Psychological Counseling” program gain in-depth and applied knowledge in clinical
psychology and counseling, covering both fundamental and specialized aspects. Among the essential knowledge provided, graduates learn to:

e differentiate and analyze types of psychological problems and complex clinical situations,

e master key notions of psychological diagnostics, professional ethics, and intervention techniques,

e integrate methodological and research elements into professional activities to contribute to advancing knowledge in the field.
The program places a strong emphasis on the development of practical skills, including:
e applying psychological diagnostic tools and interpreting obtained data;
® designing and implementing personalized therapeutic interventions;
e using varied methods of psychological counseling.
e cffectively collaborating in multidisciplinary teams and providing psychological support in diverse contexts.
Graduates of the “Management, Marketing and Logistics” program acquire advanced and applied knowledge in the fields of
organizational management, strategic marketing, and modern logistics. Key knowledge areas include:
1)  Analyzing and formulating organizational development strategies;
2)  Using market research tools and making data-informed decisions;
3)  Applying digital technologies in logistics and marketing processes;
4)  Designing and optimizing sustainable supply chains.
The program places strong emphasis on the development of practical skills, including:
1)  Developing and implementing business and marketing plans;
2)  Managing client and business partner relationships;
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3)  Utilizing data in decision-making and performance evaluation;
4)  Integrating effectively into multidisciplinary and international teams.

The program is designed to train professionals who are capable of acting autonomously in decision-making processes, adapting
organizational strategies to the dynamics of the economic environment, and upholding the principles of ethics and corporate responsibility.
Graduates are prepared to work in both the private and public sectors, as well as in international organizations, demonstrating flexibility and a
strong orientation toward performance and innovation.

This program contributes to the formation of competent, versatile professionals committed to continuous development, well-equipped
to respond to the complex challenges of today’s economic landscape and actively contribute to the advancement of modern organizations.

2. Obwgue u npogheccuonanvrvle KOmMnemeHyuu, odecneuusaemvle 00pPaA308ameIbHON NPOZPAMMON

Maeucmepckas npoepamma «Mernedsicmenm, mapkemune u 102UCMUKA» NPeOCmasisiem codou npoOSUHYmMyH0 00pa306amebHy0
npocpammy, OpueHmupOSaHHylo HA YerLyONeHHYI0O NOO2OMOBKY CNeYUudiucmos, CnOCOOHbIX YNPABIAMb CIONCHBIMU NPOYECcCami 8 pPaMKax
IKOHOMUYECKUX OP2AHU3AYUL 8 HAYUOHATLHOM U MeXCOVHAPOOHOM KoHmekcme. CmpyKmypa npoepammsl HANpasieHa Ha pa3eumue Kio4egbix
KomMnemenyuii 8 001aCmu Cmpame2uiecko20 MeHeONCMeHma, ONepayuoOHHO20 U YUGPo8o2o MapKemunea, yCmouyugol 102UCmuKy U NPUHAMuUs
pewenutl, obecneuudas NPOYHy0 meopemudeckyio 6asy u npaKmuiecKue HagvlKu, COOMeemcmayiowue mpebosanuam poinka mpyod.

Obwue komnemenyuu (CG):

CG 1. Ilpumenenue IKOHOMUYECKUX MEXAHUZMOB U KIOUEGLIX IKOHOMUUECKUX KOHYEeNYull

CG 2. Opeanuzayus dessmenibHOCMU 8 COOMEEMCMBUL ¢ NPAB08oL 6a30ll, pecynupyroueti busHec

CG 3. Pazpabomra cmpamezuii u npursimue pewieHuil 0iisi 00ecneyerus yCmouuue020 pa3eumust Opeanu3ayull

CG 4. Ananu3z dannwix u uHGoOpMayUU U3 PAIUYHLIX PYHKYUOHATBHBIX 0bacmell busHeca

CG 5. Ilpunamue pewenutl u paspabomxa ONMUMATbHBIX PeUeHUll 8 CLOHCHBIX CUMYayuUsax

CG 6. Cobaro0enue npuHyunog nNPo@deccuoHaIbHO SMUKY 68 YNPABLEeHYECKOU NPAKMUKe

CG 7. Paspabomxa u pearuzayusi cmpamezuil yCmMouyugo2o pa3eumus

Ipogpeccuonanvrvie komnemenyuu (CP):

CP 1. Pazpabomxa u enedpeHue 3¢phekmuenoll cucmemuvl YnpasieHus

CP 2. Onpeoenenue cmpameauueckux yeneti u nokasameneu sggexmusnocmu

CP 3. Opeanuzayus u npogedenue MapKemuH208bIX UCCLed08aHUll*

CP 4. Koopounayusi onepayuoHHoU 0esimeibHOCMU OPeanu3ayuil

CP 5. Obecneuenue kawecmea npoyeccos, NPOOYKMos u yciye

CP 6. Ynpasnenue 6r00xcemamu u PUHAHCOBLIMU pecypcamu

CP 7. Ynpasnenue yenogeueckumu pecypcamu

CP 8. Opeanuszayus MapkemuH20801U 0essmeabHOCU

CP 9. KoncyremupogaHue no 60npocam onmumusayuy GusHec-npoyeccos

CP 10. Opeanuzayus npoyeccos 3aKynku u cHabxicenus™

CP 11. Peanusayust OpeaHu3ayUuOHHbIX U3MEHEHUU

CP 12. Opeanuzayus npoyeccos mpancnopmupoeKu, Xpanenus u pacnpeoesienus mosapos™

CP 13. IIposedenue pecmpykmypusayuu u yCmou4ugo mpancoopmayuu 6uzreca

CP 14. Opeanusayus u ynpaeienue peknamuot, PR-0esmenvHocmbio u 06uecmeeHHbiM uHpopmuposaruem™

CP 15. IIpoexmuposanue u peanuzayusi HaAyYHbIX UCCTEO08AHUL

CP 16. Ynpasnenue KOMMYHUKAYUOHHBIMU KAMRAHUAMU Opeanuzayuu™

CP 17. Monumopure KpeamugHo20 KOHMEKCMA 6 MAPKemuH20801 oesimeabHocmu ™

CP 18. Iosviuenue s¢hpexmusnocmu Mapremun2oeol desmenvhocmu*

Tpanceepcanvhvie (naonpogpeccuonanvivie) komnemenyuu (CT):

CT 1. @opmuposanue u pazgumue KpeamusHO20 MbIULIEHUs. U HABLIKOG peuenus: npodiem

CT 2. Camocmosmenvhoe 1 OmMEemcmeeHHoe GblNOIHEHUE NPOPECCUOHANbHBIX 3A0aY

CT 3. Dgpexmusnan kommyHuxkayus, compyoHUHeCcmeo u KOMaHOHAas paboma

CT 4. Hcnoavzosanue co8pemMeHHbIX Yu@posblx MexHOI02Ull 8 NPOpeCCUOHATLHOU 0esmeTbHOCIU

CT 5. Aoanmayus Kk usMeHeHUsAM U pazeumue OpeaHu3ayUOHHOU 2uOKOCmu

CT 6. Iloooepaircanue MuyHOCMHO20 U NPOPDECCUOHANLHOLO PA3GUMUSL

CT 7. Yemanosnenue u pazsumue npogeccuoHanibHbix napmuépcme

Beinyckuuxu npocpammel «Meneddcmenm, mapkemune u I10SUCIUKAY ROAYHAIOM YyenyOneHnvle U NPuKiaoHvie 3Hauus 6 obiacmu
0pP2AHU3AYUOHHO20 MEHEONHCMEHMA, CMPAMe2Uiecko20 MapKkemuHnaa u cogpementoll rozucmuxu. K xuouesvim snanusim ommocamest:

®  ananusz u paspabomka cmpamezuli Op2aAHU3AYUOHHO20 PA3CUMUSL,

UCNONL308AHUE UHCMPYMEHNO8 MAPKEMUH20BbIX UCCAe008AHUN U NPUHAMUE 0O0CHOBAHNBIX PeUeHUl,
npumererue Yyu@dposvix MexHoN02Ull 8 T0SUCMUYECKUX U MAPKEMUH208bIX NPOYeCcax,
NPOEKMuUposanue u ONMUMU3AYUL YCMOUYUBIX YenoyeK NOCMABOK.
Ilpoepamma oenaem akyenm Ha pa3gumuy NPAKMUYECKUX HA8bIK08, KIIOYAA!
paspabomxy u peanuzayuro GUsHec- U MApKemuH208bIX NAAHO8,
ynpagnenue 63auMOONMHOUWEHUAMU C KTUSHMAMU U NAPMHEPAMU,;
UCNONBL306aHUE OAHHBIX 8 NPOYECCe NPUHAMUSL PeuleHUl U OYeHKU I pexmusnocmu,
aghpexmusHyrO uHMeESPaAYUIO 6 MENCOUCYUNTUHAPHBLE U MENHCOYHAPOOHBIE KOMAHObL.
Ilpoepamma nayerena Ha NOO20MOBKY CHEYUANUCINOB, CHOCOOHLIX ABMOHOMHO NPUHUMAMbL  pewenus, a0anmuposams
Op2aHU3aYUOHHbIE CIPAMe2Uul K USMEHAIOWelicsl IKOHOMUHECKOU cpede u cob00ams dmuieckue u KOpnopamughvle cmanoapmul. Boinycknuxu
20mogbl pabomamy Kax 6 4ACMHOM, MAK U 8 20CYOaPCMBEHHOM CEKMOpe Ul 8 MeNCOYHAPOOHbIX OPeAHU3AYUAX, OMOHCMPUPYS 2UOKOCHb,
OPUEHMUPOBAHHOCMb HA Pe3YIbMAam U UHHOBAYUOHHOE MblUULEHUE.

DOma npoepamma opmupyem KOMNemenmHuuIx, YHUBEPCATbHBIX U OPUEHMUPOBAHHLIX HA pa3gumue npo@deccuonanos, cnocooOHuix
CHPABIAMBCA CO CLONCHBIMU BbI308AMU COBPEMEHHOU IKOHOMUKU U BHOCUMb AKMUBHDIL BKIIAO 8 PA3GUMUE COBDEMEHHBIX OP2AHUZAYUIL.
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3. Obiectivele programului de studii, inclusiv corespunderea acestora misiunii universitaitii

Programul de master Management, Marketing si Logisticd este conceput pentru a forma specialisti capabili sa gestioneze eficient
procese economice complexe si sa contribuie la dezvoltarea sustenabild a organizatiilor in contexte nationale si internationale. Programul pune
accent pe formarea competentelor strategice si operationale necesare pentru adaptarea la dinamica mediului de afaceri contemporan si pentru
asumarea responsabila a deciziilor economice.

Acest demers educational se aliniazd misiunii Universitatii Libere Internationale din Moldova (ULIM), fiind fundamentat pe directiile
stabilite de Strategia de dezvoltare ,,Educatia 2030”, Cadrul National al Calificarilor (CNCRM) si Cadrul European al Calificarilor (EQF).
Totodata, programul este integrat in obiectivele institutionale prevazute in Carta ULIM si Strategia de dezvoltare a universitatii pentru perioada
2025-2030, in deplind concordanta cu valorile si conceptul educational promovat de Facultatea de Stiinte Sociale si ale Educatiei.

in acord cu misiunea ULIM, programul contribuie la transmiterea valorilor culturale universale si nationale, promovéand dezvoltarea
profesionald si umanad a tinerelor generatii. Acesta este orientat spre formarea studentilor intr-un spirit democratic, bazat pe respectul pentru
drepturile individuale, responsabilitate sociald si implicare activa in progresul economic, social si cultural al societatii.

Obiectivele specifice ale programului:

1) Dezvoltarea unei baze solide de cunostinte teoretice si aplicative In domeniile managementului, marketingului si logisticii, cu accent
pe luarea deciziilor strategice si operationale;

2) Pregdtirea pentru identificarea si implementarea solutiilor inovatoare in administrarea afacerilor, in corelare cu cerintele pietei si
tendintele globale;

3) Insusirea tehnicilor moderne de analizi de piatd, comunicare integrata si marketing digital, adaptate la comportamentul consumatorului
si contextul tehnologic actual;

4) Formarea abilitatilor necesare pentru proiectarea si optimizarea lanturilor de aprovizionare si gestionarea eficienta a proceselor
logistice;

5) Dezvoltarea capacitdtii de colaborare in echipe multidisciplinare si multiculturale, contribuind la cresterea performantei
organizationale;

6) Asimilarea principiilor etice si responsabilitatii corporative, fundamentale in luarea deciziilor si gestionarea relatiilor cu partenerii
interni $i externi;

7) Formarea competentelor analitice si metodologice necesare in cercetarea aplicata si in evaluarea performantei organizationale;

8) Cultivarea unei atitudini de invatare continud si adaptare la schimbarile economice, tehnologice si organizationale, in vederea
dezvoltarii unei cariere sustenabile.

Aceste obiective reflectd angajamentul programului pentru pregatirea unor specialisti competenti, inovatori si orientati spre
performanta, capabili sd contribuie activ la transformarea organizatiilor moderne si la crearea de valoare economica si sociald. Absolventii vor
fi profesionisti responsabili, flexibili si capabili sa raspunda provocarilor complexe ale mediului economic globalizat.

3. Objectives of the Study Program, Including Alignment with the University's Mission

The Master's program Management, Marketing and Logistics is designed to train specialists capable of efficiently managing complex
economic processes and contributing to the sustainable development of organizations in both national and international contexts. The program
emphasizes the development of strategic and operational competencies necessary for adapting to the dynamics of today’s business environment
and for taking responsible economic decisions.

This educational initiative aligns with the mission of the Free International University of Moldova (ULIM) and is based on the
guidelines outlined in the “Education 2030” Development Strategy, the National Qualifications Framework of the Republic of Moldova
(CNCRM), and the European Qualifications Framework (EQF). Furthermore, the program is integrated within the institutional objectives
established in the ULIM Charter and the University Development Strategy for the period 2025-2030, in full alignment with the values and
educational vision promoted by the Faculty of Social Sciences and Education.

In accordance with ULIM’s mission, the program supports the transmission of universal and national cultural values, while promoting
both professional and personal development of the younger generations. It is oriented towards educating students in a democratic spirit,
grounded in respect for individual rights, social responsibility, and active involvement in the economic, social, and cultural progress of society.

Program Objectives:

1)  Developing a solid foundation of theoretical and applied knowledge in the fields of management, marketing, and logistics, with a focus
on strategic and operational decision-making;

2)  Preparing students to identify and implement innovative solutions in business administration, aligned with market requirements and
global trends;

3)  Acquiring modern techniques for market analysis, integrated communication, and digital marketing, tailored to consumer behavior
and the current technological landscape;

4)  Building skills necessary for designing and optimizing supply chains and efficiently managing logistics processes;

5)  Enhancing the ability to collaborate in multidisciplinary and multicultural teams, contributing to organizational performance;

6) Assimilating ethical principles and corporate responsibility as core values in decision-making and in managing internal and external
stakeholder relationships;

7)  Developing analytical and methodological competencies required for applied research and for evaluating organizational performance;

8) Fostering a continuous learning mindset and the capacity to adapt to economic, technological, and organizational changes in pursuit
of a sustainable career path.

These objectives reflect the program’s commitment to preparing competent, innovative, and performance-oriented professionals who
are capable of actively contributing to the transformation of modern organizations and to the creation of both economic and social value.
Graduates will become responsible and adaptable professionals, equipped to meet the complex challenges of the global economic environment.

3. l]enu obpazosamenvnoii npozpammol, 6KII04As COOMBEMCIMEUE MUCCUL YHUGEPCUMEMA

Maeucmepckas npocpamma «Meneoxicmenm, mMapKkemune u J102UCIUKAY HANPAGIEHd HA NOO2OMOBKY CReYUuaIucnos, cnocobHbIX
aphexmusHo ynpagnsimo CLONCHLIMU IKOHOMUYECKUMU NPOYeccamu U Cnocobcmeosams YCMOUYUGOMY PA36UMUIO  OP2AHU3AYULL 8
HAYUOHATLHOM U MeNCOYHAPOOHOM KoHmekcme. [Ipoepamma akyenmupyem @HuMaHue HA GOPMUPOBAHUU CIPAESUYECKUX U ONEePAYUOHHBIX
KoMnemenyuil, HeoOX0OUMbIX Ol A0aNMayu K OUHAMUKE COBPEMEHHO20 0el08020 MUpa U Ol OMEEMCMBEHHO20 NPUHAMUSL IKOHOMUUECKUX
pewenuti. Dmom 06pazosamenvhvlii NOOX00 coomeemcmeayem muccuu Medcoynapoorozo nezagucumozo yHusepcumema Moaoogvr (ULIM),
bazupysce Ha HanpasieHusx, ycmarognennvix 6 Cmpamezuu pazsumus « Obpazosanue 2030y, Hayuonanvroti pamre keanugpuxayuti (CNCRM)
u Eeponetickoii pamke keanugurkayuii (EQF). Ilpocpamma maxoice unmezpupo8ana 6 UHCIMumyyuoHAaIbHble yeu, npedycmompenuvie Y cmasom
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ULIM u Cmpamezueui pazeumus ynusepcumema na nepuoo 2025-2030 zz., 8 nonHoii 2apmonuu ¢ yeHHoCmamu u 06pazoeamenvHoll Konyenyuel,
npoosucaemoli Paxyibmemom coyudaIbHbIX HayK U 00PaA308aHU.

B coomsemcmesuu c muccueit ULIM, npoepamma cnocobcmeyem nepedaye yHUBEPCAnbHbIX U HAYUOHATLHBIX KYIbINYPHBIX YyeHHOCMell,
nooodepacusas npogeccuonanvbHoe U IUYHOCHHOe pazgumie Moaoobix noxonenuu. Ona opueHmuposana Ha @Gopmuposaue y CmyoeHmos
0eMOKDAMUYECK020 0YXd, Y8aNCEHUs K UHOUBUOYANLHbIM NPABAM, COYUATIbHOLU OMBEMCMBEHHOCIU U AKMUBHO20 YUACMUS 6 IKOHOMUUECKOM,
COYUANLHOM U KYIIbIMYPHOM npocpecce 06ujecmad.

Konkpemnvie yenu npozpammor:

1)  Dopmuposanue npouroii meopemuyeckol U NPaKmMu4eckou 6asvl 3HAHULl 8 0OIACMU MEHEONCMEHMA, MAPKEMUH2A U TOSUCIUKU C

AKYEeHmoM Ha Cmpame2uyeckoe u ONepayuoHHoe NPUHAMUeE peueHutl,

2)  Toozomoska K 6bisileHUI0 U 6HEOPEHUIO UHHOBAYUOHHbIX PEeUleHUll 8 YNpasieHuy OU3HeCOM, 6 COOMBEMCMEUU ¢ MpPeboBaAHUAMU

PYIHKA U 2100ANIbHBIMU MEHOSHYUSMU,

3)  Ocsoenue cospemeHHbIX MEMO0O08 AHANU3A PLIHKA, UHMESPUPOBAHHBIX KOMMYHUKAYULL U YUPPOBO2O0 MAPKemuH2a, A0anmupoeanHblx

K nogedenuro nompebumeneii u mexHoI02U4eCKOMY KOHMEKCHLY,

4) Passumue HABbIKO8 NPOEKMUPOBAHUA U ONMUMUSAYUU YENnoyeK NOCMABOK U IPOeKmusHoco ynpaeieHus N0SUCMUYecKUMU
npoyeccamii;
5)  Iosviuienue cnocobHOCmU K KOMAHOHOU pabome 6 MyJIbMUOUCYUNTUHAPHBIX U MYTbMUKYIbNYPHBIX KOJIEKMUBAX OISl NOBbIUEHUS

Op2aHU3AYUOHHOU I hekmuerHocmu,

6) Ocsoenue smuuecKux NPUHYUNOE U KOPNOPAMUGHOU OMEEMCMEEHHOCMU KAK OCHOGbl Ol NPUHAMUA peuleHull U YnpaeieHus

OMHOWEHUAMY C 6HYMPEHHUMU U 6HEUWHUMU NAPMHEPAMU,

7)  Dopmuposanue aHATUMUYECKUX U MEMOOON0SUYECKUX KOMHEMeHYUll, HeoOXOOUMbIX Ol NPUKNAOHLIX UCCIe008AHUI U OYeHKU

Op2aHU3aAYUOHHOT dhpexmusrnocmiL;

8) Bocnumarnue ycmaHo8KU HA HenpepvleHoe OOyYeHue u adanmayuro K IKOHOMUHECKUM, MEXHONOSUYECKUM U OP2AHUSAYUOHHBIM

UBMEHEHUAM C Yelblo NOCMPOEHUs. YCMOUYUBOL NPOPDeCCUOHATLHOU Kapbepbl.

Omu yenu ompasxcarom cmpemieHue npocPamMMbl NOO2OMOBUMb KOMNEMEHMHbIX, UHHOBAYUOHHbIX U OPUEHMUDOBAHHBIX HA
De3yIbmam Cneyuanucnos, ChOCOOHbIX AKMUBHO YHACMBO8AMb 8 MPAHCHOPMAYUU COBPEMEHHBIX OPLAHUZAYULL U 8 CO30AHUU IKOHOMUUECKOU U
COYUANLHOU YEHHOCMU. BbINYCKHUKU CMAHYM OMEEmCcmeeHHbIMU U 2UOKUMU NPOGECCUOHANAMU, 20MOBBIMU K 8bI306AM 2100ANUSUPOBAHHO
IKOHOMUYECKOU CPeObl.

4. Racordarea programului de studii si a continuturilor din Planul de invitimant la tendintele internationale din domeniu

Programul de master Management, Marketing si Logistica a fost elaborat in conformitate cu standardele prevazute de Cadrul National
al Calificarilor din Republica Moldova (CNCRM) si Cadrul European al Calificarilor (EQF, nivelul 7 ISCED), precum si cu reglementarile
interne ale Universitatii Libere Internationale din Moldova (ULIM).

Planul de Invatamant este structurat pentru a asigura o formare integrata, aplicativa si orientatd spre piata muncii, fiind aliniat cu
tendintele internationale din domeniile managementului, marketingului si logisticii. Continuturile programului reflectd evolutiile recente in
economia digitald, globalizarea lanturilor de aprovizionare, sustenabilitatea afacerilor, utilizarea inteligentei artificiale in procesele decizionale,
transformarea digitala a marketingului si adoptarea practicilor de management agil si centrat pe client.

Curriculumul include discipline fundamentale si specializate care corespund directiilor de dezvoltare promovate de organizatii
internationale relevante, precum European Marketing Confederation (EMC), European Logistics Association (ELA) si European Foundation for
Management Development (EFMD). De asemenea, planul valorifica bunele practici educationale implementate de universitati europene de
prestigiu si se raporteaza la standardele programelor internationale de tip MBA si Master in Supply Chain Management.

Prin aceasta racordare, programul contribuie la dezvoltarea de competente compatibile cu cerintele economiei globale si la cresterea
mobilitatii si angajabilitatii absolventilor pe plan international.

4. Alignment of the Study Program and Curriculum Contents with International Trends in the Field

The Master's program Management, Marketing and Logistics has been developed in accordance with the standards of the National
Qualifications Framework of the Republic of Moldova (CNCRM) and the European Qualifications Framework (EQF, level 7 ISCED), as well
as with the internal regulations of the Free International University of Moldova (ULIM).

The curriculum is structured to provide integrated and applied training aligned with labor market needs and international trends in
the fields of management, marketing, and logistics. The program content reflects recent developments such as the digital economy, globalization
of supply chains, sustainable business practices, the use of artificial intelligence in decision-making processes, digital transformation of
marketing, and the adoption of agile, customer-centric management models.

The study plan includes fundamental and specialized courses aligned with the development directions promoted by relevant
international organizations such as the European Marketing Confederation (EMC), the European Logistics Association (ELA), and the European
Foundation for Management Development (EFMD). It also draws on best educational practices implemented by leading European universities
and is referenced against the standards of international programs such as MBA and Master in Supply Chain Management.

Through this alignment, the program supports the development of competencies compatible with global economic requirements and
enhances the international mobility and employability of its graduates.

4. Coomeemcmeue yuedHoil npozpammol U COOEPHCAHUS YHUeOHO20 NIANHA MENHCOYHAPOOHBIM MEHOCHUUAM 6 OAHHOI 001acmu

Mazucmepckasn npoepamma «Meneddcmenm, mapkemune U J02UCMUKA» pa3pabomana 6 COOMEeMCMmeuu co CMmaHoapmam,
npedycmompennvimu Hayuonanvnou pamrou xearuguxayuti Pecnybnuxu Monoosa (CNCRM) u Eeponeiickoii pamxoi keamupuxayuii (EQF,
ypogenv 7 ISCED), a maxoice snympennumu nopmamugamu Mesxcoynapoonozo nezagucumozo ynusepcumema Monooewvt (ULIM).

Yuebnout nnan cmpykmypuposan makum ob6pasom, umobsi obecneyuns UHMeSPUPOBAHHYIO, NPUKIAOHYIO U OPUEHMUPOBAHHYIO HA
PBIHOK Mpyoa NO020MOEKY, HAX00ACL 8 COOMBEMCMEUU C MeHCOVHAPOOHLIMU MEHOSHYUAMU 8 001acmu MEeHeOdCMeHma, MapKemunea u
noeucmuxu. Codepocanue npocpamMmvl OmMpaxcaem Hoseluiue UsMEHeHUs 6 YUPpoeoll dKOHOMUKe, 2100anuU3ayUIo Yenoyex NoCMAasok,
yemotiyugoe pazeumue busHecd, UCHOIb308aAHUe UCKYCCMBEHHO20 UHMELNEeKMA 8 NPOYeccax NPUHAMUS peweHull, Yugpoesyio mpancghopmayuro
MapkemuHea u 6HeopeHue 2UOKUX YNpasieH4eckux Npakmux ¢ opueHmayuell Ha Kiuenmd.

Yuebnwuii nnan exnouaem xax gynoamenmanvhvle, max u CReyuUanU3UpOSAHHbIE OUCYUNIUHBL, COOMBEMCMBYIOUUe HANPABIEHUAM
Pasumus, npooguU2aeMblM MAKUMU MeXHCOYHApOOHbIMU Opeanusayuamu, kak Eeponetickas kongheoepayua mapkemunea (EMC), Esponetickas
noeucmuyeckas accoyuayua (ELA) u Eeponetickuii ¢ono pazeumus meneoxcmenma (EFMD). Taxoce o onupaemcs ma Jnyuuiue
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0bpazoeamenvhble NPAKMUKU, peanusyemule 6e0y UMY e6PONENCKUMU YHUBEPCUMEMAaMU, U OPUEHMUPYEMCsL HA CIAHOapmbl MeJICOYHAPOOHbIX
npocpamm, maxux xax MBA u Master in Supply Chain Management.

bnazooapsi maxomy nooxody npocpamma cnocobcmsyem GopmMupoganuo KOMnemeHyul, cOoOmeemcmsylowux mpedosaHusm
2N106aNbHOU IKOHOMUKY, 4 MAKIICe NOGbIULAEN MOOUTLHOCIb U 60CMPeDOBAHHOCIb 8bINYCKHUKOS8 HA MENCOYHAPOOHOM PbIHKe mpyod.

5. Evaluarea asteptirilor sectorului economic si social
Programul de master Management, Marketing si Logistica este proiectat sa raspunda in mod direct cerintelor si asteptarilor sectorului
economic si social, printr-o formare completa, integratda si adaptatd dinamicii actuale a pietei muncii. Printr-o abordare interdisciplinara si
orientatd spre aplicabilitate, programul formeaza specialisti capabili sd gestioneze provocdrile complexe ale mediului de afaceri si ale
ecosistemelor logistice moderne, in contexte economice si sociale dinamice.
Curriculumul este conceput pentru a oferi o pregatire echilibrata, atat teoretica, cat si practica, fundamentata pe standardele Cadrului
National al Calificarilor (CNCRM) si ale Cadrului European al Calificarilor (EQF, nivelul 7 ISCED). Continuturile si structura programului sunt
aliniate cu tendintele internationale in domeniul managementului, marketingului si logisticii, asigurand compatibilitatea pregatirii cu cerintele
globale.
Programul vizeazd dezvoltarea competentelor strategice, operationale si analitice necesare pentru:
1) proiectarea si implementarea planurilor de afaceri;
2) elaborarea strategiilor de marketing si comunicare;
3) optimizarea proceselor logistice si a lanturilor de aprovizionare;
4) utilizarea tehnologiilor digitale in procesul decizional si de analiza de piata;
5) dezvoltarea relatiilor cu clientii si partenerii printr-o abordare sustenabila si etica.
Prin aceasta formare avansatd, absolventii sunt pregatiti sa raspunda nevoilor concrete ale sectorului economic in:
1) intreprinderi mici si mijlocii, prin contributii la cresterea competitivitatii si sustenabilitatii;
2) companii multinationale, prin asumarea de roluri in planificarea strategica, marketing international si logistica globala;
3) institutii publice, prin implementarea de politici si programe economice coerente cu cerintele societdtii digitale si circulare;
4) sectorul antreprenorial, prin dezvoltarea si scalarea unor afaceri proprii inovatoare.
In ceea ce priveste sectorul social, programul contribuie la:
1) sporirea gradului de ocupare prin dezvoltarea capitalului uman si oferirea unei calificari relevante si transferabile;
2) imbunatatirea calitatii vietii, prin formarea de profesionisti capabili sa implementeze solutii durabile si centrate pe nevoile
beneficiarilor;
3) promovarea coeziunii sociale, prin consolidarea responsabilitatii corporative, eticii in afaceri si incluziunii economice.
Absolventii programului sunt echipati cu abilitati esentiale pentru a actiona eficient intr-o varietate de contexte profesionale,
demonstrand flexibilitate, capacitate de analizd, gandire critica si o orientare permanentd catre inovatie si dezvoltare durabild. Ei pot activa cu
succes in:
1) companii din sectoare precum distributie, retail, productie, transport sau consultanta;
2) agentii si organizatii internationale cu profil economic si logistic;
3) proiecte multidisciplinare ce presupun integrarea tehnologiilor emergente si a datelor in procesele decizionale.
Prin aceasta structurd bine articulatd si prin racordarea constanta la asteptarile mediului socio-economic, programul Management,
Marketing si Logistica asigurd nu doar o pregatire academica si profesionala de inalt nivel, ci si capacitatea absolventilor de a contribui activ la
progresul economic, inovarea organizationala si dezvoltarea sustenabila a societatii.

5. Evaluation of Economic and Social Sector Expectations

The Master's program Management, Marketing and Logistics is specifically designed to respond to the evolving needs and expectations
of both the economic and social sectors, through a comprehensive, integrated, and practice-oriented academic experience aligned with the
dynamics of today’s labor market. By adopting an interdisciplinary and application-focused approach, the program trains professionals capable
of managing the complex challenges of modern business environments and logistic ecosystems in diverse and dynamic economic and social
contexts.

The curriculum offers a balanced theoretical and practical education, fully aligned with the standards of the National Qualifications
Framework of the Republic of Moldova (CNCRM) and the European Qualifications Framework (EQF, level 7 ISCED). The program’s content
and structure reflect international trends in management, marketing, and logistics, ensuring the compatibility of graduate qualifications with
global demands.

The program aims to develop strategic, operational, and analytical competencies essential for:

1) designing and implementing business plans;
2) developing marketing and communication strategies;
3) optimizing logistics processes and supply chain operations;
4)  utilizing digital technologies in decision-making and market analysis;
5) managing customer and partner relations through sustainable and ethical approaches.
This advanced training equips graduates to meet the practical demands of the economic sector in:
1)  small and medium-sized enterprises, by contributing to competitiveness and sustainability;
2)  multinational companies, by assuming roles in strategic planning, international marketing, and global logistics;
3) public institutions, by implementing coherent economic policies and programs aligned with digital and circular economy
standards;
4) entrepreneurial ventures, by developing and scaling innovative businesses.

From a social perspective, the program contributes to:

1)  enhancing employment through human capital development and the provision of relevant and transferable qualifications;
2) improving quality of life by training professionals to implement sustainable, needs-based solutions;
3)  promoting social cohesion through corporate responsibility, business ethics, and economic inclusion.

Graduates are equipped with the core skills required to operate effectively in a wide range of professional contexts. They demonstrate
flexibility, analytical capacity, critical thinking, and a continuous focus on innovation and sustainable development. They can successfully work
in:

1) companies operating in distribution, retail, manufacturing, transport, or consultancy;
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2) international agencies and organizations with an economic or logistics focus;
3) multidisciplinary projects involving the integration of emerging technologies and data-driven decision-making.
Through its well-structured academic framework and ongoing alignment with socio-economic sector expectations, the Management,
Marketing and Logistics program ensures not only high-level academic and professional preparation, but also the ability of its graduates to
actively contribute to economic progress, organizational innovation, and the sustainable development of society.

5. Oyenka oxcudanuii IKOHOMUUECKO20 U COYUAILHOZ0 CEKMOPA

Maeucmepckas npozpamma «Menedsrcmenm, MapKemune u 102UCMUKA» PA3PAbOMAHA ¢ Yeablo NPAMO20 OmEemda Ha Mpebo8aHus u
OXHCUOAHUSL IKOHOMUHECKO20 U COYUANLHO20 CEKMOPAd NOCPEeOCMBOM BCECHOPOHHEN, UHMEZPUPOSAHHOU NOO20MOBKU, A0anmMupo8aHHOU K
COBPEeMEeHHOU OuHamMuKe pblHKa mpyoa. bnacodaps mescoucyuniunapruomy u npukiaoHomy nooxooy npocpamma Gopmupyem CReyuaiiucmos,
CHOCOOHBIX CPAGIAMbCA CO CILONCHLIMU BbI308AMU OUHEC-CPEObL U COBPEMEHHBIX NOSUCIUYECKUX IKOCUCIEM 6 YCIOBUAX IKOHOMUYECKOU U
COYUATLHOU UBMEHYUBOCMIU.

Yuebnwuii nian paspaboman ons obecneuenus: cOANAHCUPOBAHHOU NOO2OMOBKU — KAK MeOPemuyeckoll, mak u npaKkmuyeckoi — Ha
ocnose cmanoapmos Hayuonanvnou pamxu xeanuguxayuii (CNCRM) u Eeponeiickoii pamxu keanuguxayuti (EQF, yposenv 7 ISCED).
Cooeporcanue u cmpykmypa npocpammbl COOMEEMCMBYION MeHCOYHAPOOHbIM MEHOEHYUAM 8 OONACMU MEHEOHCMEHMA, MAapKemuHaa u
JIO2UCIUKY, 0Decneyusas enobAIbHYI0 COBMECIUMOCTb KEATUDUKAYUIL.

TIpocpamma nanpasiena Ha pazeumue CMpameudeckiy, ONepayUOHHbIX U AHATUMUYECKUX KOMNeMeHyuil, HeoOX00UMbIX OA:

1)  Ipoexmuposanus u pearuzayuu OU3HeC-NAAHO8;

2)  Paspabomxu MapkemuH208biX U KOMMYHUKAYUOHHBIX CIMPAMESUll;

3)  Onmumusayuu 102ucmuyeckux npoyeccos u yenovex noCmagox;

4)  IIpumenenus yugposvix mexnHonr02uli  npoyecce NPUHAMUA peuieHUull U AHATU3A PLIHKA,

5) Paseumus omHowleHull ¢ KIUEHMAMU U NAPIMHEPAMU C ONOPOIL HA YCMOUYUBLLU U SMUYHBI NOOXO0O.
Brazodaps maxomy yposHio nod20mosKu 6bINYCKHUKU 20MOBbl YO081emE0PUmy peanbHble HOMpedHOCMU IKOHOMUYECKO20 CEKMOPA.:
6 MANBIX U CPEOHUX NPEONPUAMUAX — CROCOOCMBYS NOBLIUEHUIO KOHKYPEHMOCROCOOHOCIU U YCIMOUYUBOCTIU,

® MHO2OHAYUOHANLHBIX KOMNAHUSAX — 3AHUMAS POIU 6 CIPAMESULECKOM NIAHUPOBAHUU, MENCOYHAPOOHOM MaPKemuHee U 2100a1bHOU
nozucmuxe;

® 8 20CYOapCMBEHHBIX VYPENICOEHUSX — Deanusys IKOHOMUYecKue NOIUMUKU U NPOSPAMMbL, COOMBEMCMBYIouUe Mmpedo8anusm
Yughposoeo u yukauuecko2o obujecmsa,

® g NPEONPUHUMAMENLCKOM CEKMOpe — C030a6as U MACUmMAabupys coocmeerHble UHHOBAYUOHHbIE OUZHECDI.

B coyuanvrom acnexme npospamma cnocobcmeyem:

1) Ilosviuwienuro 3ansamocmu uepe3 paszgumue Uelo8e4ecKo20 Kanumaia U npedocmasieHue aKmyaibHOU U J1e2Ko NepeHOCUMOT

Keanugpuxayuu,

2)  Vayuwenuro xavecmea owcusHu 01a200aps  N0020MOBKE CHEYUATUCMO8, CHOCOOHBIX 6HeOpAmb YCHMOUYUGble peleHus,

OPUEHMUPOBAHHBLE HA NOMPEOHOCIU 0DWecmsa;

3)  Vpennenuro coyuanvhoil cniouennocmu — uepes pazgumue KOPROpaAmMuHoL OmeencmeeHHOCHU, OUSHEC-9MUKU U IKOHOMUYECKOU

UHKIO3UU.

Buinyckuuku npoepammsl 001a0ar0m KiiouesbiMu HA8blKamul Oiisl dPPeKMuUsHoU 0esmenbHOCHU 8 CAMbBIX PASHBIX NPOPDECCUOHANLHBIX
KOHMEKCMax, OeMOHCMPUPYs. 2UOKOCMb, AHATUMUYECKOe MblUlleHUe, KPUMUYecKull no0Xo0 U NOCMOSIHHYIO OPUEHMAYUuio HA UHHOBAWUU U
yemotuuusoe passumue. Onu MO2ym yChewtHo pabomama.

® 6 KOMRAHUSX 8 MAKUX CEKMOPAX, KaK OUCMpUuOyyusi, pO3HUYHASL MOP206Is, NPOU3800CMEO, MPAHCNOPM, KOHCANMUHE,
® 6 MEHCOYHAPOOHBIX A2EHMCMEAX U OPLAHUSAYUAX C IKOHOMUYECKUM U TOSUCIUYLECKUM NPOUIeM;
® 8 MHO2ONPODUILHBIX NPOEKMAX, NPEONOALAUIUX UHMESPAYUIO HOBBIX MEXHONO0U U OAHHBIX 8 NPOYECCHL NPUHAMUS PeeHUll.

Brazooaps wemkoii cmpykmype u ROCMOSAHHOU aAKMYanu3ayuy 8 COOMEemcmseunl ¢ OHCUOAHUAMU COYUATbHO-IKOHOMUYECKOU CPeobl,
npoepamma «Menedscmenm, mapkemune u J102UCMUKAy obecneuugaem He MmoabKO GblCOKULL YPOBEHb AKAOEMUYECKOU U NPoPeccuoHaNbHOU
NOO20MOBKU, HO U 20MOBHOCMb GbINYCKHUKOS AKMUGHO YYACMBO8AMb 8 IKOHOMUYECKOM PA36UMUU, OP2AHU3AYUOHHLIX UHHOBAYUSAX U
ycmouuusom npoepecce obwecmaa.

6. Consultarea partenerilor in procesul de elaborare a programului de studii

Pentru a asigura relevanta si adaptarea programului de master Management, Marketing si Logistica la cerintele dinamice ale pietei
muncii, procesul de elaborare a acestuia a inclus o consultare ampla si activa cu parteneri din sectorul economic, logistic si academic. Acest
demers colaborativ a fost esential pentru fundamentarea unui program bine ancorat in realitatile mediului profesional si pentru actualizarea
constanta a continuturilor curriculare in functie de evolutiile pietei si ale tehnologiilor emergente.

Opiniile angajatorilor au fost colectate prin chestionare directionate, interviuri si avize scrise, reflectaind nevoile reale ale companiilor
din domenii precum comert, productie, logistica, marketing digital si consultanta. Colaborarea s-a concretizat si prin implicarea partenerilor in
activitdti comune — workshopuri, conferinte, proiecte pilot — ce au permis identificarea competentelor cheie necesare viitorilor profesionisti si
ajustarea obiectivelor educationale in consecinta.

Cadrele didactice ale facultatii au avut un rol determinant in conturarea si actualizarea programului, propunénd structuri curriculare
relevante, moderne si adaptate cerintelor pietei globale. Aceste propuneri au fost analizate si validate in cadrul sedintelor departamentale, al
echipelor curriculare si al grupurilor de lucru interdisciplinare. Dialogul continuu intre titularii de cursuri a contribuit la coerenta programului si
la integrarea unei abordari transversale in formarea competentelor.

Studentii si absolventii au oferit feedback valoros prin sondaje anuale, interviuri de iesire si intalniri informale, evidentiind punctele
forte ale programului, dar si oportunitatile de imbunatatire. Sugestiile lor au fost luate in considerare pentru actualizarea continuturilor,
diversificarea metodelor de predare si cresterea componentelor practice ale programului.

Consultarea constantd cu partile interesate — angajatori, cadre didactice, studenti si absolventi — a permis adaptarea periodica a
programului la schimbarile economice, tehnologice si sociale. Acest dialog sustinut a contribuit la mentinerea unei pregatiri academice de calitate,
cu relevanta directd pentru angajabilitate si dezvoltare profesionala pe termen lung.

Prin integrarea acestor perspective si printr-o abordare deschisa la inovatie si colaborare, programul de master Management, Marketing
si Logistica reuseste sa raspunda in mod eficient cerintelor pietei si sd contribuie la formarea unor specialisti pregatiti sa activeze in medii
organizationale competitive, dinamice si orientate spre sustenabilitate.
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Absolventii sunt pregatiti sa isi aducd aportul in diverse contexte profesionale ale societdtii contemporane, prin solutii inovatoare,
responsabilitate sociald si viziune strategica.

6. Partner Consultation in the Development Process of the Study Program

The Master’s program Management, Marketing and Logistics was developed through a broad and active consultation process with stakeholders from the
economic, logistics, and academic sectors, in order to ensure its relevance and alignment with the dynamic requirements of the labor market. This collaborative
approach was essential to grounding the program in current professional realities and to supporting the continuous improvement of its curriculum content.

Employer feedback was gathered through targeted questionnaires, interviews, and formal endorsements, providing clear insights into the practical needs
of companies operating in areas such as commerce, production, digital marketing, supply chain, and consultancy. Collaboration with industry partners also
materialized through joint activities—workshops, conferences, and pilot projects—that helped define key competencies expected from future professionals and align
the program’s learning outcomes accordingly.

Faculty members played a central role in shaping and updating the curriculum, proposing relevant and modern structures tailored to global market
demands. Their contributions were discussed and validated within departmental meetings, curviculum development teams, and interdisciplinary working groups.
Ongoing dialogue among course coordinators ensured coherence across the program and promoted a transversal approach to skills development.

Students and alumni offered valuable feedback through annual surveys, exit interviews, and informal discussions, highlighting both the strengths of the
program and areas for enhancement. Their suggestions contributed to content updates, diversification of teaching methods, and strengthening of the program’s
practical components.

Continuous consultation with all stakeholders—employers, faculty, students, and graduates—enabled the periodic adjustment of the program in response
to economiic, technological, and social transformations. This sustained dialogue has ensured a high-quality academic experience, strongly aligned with employability
requirements and long-term career development goals.

By integrating these perspectives and through an approach open to innovation and collaboration, the Management, Marketing and Logistics master’s
program manages to effectively respond to market demands and contribute to the training of specialists prepared to operate in competitive, dynamic and sustainability-
oriented organizational environments. Graduates are prepared to contribute to various professional contexts of contemporary society, through innovative solutions,
social responsibility and strategic vision.

6. Koncynsmayus ¢ napmuépamu é npoyecce paspadomku yueonoil npozpammol

Mazucmepckas npoepamma «Menedscmenm, MapkemuHe u 102UCuKay Oblia paspabomana Ha OCHO8e OOUWUPHO2O U AKMUBHO20
npoyecca KOHCYIbMAayull ¢ npeocmasumensimu IKOHOMUHECKO20, J0SUCIUYECKO20 U AKA0eMUYECKO20 CeKmMopos ¢ yenvlo obecheuenus eé
AKMYAnbHOCMU U COOMEEMCMBUS OUHAMUYHO MEHAIOUUMC MPEOOBAHUAM PbIHKA MPYOd. DmMom no0Xo0 K COmpYyOHUYeCmEy CIma Kiio4eebim
Gaxmopom 6 nocmpoenuy npospammvl, OCHOBAHHOU HA COBPEMEHHbIX Deanusx Npo@PeccUOHANbHOU cpedbl, a MaKdice 6 NOCMOAHHOM
COBePUIEHCME0BAHUU €€ YUeDHO20 COOEPIHCAHUS.

Mnuenus pabomooameneti Ovinu cOGPAHbL ¢ NOMOWBIO YENEBIX AHKEM, CIPYKNYPUPOSAHHBIX UHMEPELIO U OPUYUATLHBIX OM3bIBOE,
YUMo NO360JUNO NOLYUUMb MOYHOE NPeOCMABIeHUe O NPAKMUYECKUX NOMPEeOHOCMAX KOMNAHUL, pAbOmarwux 8 makux oOnacmsax, Kax
Mop206is, Npou3soo0Cmeo, YUGposou Mmapkemuue, ro2ucmuxa u Koucarmuue. CompyOHuuecmeo ¢ npogeccuonanvbHoll cpedoll maxice
NPOSBULOCH 8 OP2AHU3AYUU COBMECHIHBIX MEPONPUAMUL — CEMUHAPOB, KOHEPpeHYUll U NULOMHBIX NPOEKNO8, — KOMopble CHOCOOCMB08aNu
onpeoeneHuio Kuiouesblx KOMnemenyuil, HeoOX00UMbIX OYOVIUM CReyuanucmam, U a0anmayuu y4eoHvlx pesyibmamos npocpammol K SMum
mpeboeaHusM.

IIpenooasamenu gaxynvmema coiepanu 6axcHylo poib 6 paspadbomke U akmyamusayuu y4ebHo2o niana, npedodcus cospemMenHbie,
OPUEHMUPOBAHHbIE HA PLIHOK CIMPYKMYPbL, COOMEemcmeylowue 2100aibHblM  MeHOeHYUAM. Dmu  npeodnodceHus Obli  MuameibHo
PACCMOMPEHbL U YMBEPAHCOEHbI HA 3ACe0AHUAX Kaheop, 8 YUeOHbIX KOMUCCUAX U MeHCOUCYUNTUHAPHBIX paboyux epynnax. [locmosnHblil ouanoz
Medncdy npenodagamenamu 00ecneyunl YeroCmHOCHb HpoSpamMmvl U CHOCOOCMBOBANL BHEOPEHUID MENCOUCYUNTUHAPHO20 N00X00d K
dopmuposanuro Komnemeryui.

Lennyro obpamuyio c6s3b npedoCMAsuiy CmMyoOeHnivl U GbINYCKHUKU Yepe3 edce200Hble OnpOChl, UMO208ble UHMEPELIO U
Heopmanvivie 06cyxcoenus. FIx Muenus no3eoaunu 6bisA6UMb CUibHble CHOPOHBI NPOSPAMMbL U ONPEOe UMy HanpasieHus Ons eé yayyuenus,
6KIIOUAS 0OHOBNEHUE COOEPICAHUA KYPCOB, PA3HO0OpaA3Ue MeMOO08 NPeno0asanus U ycuieHie npaKmuieckol no020mogKu.

TTocmosinnble KOHCYIbMAYUU CO BCeMU 3AUHMEPECOBANHBIMU CIMOPOHAMU — PABOMOOAmensimMu, NPenooasamenimi, CnyoeHmamu u
BbINYCKHUKAMU — NO360IUNU CE0E6PEMEHHO A0ANMUPO8aANb NPOSPAMMY K IKOHOMUYECKUM, MEXHOIO0SULECKUM U COYUANLHBIM USMEHEHUSM.
Omom ycmoiiuugeiii Ouanoe 06ecnedin 8bICOKOe Kauecmeo aKadeMuyecKol no020mosKu U e€ coomgeemcmeaue mpebosanusm mpyooycmpoucmed
u npogheccuoraIbHo20 pocma.

Brazodaps unmezpayuu pasnuuHblx MoueKk 3peHus u OMKPbIMOMY HOOX00Y K UHHOBAYUSM U COMPYOHUHECMEY, MASUCMEPCKAs
npoepamma «MeneodcMenm, MapKemune u J0SUCIUKA» SPPeKmusno omeeuaem mpebGOSAHUAM DUIHKA U CHOCOOCMEYem No020mogKe
CHeyuanucmos, 20mogvix K pabome 8 KOHKYPEHMHOU, OUHAMUYHOU U OPUEHMUPOBAHHOU HA YCMOUYUBOe pA3GUMUE OP2AHU3AYUOHHOUL cpeoe.
Buinycknuku 2omosbt énecmu 6K1a0 6 pasnuiHsie npopheccuoHantbHvie chepbl CO8PEMEHHOU IKOHOMUKU, NPeOnazas UHHOBAYUOHHbLE DEUeHUs,
O0eMOHCIMPUPYSL COYUATLHYIO OMBEMCIMBEHHOCIb U 0OA0AA CINPAMESUYECKUM MbIULTIEHUEM.

7. Relevanta programului de studii pentru piata fortei de munca

Programul de master Management, Marketing si Logistica ofera o pregatire interdisciplinara, aplicativa si ancoratd in realitatile
mediului economic actual. Este conceput pentru a raspunde cerintelor pietei fortei de munca si pentru a facilita accesul absolventilor la cariere
competitive, sustenabile si international recunoscute. Structura programului este aliniatd la competentele-cheie cerute pentru ocuparea unor
functii reglementate 1n Clasificatorul Ocupatiilor din Republica Moldova (CORM) si in Clasificarea europeand ESCO.

Functii ocupationale conform CORM

121304 — Manager in dezvoltare si planificare

Absolventii sunt pregatiti sd conducad procese de planificare strategica, sa gestioneze proiecte de dezvoltare organizationald si sa
propuna solutii de optimizare a performantei economice.

122106 — Manager marketing

Aceasta functie implica elaborarea si implementarea strategiilor de marketing, coordonarea cercetarilor de piatd, gestionarea
brandurilor si promovarea produselor in contexte multicanal si digitale.

132408 — Director logistica si distributie / 132419 — Manager logistica

Absolventii pot conduce operatiuni logistice complexe, optimiza lanturi de aprovizionare si gestiona retele internationale de distributie,
cu accent pe eficientd, sustenabilitate si digitalizare.
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122105 — Director vanzari si marketing
Aceasta pozitie presupune conducerea echipelor comerciale, gestionarea relatiilor cu clientii strategici si maximizarea veniturilor prin
politici comerciale moderne si instrumente CRM.
242110 /242312 — Specialist in management si organizare / dezvoltare organizationala
Absolventii pot efectua analize de business, contribui la transformarea digitald a organizatiilor si oferi consultanta in eficientizarea
proceselor interne si externe.
263107 /263110 — Economist / Manager in economie
Pregatirea economica solida le permite absolventilor sa elaboreze bugete, sa evalueze riscuri financiare si sa fundamenteze decizii
strategice in organizatii publice sau private.
214129 — Logistician gestiune flux
Aceasta functie este esentiald pentru organizarea optimad a fluxurilor de aprovizionare si productie. Absolventii pot contribui la
reducerea costurilor si la fluidizarea lanturilor operationale.
Functii corespunzatoare conform ESCO
1120.4 — Director general executiv adjunct
1120.6 — Antreprenor social
1213.5/1213.5.1 — Business / Regional Manager
1221 /1221.3.2.1 — Sales and Marketing Manager
2421 — Management and Organization Analyst
2631.2.3 — Economic Development Coordinator
Integrarea profesionala a absolventilor
Continuturile programului sunt gandite pentru a facilita integrarea rapida si flexibila a absolventilor in urmatoarele medii:
1. Companii private (IMM si corporatii internationale) — in functii de middle si top management, marketing strategic, logistica
operationala si analiza de piata.
2. Organizatii internationale si multinationale — in arii precum supply chain management, consultanta strategica sau customer experience.
3. Institutii publice — in roluri legate de achizitii, politici economice, dezvoltare regionald sau management logistic.
4. Proiecte antreprenoriale — in domenii emergente precum green logistics, digital trade, e-commerce si afaceri circulare.
Absolventii programului sunt formati sd raspunda provocarilor complexe ale mediului economic globalizat, sa lucreze in echipe
interdisciplinare, sa conduca procese de transformare organizationala si sd genereze valoare prin inovatie, digitalizare si leadership sustenabil.

7. Relevance of the Study Program to the Labor Market
The Master's program Management, Marketing and Logistics offers interdisciplinary and applied training, designed to meet current
labor market demands and to ensure the successful integration of graduates into strategic sectors of the economy. The program’s structure is
aligned with key competencies required for positions recognized in the Classification of Occupations of the Republic of Moldova (CORM) and
the European Skills, Competences, Qualifications and Occupations (ESCO) framework, contributing to the development of a sustainable and
competitive career path both nationally and internationally.
CORM-Aligned Occupational Positions
121304 — Manager in Development and Planning
Graduates are prepared to lead strategic planning processes, manage organizational development projects, and propose data-driven
solutions for improving institutional performance.
122106 — Marketing Manager
This role involves developing and executing marketing strategies, conducting market research, managing brand positioning, and
coordinating multichannel promotional campaigns in a digital-first environment.
132408 / 132419 — Logistics and Distribution Director / Logistics Manager
Graduates can lead and optimize logistics operations, manage international supply chains, and ensure efficient distribution processes
while integrating digital tools and sustainability principles.
122105 — Sales and Marketing Director
Graduates are qualified to oversee commercial departments, manage key client relationships, and drive revenue growth through
advanced marketing policies and CRM systems.
242110/ 242312 — Management and Organizational Development Specialist
This occupation involves conducting organizational diagnostics, supporting digital transformation, and advising on process
improvement and strategic restructuring initiatives.
263107 /263110 — Economist / Manager in Economics
Graduates can develop financial plans, assess economic risk, monitor organizational performance, and support executive decision-
making in both public and private institutions.
214129 — Logistics Flow Manager (Logistician)
This function is essential for planning, organizing, and optimizing supply and production flows. Graduates contribute to cost
reduction, process efficiency, and digital supply chain solutions.
ESCO-Aligned Occupational Roles
1120.4 — Deputy Chief Executive Officer
1120.6 — Social Entrepreneur
1213.5/1213.5.1 — Business Manager / Regional Manager
1221/1221.3.2.1 — Sales and Marketing Manager
2421 — Management and Organization Analyst
2631.2/2631.2.3 — Economist / Economic Development Coordinator
Professional Integration of Graduates
The content and structure of the program are carefully designed to support the rapid and flexible integration of graduates in diverse
professional contexts:
1. Private sector companies (including SMEs and international corporations): in positions related to mid-level or top management,
strategic marketing, operational logistics, or business analysis.
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2. International and multinational organizations: in roles such as supply chain management, strategic consultancy, market
development, or customer experience management.
3. Public institutions: in areas of economic planning, public procurement, commercial policy, and logistics infrastructure.
4. Entrepreneurial ventures: in innovative fields such as digital commerce, green logistics, integrated services, and circular business
models.
Graduates of the program are equipped to face complex challenges in today’s global economy, lead multidisciplinary teams, drive
organizational transformation, and create value through innovation, sustainability, and data-informed decision-making. Their interdisciplinary
and forward-thinking training positions them as highly valuable professionals in national and international business environments.

8. Posibilititile de angajare a absolventilor
Absolventii programului de master Management, Marketing si Logistica dispun de oportunitati diverse de angajare, beneficiind de o
pregatire profesionala solida, recunoscuta conform Clasificatorului ocupatiilor din Republica Moldova (CORM) si standardelor internationale
ISCO-08. Programul ofera competente adaptate cerintelor pietei muncii actuale, punand accent pe aplicarea cunostintelor teoretice si practice in
contexte organizationale si economice variate, la nivel national si international.
Domenii si ocupatii cheie
Manager marketing (122106): coordoneaza activitatile de promovare, analiza de piata si strategie de produs 1n cadrul companiilor, atat
in sectorul privat, cat si public. Absolventii pot implementa campanii de comunicare, branding si fidelizare, utilizind instrumente moderne de
marketing digital si analiza datelor.
Director logistica si distributie (132408) / Manager logistica (132419): conduc procesele logistice din organizatii comerciale, industriale
sau de transport, fiind responsabili de optimizarea fluxurilor, gestiunea lanturilor de aprovizionare si sustenabilitatea operationala.
strategiilor de dezvoltare organizationald, implementarea de proiecte si initiative de modernizare, inclusiv prin utilizarea tehnologiilor emergente.
Specialist In management si organizare (242110) / dezvoltare organizationala (242312): desfasoara activitati de analiza a structurilor
si proceselor interne, propunand solutii de optimizare si restructurare. Pot activa in firme de consultantd, departamente interne de strategie sau
resurse umane.
Economist / Manager in economie (263107 / 263110): ofera suport decizional bazat pe analiza performantei economice, prognoze,
bugete si politici financiare. Sunt integrati in companii, banci, organizatii internationale si institutii guvernamentale.
Director vanzari si marketing (122105): gestioneaza echipe comerciale, planuri de vanzari, parteneriate si campanii integrate in piete
nationale si internationale.
Logistician gestiune flux (214129): se ocupa de proiectarea si coordonarea fluxurilor de materiale, informatii si produse in retelele de
distributie si productie, cu accent pe eficienta, trasabilitate si digitalizare.
Alte ocupatii accesibile pentru absolventi:
1. Director de intreprindere micro, mica sau sociald (112013 /121302 / 122104), in special in mediul antreprenorial;
2. Conducitori in domeniul vanzarilor si marketingului (1221), in cadrul companiilor de retail, servicii sau tehnologie;
3. Specialisti in relatii publice si comunicare integrata (243), in agentii, ONG-uri sau institutii publice;
4. Manager de afaceri / regional / de departament (ESCO: 1213.5, 1213.5.1, 1219.4), cu responsabilititi de coordonare,
leadership si strategie pe pietele internationale.
Integrarea profesionald a absolventilor
Structura programului faciliteaza integrarea rapida a absolventilor in:
Companii private si multinationale — in departamente de strategie, marketing, logistica, vanzari sau dezvoltare;
Institutii publice — 1n roluri ce implica planificare economica, politici comerciale, achizitii si logisticd urbana;
Firme de consultanta si audit — pentru analiza de business, restructurare organizationald sau cercetare de piata;
Initiative antreprenoriale — in domenii emergente precum e-commerce, economia circulara, green logistics sau marketing
digital.
Programul pregateste specialisti adaptabili, capabili sa coordoneze echipe, sd gestioneze procese economice complexe si sd
implementeze solutii sustenabile in organizatii. Absolventii sunt recunoscuti pentru viziunea lor strategica, spiritul inovator si capacitatea de a
contribui activ la transformarea mediului economic contemporan.

el S

7. AKmyanvhocms yueoHoi npozpammol Oisi PblHKA mpyoa

Mazucmepckan npozcpamma «Meneddcmenm, mapkemuHnz U J02UCMUKA» Npeodnazaem MeICOUCYUNTUHAPHYIO, NPUKIAOHVIO U
aKmyanbHyo H0020MOGKY, MECHO CA3AHHYIO C PeanusMu COGPEMEHHOU IKOHOMUYecKoU cpedbl. [Ipoepamma paspabomana ona mozo, 4umodbsl
omeeuamsv mpebOGAHUAM PbIHKA Mpyoa U cnocobdCcmeosams mpyooyCmpolcmey GblNyCKHUKOE HA KOHKYPEHmOCHOCOOHble, YCmoliugslie u
MeJNCOYHAPOOHO npusHauusvle OondicHocmu. EE cmpykmypa coenacoeéana c KuiouegolMu KOMHEMEHYUAMU, HeoOX0OUMbIMU O 3AHAMUA
peznamenmuposanvix doaicHocmetl ¢ Knaccughuxamope npogeccuii Pecnybiuxu Monoosa (CORM) u esponeiickoii knaccupuxayuu ESCO.

Honsxcnocmu no kraccugpuxamopy CORM:

121304 — Menedoicep no pazsumuro u niaHUpOSaAHUIO

Beinycknuxu noozomosnenvl K ynpagieHuro cmpameuyeckum NIAHUpOSAHUeM, PYKO80OCMEY NpPOeKmami Op2aHU3aAyUOHHO2O
Pazeumust u nPeoNodICeHUI0 peuerull N0 ONMUMU3AYUL IKOHOMUYECKUX NOKA3amenel.

122106 — Mapkxemune-mweneddicep

Bkniouaem paspabomky u peanusayuio mMapkemuHz08blX cmpameuii, KOOpOUHAYUI0 MAPKEMUH208bIX UCCIe008AHUL, YnpaeleHue
6penoamu u npoosudIcerHue nPOOYKYUY 6 MYJTbMUKAHAILHOU U YU@Pposou cpede.

132408 — /lupexmop no noeucmuxe u oucmpubyyuu / 132419 — Menedoicep no rocucmuxe

Boinycknuku mozym ynpaseisime ClOJNCHbIMU JIOSUCIIUYECKUMY ONepayusmu, ONMuMusupo8ams Yenouku NOCMAGOK U YNpasiiamb
MEIHCOYHAPOOHBIMU OUCIPUOLIOMOPCKUMU CeMSIMU, ¢ AKYEHMOM HA dGEeKMUsHOCHb, YCMOoUuUgoCns U Yupposuzayuro.

122105 — JJupexmop no npooasicam u MapKemuHzy

Pyko6oocmeo kommepueckumu KOMaHOAMY, YNpasieHue OMHOUWEHUAMU C KTIOYeSbIMU KIUeHMAMU U YBeluyeHie 00X0008 ¢ HOMOUbIO
cogpemenHblx kommepyeckux noaumux u CRM-uncmpymenmos.

242110/ 242312 — Cneyuanucm no ynpasieHuio u OpeaHu3ayuOHHOMY pa3eumuio
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Buinycknuku mo2ym npogooums OusHec-aHaius, yuacmeosams 6 yu@poeou mpanchopmayuu op2anusayuil u KOHCYIbmuposams no
B0NPOCAM ONMUMUZAYUY SHYMPEHHUX U BHEUHUX NPOYECCOB.

263107 /263110 — Oxonomucm / Meneooicep 6 obnacmu IKOHOMUKU

bnazooaps pynoamenmanvroii sxonomMuueckoll no02omosKe, GbINYCKHUKU MO2YI COCMABAAMb 0100Jicembl, OyeHusams GuHaHcosble
PUCKU U 0O0CHO8bIBAMb CIPAMeUYecKUe DeUleHls 6 NYOIUYHbIX U YACMHbIX OP2AHUZAYUSIX.

214129 — Jlozucm no ynpagnenuio nomoxamu

Oma 00HCHOCMb KPUMUYECKU BAJCHA OISl ONMUMANBHOU OP2aHU3AYUU NOMOKO8 CHADMICEHUs U Npou3soocmed. Beinycknuku
CHOCOOHBI CHUNCAMb U30EPHCKU U 0becneuugams becnepebouHoCmb ONepayuOHHbIX YEnoyex.

Coomegemcmeyowue domrcnocmu coenacto ESCO:

1120.4 — 3amecmumens 2eHepaibHO20 OUpeKmopa

1120.6 — Coyuanvhulii npeonpunumamens

1213.5/1213.5.1 — Pecuonanvhulii / 6usnec-meneoicep

1221/1221.3.2.1 — Menedoicep no npooaxcam u MapkemuHey

2421 — Ananumux no ynpagieHuio u opeaHu3ayuy

2631.2.3 — Koopounamop no 3K0HOMUYeCKOMY pasgumuro

Tlpogheccuonanvhasn unmezpayus 6bINYCKHUKOS:

Cooeporcanue npoepammul cnocoobcmeyem Oblcmpoll i 2UOKO UHMe2Spayul 8biNYCKHUKOS 6 cledyiowue cghepbi:

1. Yacmuuvie komnanuu (MCII u medxcoynapoonvle Kopnopayuu) — HA OONHCHOCHAX CPEOHE20 U BbICULE20 36€HA 8 CIPAMeSUiecKoM

MapKemunee, ONepayUoOHHOU T0UCIUKE U PbIHOYHOL AHATUMUKE.

2. MeoicOynapoouvle U MpAHCHAYUOHANbHBIE OP2AHU3AYUU — 6 MAKUX O00NACMAX, KaK YnpasieHue Yenoukamu Hnocmasok,
cmpame2uyeckuti KOHCANMuHe, KIUeHmCKUuil Onblm.
3. Tocyoapcmeennvie yupescoeHuss — 6 chepe 3aKYNOK, IKOHOMUYECKOU NONUMUKY, PESUOHANbHO20 PA3BUMUSL U JOSUCTNUYECKO20

MeHedxHcMenmad.

4. IIpeonpurumamenvcKue npoekmvl — 6 HOBbIX Cepax, MaKux Kax IKONOSUYHAS JOSUCMUKA, YUPPOBaAst MOP206Is, SNEeKMPOHHAS

KoMMepyus U YUKIUYHbII OU3HeC.

Boinycknuku npospammvl no020moeieHvi K MOMYy, 4mobbl Omeeyamsv HA CIONCHbIE 6bl308bl 2N0OANUSUPOBAHHOU IKOHOMUKU,
pabomamb 8 MeHCOUCYUNTUHAPHBIX KOMAHOAX, YNPAGIAMb NPOYECCaMu Op2aHU3AYUOHHLIX Npeodpasoeanuti u co30a6amv 000AGNEHHYIO
cmoumocms 3a Cuém uHHOBaYU, Yugposusayuu u ycmouuueozo audepcmsd. OHU CMAHOBAMCA KUOYESLIMU USPOKAMU 8 YKPenaieHuu
IKOHOMUYECKOU KOHKYPEHMOCHOCOOHOCIU U YCIMOUYUSOM PA3EGUMUL OP2AHUSAYUL.

8. Employment Opportunities for Graduates

Graduates of the Master’s program Management, Marketing and Logistics benefit from a wide range of career opportunities, supported
by solid professional training recognized under the Classification of Occupations in the Republic of Moldova (CORM) and aligned with
international standards such as ISCO-08. The program offers competencies tailored to the current needs of the labor market, emphasizing the
practical application of theoretical knowledge across various professional contexts, both nationally and internationally.

Key Fields and Relevant Occupations

Marketing Manager (122106): responsible for coordinating promotional activities, market analysis, and product strategy within
companies and institutions. Graduates are prepared to implement communication campaigns, branding strategies, and customer engagement
initiatives using advanced tools in digital marketing and data analytics.

Logistics and Distribution Director (132408) / Logistics Manager (132419): oversee the logistical operations of companies involved
in trade, industry, or transport. They manage supply chains, optimize flows, and integrate sustainable practices into operational models.

Development and Planning Manager (121304): active in SMEs or public institutions, with roles focused on strategic planning, project
development, innovation initiatives, and organizational transformation.

Management and Organization Specialist (242110) / Organizational Development Specialist (242312): involved in analyzing internal
processes and organizational structures, proposing optimization strategies, and supporting change management in private companies or
consultancy firms.

Economist / Economic Manager (263107 / 263110): responsible for analyzing economic performance, designing budgets, forecasting,
and supporting decision-making processes in businesses, banks, NGOs, or governmental institutions.

Sales and Marketing Director (122105): leads commercial teams, plans sales strategies, oversees partner relations, and manages
integrated campaigns across national and international markets.

Logistics Flow Manager (214129): designs and coordinates the flow of materials, information, and products across production and
distribution networks, with a focus on traceability, efficiency, and digital transformation.

Additional Positions Accessible to Graduates

Graduates are also qualified to pursue roles such as:

1. Enterprise or Social Enterprise Director (112013 / 121302 / 122104), particularly in the entrepreneurial and innovation
sectors;

2. Senior Leaders in Sales and Marketing (1221), within retail, tech, or service companies;

3. Public Relations and Communication Specialists (243), in marketing agencies, public institutions, or non-profit
organizations,

4. Business / Regional / Department Managers (ESCO: 1213.5, 1213.5.1, 1219.4), with responsibilities in leadership, strategic
coordination, and operational planning.

Professional Integration of Graduates

The program’s structure is designed to ensure the rapid integration of graduates into:

1. Private and multinational companies, in departments of marketing, logistics, strategic planning, or business development;

2. Public institutions and agencies, in roles related to economic policy, public procurement, or regional development;

3. Consulting firms, offering expertise in business diagnostics, organizational restructuring, and market research;

4.  Entrepreneurial ventures, in innovative areas such as circular economy, e-commerce, green logistics, and integrated
marketing.
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Graduates are equipped with cross-functional skills that allow them to manage multidisciplinary teams, implement sustainable
solutions, and respond effectively to complex organizational and market challenges. Their interdisciplinary training and forward-thinking
approach position them as valuable professionals in the evolving global economy.

8. Bozmostcnocmu mpyooycmpoiicmea 8bInyCKHUKO8

Buinyckuuku mazucmepckoui npozpammol «Meneoxcmenm, mapkemune u 102UCUKA» 00AA0AI0M WUPOKUMU BO3MOHNCHOCIAMU
mpyooycmpoiicmea 61a200apsi NPOUHOU NPOPecCUOHANbHOU NO020MOBKe, NPUSHAHHOU 6 coomeemcmeuu ¢ Knaccugurxamopom npogheccuii
Pecnyonruxu Monoosa (CORM) u medxcoynapoonvimu cmanoapmamu ISCO-08. Ilpoepamma obecneuusaem pasgumue KomnemeHyui,
COOMBEMCMBYIOWUX MPEOOBANUAM COBPEMEHHO20 DLIHKA MPYOd, ¢ AKYEHMOM HA NPUMEHEHUe MeOPemuyecKux U npaKmuieckux 3HaHui 6
PA3HOOOPAZHBIX OP2AHUZAYUOHHBIX U IKOHOMUYECKUX KOHMEKCMAX — KAK HA HAYUOHATIbHOM, MAK U HA MeXCOYHAPOOHOM YPOGHE.

OcHOBHBIE Chepbl ¥ JOIHDKHOCTH

Mapremune-menedicep (122106)

Koopounayus npoosudicenus, ananuza poiHka u npooyKmogoil cmpameuil 6 YaCMHIX U 20CYOUPCMEEHHbIX KOMNAHUAX. Buinycknuxu
MOZYm  peanu308bl6amy KOMMYHUKAYUOHHbIE KAMNAHUY, DpA36USAMb OPeHObl U NpOSPAMMbL  JIOANILHOCHU, UCHONb3YS COBPEMEHHble
UHCMPYMeHmbl YUPDPOB8O2O MAPKEMUHSA U AHANU3A OAHHBIX.

Jlupexmop no nosucmuxe u oucmpubyyuu (132408) / Menedcep no nocucmuxe (132419)

Pyx0600cmeo nocucmuyeckumu npoyeccamu 8 KOMMEPYECKUX, NPOMbUUNEHHbIX UL MPAHCNOPMHBIX OP2AHUAYUAX, BKIIOUAS
ONMUMU3AYUIO NOMOKOS, YNPAGIEHUEe YeNOUKAMU NOCMABOK U 0becneuerue yCmouuugocm onepayull.

Menedocep no pazeumuio u nianuposanuro (121304)

Paboma 6 xomhanusx uau 20cyOapcmeeHHblX Op2aHax no paspabomke cmpamecuil OpP2AHUIAYUOHHO20 PA3BUMUSA, Peanu3ayuu
NPOEeKmMo8 u UHUYUAMUE MOOEPHUZAYUL, BKTIOUASL BHEOPEHUE HOBBIX MEXHON02U.

Cneyuanucm no ynpasnenuio u opeanusayuu (242110) / opeanusayuonnomy pazeumuto (242312)

AHanuz opeanu3ayuOHHbIX CMPYKMYP U 6HYMPEHHUX NPOYECCO8, NPEONONHCEHUE PEUeHUT O ONMUMUSAYUL U PECMPYKIMYPUSAYUL.
Bosmooicna paboma 6 KOHCANMUH208bIX KOMRAHUAX, cmpamezuieckux uiu HR-noopasoenenusx.

Dxornomucm / Mernedoicep 6 obracmu sxonomuru (263107 /263110)

Toooepoicka npunamus peuwenuti HA OCHOBe AHAAU3A IKOHOMUHECKUX NOKa3ameiei, Olo0NCemuposanus, NPOSHOSUPOBAHUS U
Qunancosou norumuxu. Tpyooycmpoiicmeo B03MONCHO 8 KOMNAHUAX, OAHKAX, MeNCOYHAPOOHBIX OpP2AHU3AYUAX U 20CYOAPCMEEHHbIX
VUPEHCOCHUSIX.

Jlupexmop no npooasicam u maprkemuney (122105)

Pyxosoocmeo kommepueckumu KOManoam, ynpasienue npooaxrcam, NOCmpoeHue napmuépcme u peamusayus uHmespuposanHbixX
KAMAAHUT HA HAYUOHATILHBIX U MENCOYHAPOOHBIX PIHKAX.

Jlozucm no ynpaeaenuio nomoxamu (214129)

Tpoexmuposanue u KOOPOUHAYUS NOMOKO8 MAMEPUANLO8, UHGOPpMAYUU U NPOOYKYUU 8 NPOU3800CMEEHHO-PACHPEIENUMETbHbIX
cemsx, ¢ Ynopom Ha 3¢hhekmusrHoCcmy, OMCIEHCUBAEMOCb U YUPPOBU3AYUIO.

Jlpyrue Bo3MOXKHbIE TOJDKHOCTH:

1)  [dupexmop muxrponpeonpusmus, mano2o Ousneca uiu coyuanvho2o npeonpusmus (112013 / 121302 / 122104), ocobenno &
npeonpuHUMAamensckom cekmope;

2)  Pykosooumenu no npooaxcam u mapxkemuney (1221), ocobenno 6 cghepax posHuunot mopaoenu, YCiye uiu mexHoro2ul,

3)  Cneyuanucmol no céa3am ¢ 00WeCmMEeHHOCMbIO U UHMe2PUPOBAHHOU KoMMYHUKayuu (243), ¢ acenmcemeax, HI1O unu coccmpyxkmypax;

4)  Meneooicepwr no 6usmnecy / pecuoram / omoeram (ESCO: 1213.5, 1213.5.1, 1219.4), ¢ ¢pynxkyuamu xoopouHayuu, cmpamesuyeckoco
YRPasNeHus u IUOePCMBa Ha MeNCOYHAPOOHBIX PbIHKAX.

TIpodeccnonanbHas HHTErpalys BBITYCKHUKOB

CrpyKTypa nporpaMMBbI CIIOCOOCTBYET OBICTPOIl MHTETPALINH BBITYCKHHUKOB B:

1) Yacmmuvie u mexcOyHapoOuvle KOMRAHUY — 8 OMOeNAx CIMpame2uu, MapKemuHea, 102UCMUKY, NPOOAIC UL PA3GUINUSL,

2) Tocyoapcmeennvie yupesicoenusi — 6 001ACMU IKOHOMUYECKO2O NIAHUPOBANUSL, MOP20GOl NOIUMUKU, 3AKYNOK U 20POOCKOU
NOCUCMUKU,

3)  Kowncarmuneoswvie u ayoumopckue pupmbl — 6 pamrax OUsHeC-aHaIu3a, OPeanu3ayUOHHOL PeCmpyKmypusayuy uid MapKemuH208blx
UCCNe008AHUIL;

4) IIpeonpunumamenvckue UHUYUAMUGHL — 6 HOBbIX CEKMOPAX, MAKUX KAK e-COMmmerce, YUKIUYeCKas IKOHOMUKA, IKONOSUYHAS

JIO2UCIUKA UTU YUPPOBOT MAPKEMUHL.

TIpozpamma comosum adanmusHbx CREYUAIUCOS, CROCODHbIX YRPABIAIbG KOMAHOAMU, KOHMPOIUPOBAMb CLONHCHbIE IKOHOMUYECKUE
npoyeccul u 6HeOPANb YCMOUUUEbLE PeUeHUs 8 OP2AHU3AYUAX. BuInyCKHUKY NPUSHAHBL 34 C6010 CMPAME2UHECKYIO NEPCEKMUBY, UHHOBAYUOHHOE
MblulIeHue U aKmueHblll 8KIA0 8 MPAHCHOPMAYUIO COBPEMEHHOU IKOHOMUYECKOU CPeObl.

9. Accesul la studii a titularilor de diplome obtinute dupa finalizarea respectivului program de studii
Titularii diplomei de master in Management, Marketing si Logistica au acces la studii de doctorat (Ciclul III QF-EHEA / Nivelul 8
EQF), conform reglementdrilor in vigoare. Aceasta oportunitate le permite sa-si aprofundeze cunostintele si sa contribuie la cercetarea stiintifica
in domenii precum stiinte economice, administrarea afacerilor, marketing si logistica.

9. Access to Further Studies for Graduates of the Program
Holders of a master's degree in Management, Marketing, and Logistics are eligible to pursue doctoral studies (QF-EHEA Cycle 111 /
EQF Level 8), in accordance with current regulations. This opportunity enables them to deepen their knowledge and contribute to scientific
research in fields such as economic sciences, business administration, marketing, and logistics.

9. locmyn Kk nocnedyrouwgum ypoeuam 00pazoeanus 01 6blNYCKHUKO8 OAHHOU RPOZPAMMbL
Obnadamenu Ounioma mazucmpa no npozpamme «Meneodsicmenm, MapKkemune u J0SUCTIUKAY UMEIOmM NpaAéo HA NPOOOJINCEHUE
obyuenus ¢ Oooxkmopaumype (Luxn Il QF-EHEA / Yposenv 8 EQF) 6 coomeemcmeuu ¢ Oelicmeyloujum 3aKOHOOAmenbCmeom. Oma
B03MOJCHOCHb NO360JISIEM UM Y2LYOUMb C80U 3HAHUS U BHECMU 6KILAO 8 HAYYHbIE UCCIeO068AHUsL 8 MAKUX 0OIACMSX, KAK IKOHOMUYECKUe HAYKU,
ynpagienue GUsHecoM, MapKemuHe U 102UCMUKA.
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